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The recent successes which the United Nations Forces in Korea have 
accomplished are convincing proof of the power of a free people 
who are striving to make a sick world free and healthy for the 


generations to come. 


In all the free countries of the world men and women are working 
to bring the advantages of peace and freedom to the oppressed and 
to resist those who seek to impose their ideologies on the weak. 
Thus when the peaceful citizens of South Korea called for help 
against a ruthless oppressor, they found an instant response from the 


democracies. The result we all know. 


Now the United States is embarked on a great preparedness program, 
to be ready whenever a similar call for help is made or to resist 
attack on our own shores. In spite of the task remaining before us, 
industry thus far is permitted to carry on with little inter- 
ference. Scheuer, therefore, is continuing with the production of 
quality display fixtures at the lowest possible prices. We sincerely 
hope that we can meet the needs of our friends in display for a 
long time to come. Once more we assure you that, as in the past, 
quality will be the first emphasis of Scheuer and prices will not be 


increased unless conditions make such increases absolutely necessary. 
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W.L.S. CRYSTAFOAM 


These beautiful decorations are made of light- 
weight, sparkling white Crystafoam. Gayly 
trimmed with brilliant colors, shining orna- 
ments, and Merry Christmas copy ribbons. 
Approximately 15” high, 10” wide. 

Just the right size for use throughout the 
store—in display cases—on walls—on count- 
ers—in windows—to help you create a Holi- 
day atmosphere. Provided with wire bracket 
for hanging, standing or attaching to cards 
and posters. Individually packed. 


Gross or $1320 PER 


more only DOZEN (one each design) 


Only $150 each, $15 Dozen (one each design) 





ae W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists in Merchandise Presentation - Demonstration - Displays - Exhibits 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 


The interest of many leading national 
advertisers in what display can do to 
aid sales is indicated by the extensive 
research programs on this subject which 
a number of them are carrying out. In 
the November issue Clara Baldwin dis- 
cusses one such research project, with 
the results obtained . . . Ernest Young 
continues his series of practical articles 
on the display shop, and there will be o 
number of other features of equal 
interest. 


THE COVER 


This striking display is by Gene 
Moore, Bonwit Teller & Co., New York 
City. It took its theme from "The 
Black Rose”... (Full color photograph 
by Worsinger Studios, and used here 
through the courtesy of The Greneker 
Corporation; both firms are of New 
York.) 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-1501. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all others $4.00 a year. 
Canadian and foreign orders payable in U.S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date; otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879 


Member 


@m wD 


Audit National 
Bureou of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most valu» from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 








what you do 
for Mary Brosnan Mannequins 





Twice? In some countries customs barriers and shipping 

costs are so high that they pay nearly three times as much as 

U. S. stores do. And gladly, for the prestige of D. G. Williams — 
is now world-wide. Even in France, store executives realize that 
the combination of Mary Brosnan sculptors, collaborating with great 
couturiers here and abroad, and Williams manufacturing techniques, 
produce mannequins superior to any made anywhere in this or 
previous centuries. Send for photos, brochure, or ask salesman to call. 


DCW biirwsboe 


Dot Williams, president 














498 Seventh Avenue, New York 18, N.Y 
Mary Brosnan Mannequins 
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SELL MORE MERCHANDISE 


thru... Goutact AAduertising 


«eee SEE 


MODEL MS7II 
Ceopacity 7 x 11 inches 


EG Wet A RARE MOND SIM te: 


BRR espe 


MODEL MK1i422C 
Capacity 14 « 22 inches 


6 tage Pas 





See 


MODEL M7I1 MODEL Mi4il MODEL M1422 MODEL M2228 
Cepacity 7 « 11 inches Copacity 14 x 11 inches Capacity 14 x 22 inches Copocity 22 « 28 inches 





MALLE RIAL AE ERLE 


E.; eer: LINE-O-SCRIBE 
quip your sign department to produce sales pro- SIGN MACHINES 


motion material that enhances merchandise values, and reflects are made in sizes and 
models for every type 
of merchandising. 
used in other advertising can be used to create a more forceful ’ 


effect. Better signs can be produced on the Line-O-Scribe and all WRITE FOR OUR 


NEW CATALOG »50 
your signs can be two sided so that they inform shoppers from any which describes ond 


position in your store . . . help salespeople, too, on merchandise prices each model. 


credit on you and on your store. Combinations of type as are 


facts that produce sales. 


THE MORGAN CO. 


3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 
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ANIMATED CHRISTMAS DISPLAYS 


TO MAKE THEM STOP AND LOOK 








ai eerie = ge mtn 
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Loading Santa's Sleigh Santa Trimming Christmas Tree 


G 506— Gnome in right hand corner bends back and forth as (6 507—Santa Claus moves his head from side to side and the 
though driving Reindeer. Santa Claus bends from waist back arm raises up and down as though trimming the tree. Rocking 
and forth, Gnome in foreground is trying to hold Reindeer and Horse rocks back and forth. The Panda wags his head from 
moves from side to side while the Reindeer bucks. Gnome with side to side. Boy on side of curtain and girl on other have heads 
the package bends to the right as though overloaded. Gnome in peeking from behind curtain. 

the sleigh appears to be reaching down to help him. 

SIZE—48” wide, 33” high and 5” deep. Printed in eight brilliant SIZE—48” wide, 33” high and 5” deep. Printed in eight colors 
colors on 80 point board with a varnish coating for protection. on 80 point stock having five figures in motion, COST—-F.O.B., 
Has six figures in animation. COST--F.O.B., our factory, $37.50, our factory, $37.50. 


G 506 - G 507 - G 508 
Sturdily constructed in 
wooden shadow box 
frames. All displays 
are activated hy the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 
cartons. 


Bell Display 


G 508 — SIZE—24” wide, 19%” high and 5” deep. Printed in 
Before eight beautiful colors. Three metallic cardboard bells swinging 


Cc ” back and forth alternately; not in unison. COST—F.O.B., our 
hristmas factory, $15.00. 


No. G 505 This very attractive display is 29” wide and 48” high. The net weight is around nine pounds. It is printed in eight 
brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 
play in transit. The subject matter is very appealing. The children are looking up the chimney watching for Santa to come down. 
The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 
as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Ine. icon nw vor 
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SANTA CLAUS Wit r Hy) ARI sels 


made of 100% Du Pont N YL 0 N 


* FLAMEPROOF 
*& WASHABLE 
* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus © 
wig and beard sets of 100% DuPont © 
Nylon Hair are completely ventil- — 
ated and wefted by hand, giving © 
them the most natural appearance 
possible. They are soft, absolutely 
non-inflammable, and can be 
washed, recombed and recurled. 


The wigs and beards are the purest white ever made, and will not fade. 
Nylon hair is twice as strong as natural hair. 


The beard is approximately 15 inches in waved Jength, and the complete 
set is available at the low price of only 


$25.00 FOB. N. Y. 
ORDERS WILL BE FILLED IN ORDER RECEIVED 


MEYER JACOBY CORPORATION 


34: WEST 26th STREET 
Mew rORE ft, ©. v. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 
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Christmas & Easter Mirror Magic Window 
For Windows or Toy & Gift Departments 


Introduced for the first time in 1950 
Equally dramatic and uniquely a igk ign ‘ Y ‘ bt Phim: LA j we iL ‘" as uu 


effective for other seasonal pro- 
motions such as 


HALLOW’'EEN 
VALENTINE’S DAY 
BACK TO SCHOOL, Etc. 


VERSATILITY 


The same mirrors used in the MAGIC 
WINDOW are adaptable to the fa- 
mous SHIPMAN MANNEQUIN 
WINDOWS used in leading stores 
for the past six years. 


ONE Franchise entitles the holder to 
use all the Shipman Patented Mirror 
Window Devices. 





« ANN 


~~Se _— 


AGE <g Ss 


WOW, 
RWore 


WSs 
SSss 
WA 
Weave 


fee AKER Ss eee 
SSS 


One Store only in each city. 


Framed in a HUGE EASTER EGG the 
MIRROR MAGIC WINDOW multi- 
plies two or three live fluffy chicks, 
ducklings or rabbits which appear in a 
park, garden or forest scene, to 
thousands of these colorful characters, 
the whole expanding as far as the eye 
can see, into infinity. 


The Magic Window can be installed in 
five hours. 





Franchise Terms scaled to suit any 


budget. 





FREDERIC SHIPMAN 
STUDIOS 


470 West 24th Street 
New York 11, N. Y. 
Watkins 9-3815 
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” AUTUMN 


is the time when women’s 


fancy turns to fashion! 


Be sure your manikins reflect 
fashion in its full glory. No 
other manikins wear clothes to A 


Le 
perfection like Beau Mondes.*x% 
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aH created by KORRECT-D WAY displays 
y= 2 Division of American Fixture and Mfg. Co., St. Louis 3, Mo. 
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PLENTY OF ACTION! 


SANTA’S WORKSHOP 





G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The 
entire background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 
. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
. The Gnome with packages hos a teetering action as though to . Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
The Gnome making sled hos very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 
This 84" display is made in two parts and folds over to fo-‘litate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $89,00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 





G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48"x4" G-502 — This is a very attractive Christmas onimated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35" high and 5" deep. It is printed 
has a heavy piece of cardboard printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
display complete with motor is $37.50 F.O.B. our factory. decorative pieces that can be removed if you wish to 
use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


rodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
a his usual jovial self. The fireplace is illuminated by a 


red bulb giving the appearance of burning embers 

Consult Us On Your Animated Problems making it a light and action display. It is electrically 

operated by a patented Gregory motor, 110 volt, A.C. 

320 BRIDGE ST. BROOKLYN 1, N. Y. or D.C. current. It is packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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MOTION DISPLAYS THAT STOP TRAFFI 


“Christmas Holiday’ 


G 512—Size - 32” high, 48” wide, 514" deep. Printed in nine brilliant colors in the back- 
ground and seven colors on the moving parts. Action—Three cute little elves are swinging 
on the bells while the musical notes on the score flash on and off. The background is a lake 
frozen over showing many skaters in colorful costumes of the gay nineties era. This display 
has a wooden shadow box frame which not only adds to its beauty, but helps prevent warp- 
ing, also protects the moving parts in transit. This is truly a very attractive and inex- 
pensive display. Complete and ready to plug in 110 V. outlet AC or DC, the cost of this 


display is $40.00, F.0.B. our factory. 


“Santa At Window” 


G 511—This is a light and action display printed 
in eight vivid colors and is sturdily constructed. 
Overall size 19” high, 24” wide and 54%” deep. 
This too has a wooden shadow box frame for pro- 
tection of the entire display as well as the moving 
parts. 

The action is Santa looking in the window waving 
goodbye as if saying, Happy Christmas to all and 
to all a good night. The light in the display is 
the twinkling of stars in the sky. 

The cost of this display complete, ready to plug 
into 110 V. AC or DC outlet, is $20.00, F.O.B. 


our factory. 


GREGORY MOTORS [Inic. incon’ new vom 














DISPLAY WORLD 


OCTOBER, 1950 








Our Christmas Stocks Are Still Complete 
Order Now from America’s Only Complete Display House 


FLAMEPROOF NATURAL GREEN PRESERVED HOLLY 


WREATHS AND GARLANDS 


Made of the finest imported Italian holly, preserved, flameproofed 
and painted green. Red holly berry trim. All shipments made F.O.B. 
Michigan factory to insure fresh stock. 


IMPORTED ITALIAN HOLLY WREATHS 
No. KG-16—16 in. diam. wreath. Each 
No. KG-18—18 in, diam. wreath. Each 
No. KG-20—20 in. diam. wreath. Each 
No. KG-24--24 in. diam. wreath. Each 
No. KG.26—-26 in. diam. wreath. Each 
No. KG-30—30 in. diam. wreath. Each 
No. KG-36—36 in. diam. wreath. Each 


IMPORTED ITALIAN HOLLY GARLANDS 
No. KG-3 5 in. diam. garland. Per yard 
No. KG-4 6 in, diam. garland. Per yard 
No. KG-3-F —5 in. diam. garland. White frosted. 


Per yard 2. 
No. KG-4-F--6 in. diam. garland. White frosted. 


Per yard 2.25 
IMPORTED GLASS BEAD GARLANDS 


No. XA-8032—-Beads 1% in. diam. Strung 9 ft. long. Colors: 
Aqua, Cerise, Gold, Green or Chartreuse. Per dozen strings $17.50 


FORMO SANTA HEAD PLAQUES 

Gay, roguish Santa heads moulded of paper pulp and plastic in 3- 
dimensional relief. Brilliantly hand painted. For indoor or outdoor 
use. 
No. XF.600—Size 25 in. by 18 in. Per dozen 
No. XF-615-—-Size 24 in. by 17 in. Per dozen 
No. XF-625 —Size 234, in. by 1445 in. Per dozen 
No. XF-630-—Size 28'% in. by 21% in. Per dozen 
No. XF-650--Size 14). in. by 12 in. Per dozen 
No. XF-675—Size 18! in. by 14 in. Per dozen 


FIRE PROOF ALUMINUM FOIL FESTOON GARLAND 

No. G1-6-2— Aluminum foil garland 6 in. in diameter sewn on heavy 
tape. 2 ply, 4 in. shred. Colors: Red, Silver, Green, Ice Blue, Char- 
treuse, or Gold. F.O.B. Calif. Per yard 75¢ 


FROSTEE SNO BLOCKS 
No. XF-4— Rough faced fire proof plastic snow blocks. Each block 
weighs 5 Ibs. and measures 15 in. by 22 in. by 6 in. F.O.B. Chicago. 
2.50 12 blocks or more. Each $3.00 
2.75 Less than 12 blocks. Each §3,10 


FROSTEE SNO FLAKES SNOW 


No. X-360--Fire proof plastic snow. Bushel covers approx. 25 sq. 
ft. of floor area. Per bushel $3.35 


FLAMEPROOF METALLIC FOIL FRINGE CURTAINS 
Solid color foil fringe curtains, color on both sides. 
No. AF-159—Gold No. AF-160--Orchid No. AF-161 

No. AF-162—Chartreuse No. AF-163—Cerise 
Size 6 ft. wide by 9 ft. drop. Each 10.00 
No. AF-110-—Silver. Size 6 ft. wide by 9 ft. drop. Each 7.00 


KRUSHVEL TRANSPARENT VELVET—40 Inches Wide 
No. DF-239—Rayon fabric with a luxurious crushed velvet finish, 
Colors: Legion Red, or white. Per running yard 


MOULDED PLASTIC ICICLES 


No. XA-7. Frigid looking translucent plastic icicles. Six pieces in 
set. Sizes vary from 43, in, to 27 in. deep. 1) in. relief. Makes 
5 ft. of icicles. Per set le 


LOOP CARPETING, RUBBERIZED BACKING 
48 Inches Wide 


No. DF.270--Excellent floor covering for women’s specialty shops, 
style shows, ete. Colors: Red, Beige, Gray, or Dark Green. In 30 
ft. rolls. Per roll $47.50 


HEAVY DUTY SILVER EMBOSSED CRINKLE CLOTH 
54 Inches Wide 
No. DF.271—Embossed foil facing, heavy duty oil cloth backing. 
Rolls 54 in. wide by 36 ft. long. Per roll Sis. 

















18 blocks or more. Each 
24 blocks or more. Each 


Ice Blue 


FLAMEPROOF NATURAL GREEN LYCOPODIUM 
GARLANDS AND WREATHS 


Flameproof Natural Green Lycopodium Garlands trimmed with red 
berries. 5 yard lengths. 
No. XR-23-—3 to 4 in. diameter. Per 5 yard piece 2.50 
No. XR-12—4 to 5 in. diameter. 5 yard piece 3.50 
No. XK-28—5 to 6 in. diameter. 5 yard piece 5. 
No. XR-25—6 to 7 in. diameter. 5 yard piece 7.00 
Very full, flameproof, natural green lycopodium wreaths trimmed 
with red berries. 
No. XR-216—16 in. diameter wreath. 
No. XR-220—20 in. diameter wreath. 


No. XR-224—24 in. diameter wreath. 
No. XR-230 


Dozen 
Dozen 
Dozen 
30 in. diameter wreath. Dozen 


ORNAMENTAL GLASS BALLS 


\ perennial Christmas favorite. Stocked in a wide range of sizes. 
Colors: Chartreuse, red, turquoise, cerise, shiny pink, orchid, gold, 
green or blue. Packed in cartons of 12 balls of one size and color. 
No. XE-214—2'% in. diameter balls. Per gross 
No. XE-258—254 in. diameter balls. Per gross 
No. XE-314—3% in. diameter balls. Per gross 
No. XE-100—4 in. diameter balls. Per dozen 
No. XE-500——5 in. diameter balls. Per dozen 


STEMMED ORNAMENTAL GLASS BALLS 


No. XP-140—40 Millimeter (approx. 1% in.) diameter with a 5 in. 
wire stem. Colors: Green, fuchsia, chartreuse, or pastel blue. 
Per gross A 


IMPORTED STEMMED GLASS BALLS 
All on wire stems. Colors: Red, blue, green, gold or silver. 

No. XN.50—50 MM balls. Approx. 2 in. diam. Per gross 
No. XN-40—40 MM balls. Approx. 1'% in. diam. Per gross 
No. XN-35—35 MM balls. Approx. 13¢ in. diam. Per gross 
No. XN-25—-25 MM balls. Approx. | in. diam. Per gross 
No. XN-20—20 MM balls. Approx. 34 in. diam. Per gross 
No. XN-16--16 MM balls. Approx. 5¢ in. diam. Per gross 


NATURAL WHITE FROSTED BRANCHES 


No. ND-16—Average 4 ft. to 6 ft. Per dozen 
Bundle of 25 for 


ANGEL HAIR GLASFLOSS DISPLAY FIBRE 
No. SG-11—White. 2 Ibs.. $2.35 5 Ibs. $5.60 10 lbs.. $10.95 
No. SG-12—-Colors: Yellow, red, blue, green, chartreuse, deep blue, 
shocking pink, black, fuchsia, orchid, peach. 
2 Ibs. $3.75 5 Ibs. $8.50 $16.50 


WHITE PAPIER MACHE BELLS 


No. PM-96—Diamond dust flittered, white papier mache bells. 
Available in five sizes. 

dozen gross 18.00 

dozen gross 

dozen gross 

dozen ® gross 


Per dozen 13.50 Per gross 


ALUMINUM FOIL GARLAND ROPING 
Decorative Garland — Flameproof — Will Not Tarnish 





10 Ibs. 


3 in. diameter. 
1 in. diameter. 
5 in. diameter. 
6 in. diameter. 
10 in. diameter. 


No. XM-2550—Silver aluminum foil roping 1% in. diameter 44 


24 ft. long. Per dozen bolts 
No. XM-2551—Red and silver foil roping 1% in. diameter b 
15 ft. long. Per dozen bolts 50 
No. XM-2553—Silver aluminum foil roping 254 in. diameter b 
14 ft. long. Per dozen bolts 00 
No. XM-2554 


f Red and silver aluminum foil roping 2% in. diameter 
by 10 ft. long. 


Per dozen bolts $6. 
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BACKGROUND PAPERS and PANELS 


TECHNICOLOR PAPERS—36 Inches Wide 


Flat decorative paper in beautiful dull “Antique” finish colors. 


GROUP D 
Dark Green 
-Bright Red 
Dark Red 


DP-1904 

DP-1911- 

DP-1912 

DP-1913-——Black 

DP-1925—Orange 

Rolls 36 in. wide by 75 ft. long. 
GROUP B 

Light Green 

-White 


DP-1903 
DP-1914 
DP-1915—Light or Sky Blue 
DP-1917—Topaz 

Rolls 36 in. wide by 75 ft. long. 


DEEP COLORS 
DP-1916 
DP-1918 
DP-1930 
DP-1932 


Deep Blue 
Chinese Yellow 
Purple 

Bright Green 


Per roll 

PASTEL COLORS 
DP-1921—Light Buff 
DP-1922—Canary Yellow 
DP-1929—Primrose Yellow 


Per roll 


$3.00 


CONVEX DESIGN WHITE BUTTRESS BOARD 


Quantity 
5 to 14 sheets—per sheet 
15 to 19 sheets—per sheet 
30 or more sheets—per sheet 


Size 3 ft. x 10 ft. 


3.25 
3.00 


Size 3 ft. x 8 ft. 


5 
3.75 


CONVEX BUTTRESS BOARD IN COLORS 


Colors: Red, silver, light brown, or harvest. 


5 to 14 sheets—per sheet 
15 to 29 sheets—per sheet 
30 or more sheets—per sheet 


Size 3 ft. by 8 ft. high. 


0 
25 


NOTE: Orders for any Buttress Board design totaling less than | 
sheets are subject to a $1.00 handling charge. 


6-FOOT 


Rolls 72 in. wide by 15 ft. long. 


NU-CURVE 


All colors. Per roll 


GIANT-CURVE 
Rolls 96 in. high by 9 ft. long. 


No. GC-901—White. Per roll 


No. FGC.-901 


White Frosted. Per roll 


311.38 


48-INCH REYCURV 


Rolls 48 in. wide by 15 ft. long. 


Per roll 
Silver and Gold. Per roll 


PEERLESS RED SATIN 
No. RE-72—7/16 in. wide 
No. RE-73——% in. wide 
io. RE-75—% in. wide 
1% in. wide 
244 in. wide 


No. RE-79 
No. RE-240 


All colors except silver and gold. 


RIBBON — 50 Yard Rolls 
75¢ 


95¢ 
E35 


CHRISTMAS LIGHTING OUTFITS 


No. X-3415 


15 Light Multiple Type Indoor Light Set. Price, com- 


plete with assorted color C-7'% lamps a 
No. X-3010—7 Light Multiple Type Indoor Light Set. Price, com- 
plete with assorted color C-7'4 lamps 1.90 


PLASTIC SNOW — Sparkling Styrofoam 


No. PS-1—White rice size ery 


No. PS-3—White plastic snow in larger irregularly-sized 


Per bushel 


Per bushel $1.95 
ieces. 


1.95 


stals. 


No. PS-2—Colored plastic snow in pink, light blue, light green 


Per bushel 


or yellow. 
No. PS-5 


Flameproofed white plastic snow. 


33-38 
Per bushel 2.75 





This statement is reprinted here exactly as it appears on the 
cover page of our Christmas catalog. 


Our Price Policy 


We have done, and will continue to do, everything 
in our power to maintain the prices quoted in this 
catalog. For this reason we have greatly increased 
the amount of our stock purchases, but, should we 
have to reorder stock items and pay more for 
them, we assure you that any increase in our price 
to you will not exceed 5 to 10% of our quoted 
catalog prices. 











FRENCH VELOUR COTTON SUEDE PAPER 


Plain cotton velour paper. In all seasonal colors. Rolls 54 in. 


wide by 25 ft. long. Per roll $4.95 
GOLD KRINKLE DISPLAY PAPER 


Heavy creped surface paper with gold highlight. 
all seasonal colors. Rolls 40 in. wide by 24 ft. Per roll 


107-INCH BULKTON SEAMLESS BACKGROUND PAPER 
Available in all seasonal colors. Rolls 107 in. wide by 12 yards 
(36 ft.). Per roll $6.9 


36-INCH TWO-TONE SONSETTE DISPLAY PAPER 
Beautiful two-tone colors. Deep swirl embossing. In all seasonal 


colors. Roils 36 in. wide by 50 ft. long $3.23 
5 


Rolls 36 in. wide by 100 ft. long 


36-INCH UNEMBOSSED PLAIN ALUMINUM 
PAPER-BACKED FOIL 
AF-137—Silver, 100 ft. roll. Per roll 
No. AF-138—Royal Blue No. AF-141 
No. AF-140—Red No. AF-144 
No. AF-143—Light Blue 
100 ft. roll. Per roll 


36-INCH CREPED METAL FOIL 
Same colors as above plus turquoise, pink, yellow, and chartreuse. 


Rolls 36 in. wide by 10 yds. (30 ft.). Per roll $ 6.50 
$19.50 


Rolls 36 in. wide by 100 ft. Per roll 
FOAM-TEX—FOAM RUBBER FLOOR COVERING 
Available in red, medium blue, gold, natural, red-white mix, blue- 
white mix, colonial (red, white and blue) mix, and mardi-gras (blue, 
green, yellow and pink) mix. Rolls 50 in. wide by 25 ft. long. 
Per roll $8.45 


Available in 


No. 
Dark Green 
Nile Green 


TWO-TONE PLASTEX FLOOR PAPERS 


Deep seasonal colors—-emerald green, Christmas red, dark blue. 


Metallic colors—copper, gold, silver. 


Rolls 50 in. wide by 25 ft. Per roll 
Rolls 50 in. wide by 250 yards. Per roll 
CRYSTAL VELVET DISPLAY FABRIC — 50 Inches Wide 
No. DF-221—Rich draping material. Available in all seasonal 
colors. Per running yard $1.50 
1.40 


In fall bolts (approx. 50 yards). Per yard ¥ 


All of the items listed above, plus hundreds of floral items, set pieces, panels, posters, 
streamers and many other display materials and accessories are shown in our new 96-page 
Christmas display catalog No. 232-D and in our 24-page Christmas Catalog Supplement No. 
233-D. Write for FREE copies of these catalogs today! 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 
— America's Most Complete Line of Display Materials — 


ST. LOUIS 3, MISSOURI 
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Give your Xmas tree displays new life...new appeal! 


Ulrich’'s Musical Xmas Tree Turner 














There's nothing like this electric Musical 
Turner for adding new interest to your tradi- 
tional tree displays! Just picture this a 
full-size decorated, lighted tree slowly revolv- 
ing to the playing of familiar Christmas 
Carols. Yes sir! It’s a sight folks will “go 
out of their way” to see. Can be used ef- 
fectively in numerous spots on ledges, in 
tearoom, next to Santa Claus throne, on main 
floor, ete. Genuine high quality Swiss musi- 


cal movement plays two Christmas tunes. 
Order today for prompt deliv- 

ery. Sold only direct trom fac- $3 3°50 
tory. Shipped postpaid, complete 


Precision made by expert craftsmen. WW Ball bearing action. 
Quiet electric motor turns tree and operates musical movement. 


U L 7 l c H B a @] Ss ° No winding necessary. % Adjustable for tree up to 9 ft. in height. 


% Attractive chrome plated housing. Base approx. 13” x 13”. 
GRANGER, INDIANA Separate switches for revolving and music. ® 115 V A.C. only. 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling and New Construction 


Available FOR INTERIORS FOR WINDOWS Send for 
NOW Catalogue 
Blueprinting 


DEPARTMENT C, 





Seventeen 
Basic Designs 
Available 


ee 


Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 

rial for creating outstanding treatments for smart, modern window backgrounds, interior and 

remodeling construction They are flexible . . . easy to cut . construct... finish and install 

. » Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height. . any shape ... any size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

@ long . . - + » durable . . . modern . . . extremely practical . . . affording almost unlimited opportunities 

ONLY for creating outstanding effects . . . at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! 


DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
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4 PLY %&" THICKNESS 
Pebbied Surface 
Width 4’ 

Lengths: 6’, 7’, 8’, 9’, 
10’. 12’. 14 and 16’ 


5 PLY DUBL-THIK 
Smooth Surface 
Thickness: 4" 
Width: 4° 


Lengths: 6’, 8’, 10’ 
and 12’ 


5 PLY DUBL-THIK 
Embossed Tile Surface 
Thickness: full 4” 
Wicth: 4’ 

Lengths: 6’, 8’, 10’ 
and 12’ 


5 PLY KUVER-KRAK 
Pebbled Surface 
Thickness: 4" 
Width: 4’ 

Lengths: 6’, 7’, 8’, 9’, 
10’, 12’, 14’ and 16’ 


6 PLY STRONG-BILT 
Pebbled Surface 
Thickness: Approxi- 
mately %”" 
8’ width comes in lengths 
of 12’, 14', 16 and 18’. 
4’ width comes in 
lengths of 6’, 8’, 10’, 
12’ and 16’. 


3 PLY EASY CURVE 
Smooth Surface 
Thickness: .100” 
Width: 4’ 

Length: 8’ 


Pee eeceeeeseseeeeeees 


Please send me samples and literature on the 
following Upson Panels for display uses. 

(0 5 ply—Dubl-Thik (smooth surface) 
(CO 5 ply—Dubi-Thik (tile embossed) ["] 5 ply—Kever-Krak- 
(CD 3 ply—tesy Corve 


C0) 4 ply—%" 


(0 6 ply—Strong-silt 


Pre Si. aeematee a 
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Check / BET YOU 


DIDN’T KNOW ABOUT 


ALL THESE 


TYPES OF 





UPSON PANELS 














What are you building today? 

Do you need thick or thin 
panels? Highly rigid or extremely 
flexible panels? Pebbled, tile 
embossed, or smooth surface! 
Window sizes, counter sizes, or 
full-wall sizes! Are you building 
for permanent or temporary use? 

Whatever your job, you'll 
find you can do it faster, better 
and at lower cost with Upson 
Panels. 

Noother panel material offers 


NAME 


z Ee ee 
F ie Fgh od 
Seer eeeeeeeeeesese 


THE UPSON COMPANY 


41910 Upson Point, Lockport, New York 














so many advantages. Smooth, 
clean edges after cutting. Use 
of Upson Floating Fasteners 
eliminates visible face nailing. 
Takes screws, fixtures, drilling 
and sawing. Light weight, easy 
to work. Laminated for extra 
strength and rigidity. Beautiful 
surface. One coat of paint covers. 

Check up now! If you are 
not familiar with all the types of 
Upson Panels shown here,send the 
coupon for literature and samples. 


POLL a ED 





FIRM NAME 





ADDRESS 





city 
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all eyes are on 


magnani s 


“thousand and one nights” 


What makes the passing parade halt at your window? 
Magnani Mannequins! What makes customers out of window 
shoppers? Magnani Mannequins! What makes your 

cash register sing a song of steady sales? Magnani Mannequins! 
For photographs and complete details about Magnani’s 


business-boosting “Thousand And One Nights.” write - 
Magnan Mannequins 
“figures that really figure . . . in sales” 


236 West 40th Street @ New York City 


1950 
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ILLUMINATED PLASTIC 


OUTSIDE OR INSIDE 


DECORATION 
STORES - BUILDINGS-HOMES-STREETS-TREES 


The GENERAL Line of illuminated plastic Christmas decorations is composed of colorful 
lighting units molded of tough, weather-resistant, translucent sheet plastic material as- 
sembled with aluminum frames and tie rods. Every unit is illuminated from within with 
incandescent lamps, based on our proven theory that the only effective Christmas Holiday 
displays are those that are colorful both day and night. Contained within our 24-page 
No. 50 catalog are full details pertaining to every unit in our line, together with their sug- 
gested application. 


39" and 22" dia. DOUBLE 
FACE WREATHS 
List Price 
Item L GP 39-14 39” wreath 
Santa-Bell $48.50 es 
Item M GP 39-14 39° wreath 
Merry Christmas Season's 
Greetings 48.50 ca 
Item N GP 39-14 39° wreath 
Candle-Deer 48.50 ea 
Item L GP 22-12 22” wreath . 
Santa-Bell 21.00 ea. Ps 
Item M GP 22-12 22” wreath Christmas Tree Ensemble 
+s in acai aut ae Rye or = 35 Ensemble comiting, of 12--12” Balls, 36-8” 
< alls, | 36" Star e em, 3-35" SS . 
(All wreath units also available in single t spot lights, 49 ott te cers hie me me 
ace with Masonite backs). flitters, complete ready to set up 287.50 


; 


see A RENE ASR OMA 


Double Face Christmas Lighting Units List Price 
Item A GP 36-24T 36” Star and Triped $24.50 ca 

iP 60.40T 60° Star and Triped 49.00 ea. 
13-5 13° 5 peint Star 8.35 ca 
22-10 22° 5 point Star 20.00 ea 
46-24 36" Star of Bethichem 20.75 ea 
60.40 60" Star of Bethlehem 45.00 ea 
44 8 white Ball 4.75 «a 
12-6 12° white Ball 6.% ea 


of 
ltem B ¢ 
if 
cf 
( 
‘ 
G 
Item E G 8-5 8” red Bell 4.75 ea 
« 
« 
if 
c 
« 
c 


Item 


tiem D 


12.7 12° red Bell 6.% ea 
24-24 24" red Triple Bell 20.00 ea 
40-60 60" Full Size Santa 67.50 ea 
36-36 46” Red Christmas Bell 37.75 ea 
0-24 30° Old English Lantern 25.0 ea 
Item J 35-23 36” Santa Face 27.75 e« 
(GP 35-23 Santa Face also available in single face unit with 
We are able to furnish molded plastic plaques, evergrees Masonite back) 
festooning, ete. Pin Sockets and Streamers 
Send for 24 Page Catalog Neo. 50 illustrated in four liem K GP 950-100 ft. 12” spacing $38.00 ea 
colors, describing in detail all items of decoration GP 960-150 ft. 18” spacing 43.00 en 
Ack for our quantity discount price schedule « 970-200 ft. 24° spacing 47.00 ea 


Norrice.— AUARAKL PSI CORPORATION 


2377 California Ave 


Long Beach 6, Calif. M KRION JANDI\ ANA ‘ 
Phone 4-1710 PO.BOX 747 \400 W.WASWINGTON ST. PHONE 4810 


Item F 
ltem G 
Item H 


Item 1 











IN THESE 
PASTEL COLORS: 


Midnight Blue Surprise Pink 

Chartreuse Shocking Cerise 

Orchid Natural Gold 

Turquoise Royal Purple 

Coronet Red Emerald Green 
Silver Glow 


No. 
No. 
No 

No. 


All colors available, that harmo- 
nize and match with the metallic 
foll papers and metallic balls. 
Special colors on request. 


- ha Ss (Prices on 
one R.COHEN (0, Zan a 
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~ oo" This Year 
It’s The Country's Best 
Value In Metallic Balls 


Thousands of displaymen, by their repeat 
orders, show their conviction that Shiny Brite 


is the top-flight line for beauty, for quality L oO WwW 


and for value. Mounting volume year after 


year is the best evidence that you con PRICES 


depend upon us to deliver on schedule the 
finest ornament for the money. 





I" Diam., $3.50 Gross 
Compare their mirror-brilliant decorators 21/," Diam., 10.50 Gross 
hues with ordinary ornaments. Yes, compare 
their glistening silver, corrugated reflector- 25%" Diam., 12.00 Gross 
type caps and metallic hooks! No wonder 2 

they are in such demand! 27%" Diam., 16.56 Gross 


314" Diam., 22.50 Gross 
These brilliant, irridescently-hued balls create pee 
original Christmas display motifs in windows 4" Diam., $.50 Dozen 
and interiors, assuring versatile ornamenta- 5" Diam., 10.50 Dozen 
tion of trees, backdrops, props, show cases, 
columns and doorways. 











ORDER NOW FOR CHRISTMAS 


Ribbons Metallic Foil Papers 


100-yd. Bolt COLORS: 
$1.50 © Surprise Pink @ Silver Glow e 
$1.90 @ Chartreuse @ Fuchsia e 
$2.50 @ Turquoise @ Shocking Cerise © Ice Blue 
: ° 


Emerald Green 
Midnight Blue 


@ Coronet Red @ Natural Gold Baby Blue 


26" Width 
50-yd. Bolt 10-Yard Rolls 100-Yard Rolls 


$3.75 $1.75 Roll $15.00 Roll 
$5.50 


$3.75 


Vy Ream Rolls 
“i WMI) 


810 PENN AVE., Pittsburgh 22, Pa a 


YY a 


Modern Dy play (guipment- | a "ea 
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THIS IS WHAT YOU'VE BEEN WAITING FOR — 
THE NEW, SENSATIONAL GIANT PLASTIC BOX 


IT’S A FULL 2 FOOT DEEP! 





Stock your stock in the Plastic Box . . . that holds 50% more merchandise than any other 
on the market. In history! Crystal clear Plastic Boxes . . . So sturdy they last a lifetime, so 
economical they actually save you money! That's right, the great, sensational GIANT 
stores 50% more merchandise . . . which means for the same shelf height you need ' less 
Boxes. Figure it out! 4 less Boxes represents a one-third saving! And today, that's mighty 
good business, friend. Here is visual merchandising plus dust proof protection of stock at 
positively its lowest possible cost. 


LOW! LOW! LOW PRICED! 
GIANT SIZE #615 
15” long, 11” wide, 6” deep 


each 
12 or more 


Less than 12 Boxes 


$400 
each 





HERE’S THE IMPORTANT KID BROTHER! 
Exact replica (small edition) of the GIANT! 
Usual, 4° deep, regulation size box . . . with 
all the same astounding features . . . but 4 
less capacity. Get maximum use of shelf space. 
Maximum visual merchandising! Pair with 
GIANT, match and mix; Whatever the case, 
what a team! 


REGULATION 


i ae 
$ 25 15” long, 11” wide, 4” deep 
each UNBELIEVABLY LOW PRICED! 


$ 
12 or more Less than 12 at 275 


immediate Delivery 
Satisfaction Guaranteed 





Long, wide and deeply perfect! That's GIANT, the stock box with 
101 uses. For counter, shelves, window display, GIANT it is! 
Giant Size . . . Giant Value! It has everything! Everything . . . 
and more! Never before so much perfection in a stock box... 
or such a wonderful display-way to show off all folded apparel! 
Clear Transparent Plastic .. . and 6” deep! Magic-plated dis- 
appearing pull handles plus Tru-fit lid . . . Dust and Dirt Eliminator, 
Mark-down preventer, color and freshness protector. Smooth-as- 
satin. . . and just as handsome! Nothing to replace or wear-out 

. . Non-scratch, non-skid runners for fast, easy stacking. Really 
built for service! Definitely quality . . . from the word “‘go."’ Do it 
now! Get a full supply of Giant-Size Plastic Stock Boxes. Show, 
and show-off your merchandise .. . and you'll show more profit! 
GIANT is an out-and-out sales-flirt, a large, plastic miracle that 
will mean money-in-the-bank for you. Don't delay, ORDER 
TODAY. Now! 


ed Wing lroducla BELLEROSE, N. Y. 
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DISPLAY MEN EVERYWHERE 


SPECIFY | SWIVELIER ! 











\ > 2 


: 
1 
‘ 
£ 
: 
; 
i 
: 
Z 
i 


world over. Designed and 
lighting flexibility and ef- 
res have stood the test 





pwn—regardless of 
ser of adjustments. 





rESTS SHOW “NO 


nder that over the yeafs display men every- 
where specify SWIVELIER: 
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MANIKIT 


CONTENTS 
. White pine case and 
palette 


2. Madisonia patching 
powder 


3. Two patching knives 


. Coarse and fine sand- 
paper 


. Madisonia manikin 
glue 


. Four skin lacquers 


. Two bristle lacquer 
brushes 


. Solvent 


. Madisonia wig 
lacquer 
. Tempered steel 


scissors 


Bobby pins 


emis + FIRST AID FOR MANIKINS +# 


Honea Fast - Simple - Complete 


5. Nail lacquer and 
brush MANIKIT for the first time provides you with everything neces- 


. Rouge and puff r . . op 
sary to make immediate on-the-spot repairs to your manikins. It 


. Madisonia Maniwash 


was developed by MADISONIA, America’s Largest Refinishers, 


. Waterproof pocket 
ripen who have tested the contents on 50.000 manikins. 
. Detailed instructions 


MANIKIT $15.00 


Jobbers Inquiries Invited 


MADISONIA, 164 W. 25th St. New York 1, N. Y. 
Mail us Manikits @ $15.00 
Send further information 
Oe . 


Addres 








New York—164 West 25th St. Los Angeles—312 East 3rd St. Cley and State 
Chicago—1125 West Lake St. San Francisco—577 Howard St. 
Dallas—1209 S. Indus. Blvd. Factory-on-W heels 
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FOREMOST NAME IN BLOUSE FORMS 
FORMOSELLE PRESENTS A COMPLETE LINE OF 


Citas 
DISPLAYS 


adaptable for 
@ EXTERIORS @ INTERIORS 
@ RETAIL BUSINESS 


FORMOSELLE FORMS 

Less than half the cost of other forms on the 
market. Weight 12 ounces. Made of fibre 
glass and plastic that will not chip, resists 
cracking and crushing, easy to clean. ea. 
SANTA HEAD |) +1098 — % shell — flesh color $3.25 
12x14%x2¥% — 602. #1098 — 3, shell —in a variety 

of multiple colors $3.95 


BELLS 


Fibre glass.* Lightweight, fire-resistant, water- 
repellent. Choice of red, blue, white, gold, 

















et3 
ee ae 





green. SIZES: 9” to 30” 


FROM $195 TO $1659 EACH 
PLAQUE 


Screened and flocked. Adheres to any flat or 
curved surface. Seven beautifully blended 
colors. SIZES: 8” #0 22” 


No. 625 iM FROM $720 TO $2400 DOZEN 
SANTA HEAD REINDEER 


14,x23ax5q — 12 o7. 5 h fib | . rT f fi . 


ant, lightweight. 3 dimensional and full round. 


FROM $600 TO $12500 EACH 


No. 675 
SANTA HEAD 
14x18¥,x4 —10 of. 


$24.00 Dozen Mam 


4 
Ae 





~s 

















) 
No, 600 \ tapsnd 8 inch and 12 
Made of fibre pulp and plastic. 8 inch an 
SANTA HEAD inch size half-shells. 


18x25x5'%_ — 1602. ° STARS 
$40.00 Dozen Lightweight, fire-resistant, water - repellent 
fibre glass.* In blue and white. 


SIZE: 26” 
No. 615 ( $350 Each 
SANTA HEAD TREES 


A _ '7x24x6'% — 24 on. White fibre glass* trimmed with green stars. 
4$48.00 Dozen Packed 12 to carton. 


27%.x28x3 ; $500 EACH 


























) Take advantage of Formo’s low prices, high quality and 
<7 wide variety. Place your order now with your jobber — 
No. 630 * while stocks are complete and delivery fast. On orders 
SANTA HEAD , ( less than full carton, 50c handling charge. 


21% x38 4x5 — 26 02. 


$72.00 Benen} 





ew DISPLAYS COMPANY 


MANUFACTURERS OF 
6 FORMOSELLE DI AY FORMS 
123 SO. FRONT ST., BURBANK, CALIF. 


er 


Gay, roguish Santas in 3 dimen- 
sional pulp and plastic. Brilliantly 
hand painted, color-fast, wash- 
able, water-repellent. 

PES OATES 


Pte ee 
° 
ae He 


* Specify for outdoor or indoor use. 
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Before You Invest... 
INVESTIGATE 


See the one and only Showcard MACHINE 


before you buy sign-making equipment 





eet ee ee eee ee 





LS ental re Be we oe 


CR ww AL et 


42 heer 


e More signs per day, singles or multiples 
e Outstanding 20-year service record 
e Sweeping 5-year guarantee 


e Prices start at $149.50 complete 


























Original of the above sign, produced on 
SHOWCARD MACHINE, required only 3'/2 minutes. 
Duplicates require only seconds more. 
SHOWCARD MACHINE Model B, recently rede- 
signed to provide an even greater measure of the 
convenience, speed and economy that has made 
Showcard Machine first choice of many of the 
world’s largest merchandisers. There are sizes for 
every requirement. 
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—A typical example of how Macy's guards 
against fire hozards in interior display is seen 
in the dress salon; the drapes at the left are 
asbestos— 

USTOMER safety gets first considera 
planning interior 
Frank Sauter, interior display 
that just as the properties 


tion im displays for 

Macy’s 
manager, says 
should not overpower merchandise, since sell 
ing is the prime aim of display, so safety of 


the customer should be among the prime re 


quisites to be considered in selecting property 


materials and in arranging sets. It is heart- 
breaking, he states, to see an attractive line 
of materials offered for display purposes, only 
at the outset to touch a match to it 
continues, no matter how attractive 
could not begin to 
store either physi 
the display depart 
even the 


to have 
But, he 

the effect 

pay for the 


resulting 
to the 
reputation if 


sales 
damage 
cally or in 


contributed in any way to 


ment 
smallest fire 
The chief danger in an institution as 


How Ma 


in dollars, but 


large 


as Macy's is not from damage 
of panic and this could be caused by 
than the smell of smoke The 


equipped to control fire with sprinkler system 


no more 
store is well 
and fire 

As an 
Macy’s 
155,000 


apparatus 


indication of the problem involved, 
totals 
about 


peak 


around 
100,000 


trafic 
trom 


daily average 


persons, ranging 


on a normal day upward to holiday 
crowds 

Display works hand-in-glove with — the 
architectural department on floor layout and 
Also on all of the interior displays 
which in any way affect 
customer traflic, the interior 
ment works in cooperation with management 
maintenance, and all of the 
nel All trafhe 


of obstruction All exit 


planning 
operation and 
depart 


store 
display 


operating person 
lanes are left open and free 
signs are left clear 


ly visible 


DISPLAY WORLD 


\ll loose hanging materials, such as fabrics, 
materials to 
which are 


decorative 
materials 

are flameproofted 
York Administrative 
permanent display 
like, are 


garlands, sprays, or 


be used in the open 
not merchandise for sale 


New 


Everything of a 


according to the 
Code 
nature, such as draperies and the 
re-ameproofed once each year 
Macy's sends such work outside to be done 


ind requires a certificate from the companies 


handling the job 

materials as are purchased al- 
from a 
they are properly 
materials, pre- 
accompany 


Such new 
bear a certificate 
laboratory to show that 
flameproofed. On those 
viously treated, a statement must 
the shipment indicating what chemicals have 
been used in treating, and the certificates and 
other pertinent data are carefully filed. 
Samples of materials to be purchased for 


ready treated must 


new 
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cy’s Guards Against Fire 


display must be submitted to Mr. Sauter prior 
to order, for testing. After the sample has 
been approved as flameproof, in other words 
if it proves to be non-combustible when sub- 
mitted to flame, and 
Macy’s displays, the goods are further tested 
make certain the shipment 
flameproof condition of the 
tested sample. These tests are subject to the 
rules and regulations of the city fire depart- 
ment, with which Mr. Sauter 
the fullest He is continually on the 
alert to keep any hazardous material out of 
the store 

Mr. Sauter is when 
rive, so he may test any that need testing. 
That items of fabric, paper, papier 
mache, ribbons, garlands, and such properties. 
lo be on the safest side at all times, he makes 
considerable use of materials which are in- 
herently non-inflammable. As a result he 
plans his displays with 
including metal foils 
requires a certificate from 
fabrics made of glass 
fibres, to go on record for the fire department 


is ordered for use in 
on arrival to 


adheres to the 


cooperates to 


extent 


notified materials ar- 


includes 


base 
and 


frequently 
metals or glass, 
fibre. He 
the manufacturer on 


glass 


inspectors, 

Certain materials can not be 
such as synthetic fibres. 

In installation, displays are arranged to keep 
away from lights and 
which may dry them. Some of the permanent 
installations at Macy’s are of asbestos, which 


flameproofed, 


materials radiators 


necessitates a larger initial cost since asbestos 
but they do not 
In instances where 


drops are more 
require re-flameproofing 
the proper color or texture for drapery or up 
holstery to meet a particular design require- 
obtainable in 


expensive, 


ment is not ashéstos or glass 


—An average of 155,000 persons poss through 
Macy's each day. A little smoke, let alone 
fire, might stampede shoppers and kill hun- 
dreds of people. Everything used in Macy's 
interior display undergoes rigorous tests to 
reduce the fire hazard to a minimum. (The 
photographs on this page are by Macy's Photo 
Studio) — 
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—Showing part of the process of impregnat- 

ing holly leaves with fireproofing chemicals. 

Chemicals and process must be approved by 

the New York Fire Department. (Photograph 

by courtesy of Decorative Plant Corporation, 
New York City)— 


fabrics, other fabrics are used with proper 
treatment, and a notation is made for their 
regular re-flameproofing. 

Through the year the New York fire de- 
partment inspectors make spot checks in the 
store to see that everything is in order, but 
once each year, as soon as the Christmas 
decorations are in place and when the peak 
traffic starts, the inspectors make a regular 
thorough check. At that time the fire depart- 
ment sends over an inspector who spends sev 
eral days going through the store from top 
to bottom. 

When the fire inspector arrives, Mr. Sauter 
has a big box of samples ready for him. It 
contains pieces from every display decorative 


In Interior 


material used in the Macy's Christmas setting 
To each sample is attached its proper flame- 
proofing certificate as well as a statement of 
where that particular item is used in the store 

The fire inspector tests every piece of ma 
terial from the box right then and there. Any 
material not meeting the test must be removed 
completely from the decor immediately, re 
gardless of its location and loss of time, 
labor, and the expense of first installation. It 
is then replaced with approved material 

After each piece has been duly tested and 
approved, Mr. Sauter and the inspector start 
on a tour through all ten selling floors of the 
store 

Along the way the inspector will make re 


—Above, fabric before being treated for 

flameproofina. . . . At right, the same fabric 

after processing. ... (Photographs by courtesy 

of the New York Flameproofing Company, 
New York City)— 
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tests of materials previously tested in sample, 
to make certain the materials installed are 
the same as those in the sample box, 

Mr. Sauter feels that full cooperation with 
the fire department for prevention of fire is 
of the greatest importance, since a store fire 
in any part of the country would be reflected 
in the business not only of the one store in 
which the fire occurred, but in all stores gen 
erally throughout the nation 

Fire department regulations on Christmas 
decorations for the City of New York read: 

“Tests were conducted for flameproofing 
and the removal of pitch from Christmas 
trees. The result of these tests showed that 
flameproofing of Christmas trees was not 
satisfactory. 

“Accordingly that part of Local Law No 
29, 1943, which reads : ‘Nothing in this para 
graph shall permit the use of hemlock, balsam, 
Spanish moss or decorative greens which con 
tain pitch’ (Sec. 161.1 Administrative Code) 

[Continued on page 72 
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Ideas For Christmas Lighting 


HE importance of light, color and mo 

tion in Christmas displays verging on 

the spectacular can not be denied, nor 

can the attraction they exert on the public 
As an example, an estimated 368,000 people 
drove out to Nela Park, headquarters of the 
lamp department of the General Electric 
Company in Cleveland, last season to see 
the Christmas lighting display seen above 
Letters in the word “Greetings” were 5 feet 
high ree lights were arranged in a 
variety of patterns. Particularly interesting 
was the Christmas tree at the extreme right 
photograph. Sixty feet tall, it was 
erected in sections. Filament aad fluores 


cent lamps were employed in a variety of 


lighting treatments. Concealed green fluo 
rescents encircled the tree at each off-set, 
casting an attractive glow upward into the 
green branches Fluorescent lamps were 
also used on the tree as cand] while white 
“lumilines” ar tubular showcase filament 
lamps formed the star on top 
\ utility pol he main supporting 
Sections of rte ones made 
anot 
covered 
evergreen 
construction 
a booklet 
] 


depart 
iepal 


—Above, the elaborate Greetings’ display of 

the lamp department of General Electric Com- 

pany, Cleveland. . . . Left, Lloyd's, San 
Diego, Calif.— 
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with Christmas lighting are likewise availa 


ble 


—Upper left, Wolf & Dessaver, Fort Wayne, s 

Ind... . Upper right, "Christmas Card Lane”, 

Tampa, Fla. Lower left, “Christmas Tree 

Lane", Fresno, Calif. . Lower right, street 
scene, Newark— 
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the desired actual 
floor Ordinary 
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squared concrete 


thick 


then size 
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4-inch or %-inch in 


width was shaped to fit the design as drawn 


n the 


floor, then pieces of the shaped bar 
welded together to 
bolted to 
Lamp cord and sockets 
to the completed sections 
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[Continued on page 54) 
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ay Scene 


cable from Paris sent by R. H. Macy's 
A tates advisor set the theme for a 
series of windows at that store, keyed 
to: “Amy Fagan cables from Paris ‘The con 
vertible look looks wonderful’”. The touch 
of Paris was expressed by Window Display 
Director John R. Foley with a street scene 
which seemed to be a light, airy sketch, but 
which upon close scrutiny proved to be a pat 
terned paper (pattern repeating) applied to 
a wallboard screen 
The coloring in the sketch was gray-green 
gray, white and black with a slight touch of 
gray-violet Three little trees in graduated 
dimensions which appeared to grow from the 
island of grayed-green gravel were also cut 
from wallboard In finish, the trees repeated 
the coloring of the sketch, two shades of gray 
green covering the whole tree form and the 
branches painted in with black and white 
three girls looked pleased and poised 
and rightfully so, with their selections of the 
featured convertibles 


The “Young World” gaily took over six 


windows at Bloomingdale’s with each display 
realistically depicting the momentous occasion 
of the first day at school. (Second photo- 
graph.) Display Director Edward von Cas- 
tleberg created the settings in an appealing 
book form, opening with the bedroom 
scene where the littlest one asleep with his 
toys was being awakened by the excited older 


story 


brothers and sisters, one holding an alarm 
clock 

The vignettes continued with the traffic 
policeman guiding the children across the 
street, followed by their arrival at the school 
entrance The fourth “chapter” revealed the 
welcoming inscription being written by one 


—Upper left, by John R. Foley, R. H. Macy 
& Co. ... Upper right, by Edward von Castle- 
berg, Bloomingdale's. . . . Lower left, by 
Henry Callahan, Lord & Taylor. . . . Lower 
right, by Winston Jones, Franklin Simon & 
ca. Immediate left, by Sidney Ring, 
Saks-Fifth Avenue. . . . (All photographs by 
courtesy of Virginia Roehl Studio, New York 
City) — 
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—Right, by Walter Spiro, Gertz, Jamaico. .. . 
Center, by Louis lela, B. Altman's. 
Below, by Paul Rose, Milgrim's— 


of the older children on the jblackboard to 
teacher, while a second of the group explained 
this formality to the beginner; The cloak 
room, well filled with selected Wraps and ac- 
cessories, made the background for the ad- 
joining display, with little brother standing 
alone and looking rather hesitarjt about taking 
the big step into the classroom.! 

The animated scene, as illustrated, testified 
to healthy appetites for the! mid-morning 
lunch, with an amplitude of} milk cartons 
complete with straws and a like amount of 
graham crackers arranged on ja large table 
The fact that both cartons and {delivery crates 
were marked with the familiar name of a 
local dairy seemed to establish] an even more 
convincing atmosphere. In each display of the 
series the children w posed to the fore- 
ground so that each garment jcould be well 
viewed by the spectator. 

The choice of Window Disptay Director 
Henry Callahan of telephone booths as back- 
ground in four Lord & Taylor windows 
proved rewarding in a three-fold manner, Le 
the store’s telephone number was prominent- 
ly shown in black numerals om a white sus- 
pended sign; the atmosphere df one facet of 
college life was projected in an ‘engaging man- 
ner; a total of eight mannequitts to a window 





was so posed as tc show a goad cross-section 
of the college wardrobe. 

“Watch the plaids . . . the smoothest girls 
and the smoothest accents depettd on them . . 
all in the College Shop” made/the main card 
copy, though three additional and smaller 
ards drew attention to the} jewelry, the 

aters and the hose, a seléction of each 
being displayed on the slanting panel in the 
foreground; this was covered in a beige wool 
jersey 

Audubon bird prints were handsomely in- 
terpreted in a series of four windows at 
Franklin Simon's when Display Director 


BY VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 





Winston Jones used the copy j “There's been 
a change in the sweater .!. . a change in 
the skirt . . . together they're} a color story, 
a costume, a fashion item to imix, match or 
contrast.” 

The expressive pigeon hawk in over natural 
size was sculptured by Maire-lLouise Hammer 
and finished in the natural colprs of the bird 

grayish, brown and tan with yellow feet 
An admirable setting for the pigeon hawk was 
created with the effect and fetling of one of 
the famous prints through the; use of a large 
shadow-box, the papier mache! frame sprayed 
in wine color and the backwall lined in a soft 
blue burlap. The wine color was repeated in 
the finish of the driftwood which was 
garnished with ivy, foliage and the brilliant 
orange of the bittersweet 

The color story was well |coordinated in 
the featured sweaters and dkirts to those 
employed in the autumn decor }— wines, blues, 
grays, browns, tans, yellow all being rep- 
resented by the mannequins with an additional 


[Continued on pagé 71) 
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Display Properties: Their 


fabries and drapes l nett, properties custodian 


and valuable material ( in which a required 


Since dis} 


Northgate branches 


avs are 


article may found 


built for the Everett and 


tion, Sennett keeps 


list of shipments 


and 


mind there is an inevitable 


at the 


lowntown loca 


in addition a charge 


returns 


m encountering a properties 


\b 


—Upper left, scatter materials such as plastic 
snow have their own storage spot in the Bon 
Marche display department, . . . Upper right 
1 dummy fireplace adds its feeling of warmth 
to a Christmas window. . . . Lower left, first 
delicate signs of spring emerge from dead 
intor in the navy and gray property devised 
from an old torso form. . . . Lower right, little 
figures, branches, Spanish moss, tree, straw 
and colored wood chips are all saved by Bon 
Marche for reuse in different ways at future 
dates— 


in 


and 


an 


to compose a sign for 


lon logic al who 
a display department 


grass mats 


oom tor 

with the 

the stuffed ani 
hl : 


nautical 
cork 
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and 
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By ERNEST F. YOUNG 


Sto ra g e A Nn d Re U S @ Display shop Supervisor, The Bon Marche, Seattle 


Valentine’s Day, 
mas groupings 
Actually, 
such as 
merits, 


Fathers’ Day, and Christ 


location by some single system 


frequency of use, while having 


would make the 


usc of the 
’ 
more cumbersome 


than would 


properties 
letting nature, 
to a greater extent, take its course At the 
Bon Marche, usage 
ample, that the 
be stored on the main aisle across from the 
elevator for 


has determined, for ex 


large platfornis and panels 


of handling 
further 
cross-classification 

quickly fill 


megaphones 


To consider these) method 


which: Sennett c: 
demands for assortments of 


bird fireplaces, laritats 


window grilles letters 4 inches 
high, let us take 

Number one date 
atmosphere calend 
open 1 when buyer resistance 
all-ve nagement, re 
disp ¢ ( For storage 
the rest o f hristmias 
are segregated on tl least ce 


ut 
to the re When 
plastic 


shelves and far 


mas season item such snow 


eded for an unseasonal effect as in the it 
uded photograph, it can 
quickly be found 
such as, slates, pencils, 


and desks make 


r 
cl nevertheless 
Back-to-school properties 
' lackboards, 


classifica 


rulers, 


another top-rez 


tion and another unnecessary annual expense 


storage space is available to keep then 


rom year to year. Imaginat paint, and 
additions can mak m unrecogniz 


able to the 


a tew 
jaded e; 


tomers next year 


—Upper left, here's that tree again, used with 
different foliage and a set of steps built se- 
curely enough for models to use in fashion 
shows. .. . Upper right, and here again is the 
bust shown in the first photograph — used 
weeks later and on a different window front. 
. Lower left, a convenient “Tinkertoy” 
property assembled from a set which stores 
easily. Lower right, Marche 
properties which reappear frequently; the 
composition board wall is covered with heavily 
textured “stone” wallpaper and topped with 
a homosote cap painted gray with adhering 
sond— 


two Bon 


and vacation travel properties use last 


vear in the windows can be used this 


n the interior 


“Frequency of use,” on the other hand, 


demands that flowers, foliage, 


cutouts, 


scatter ma 
terials, free folding 
kept 

Similarly the 
size and weight of plateaus, 


form screens, 


easels and other items be accessible 


and in the clear cumbersome 
grilles, frames, 
driftwood trunks and made-up trees 
sibility to the 


fences 


demand acce main aisles 


Classification by “nature of material or 


origin of material” permits wire and rod 


sculptured properties to be grouped, per 


haps on top shelves or in from 
present the least fire 
properties in 
Rattan 


perties because of their 


suspension 
pipes Up there they 
hazard of ; the blockage to 
and 
light weight can 
plaster 


the sprinkler sy 


stem bamboo 


pended Heavy, fragile 


cornices, capitols, statuary, 
ackets should be stored together 
at Hoor level 


lassification may require drapes 
be kept in a vault, 


niinued on pave 
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the month 
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EPTEMBER is 
fashion harvest 
to-school have been 
the 


warm colors and new 


promotions 


ploited and time is ripe to launch 


crop ot 


of styles for Septem 


the coming season 
brisk and bright and though 
the air that 
from 
October 


ber's days are 
warns of 
the drama 
In the 
Chicago, 
the 


traditional 


there is a tang in 


frost, it is early to borrow 
that 
interim ‘ 


but 


furnishes in 
fall 


exceptions 


nature 

arly promotions in 
omitted color 
and grapes that are 
a golden harvest and relied upon 
fresh 


with few 
ful 
emblems of 


and 


approact! 


leaves 


abstract non-objective art as a 
fall collections 


this 


new in introducing 


When exe 
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uted in clean, simple lines 


for almost 
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backgrounds 
take 

lines of 
thought 


excellent 


any type of display It may form 


of vertical and horizontal open 


structures without any other than 
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decorative value. More 
impressionism is 


color contrast for 
and more individualized 
seen in Chicago windows to evoke a mood, 
and it is a refreshing change from the 
heavier type of ornamentation 
Humorous worked out, 
have for some time entertained customers of 
Henry C. Lytton & Co. Latest offering by 
Bowen, display manager, was inspired 
the nocturnal habits of those domestic 
animals who find excitement on the backyard 
fences. Bowen found a story in their antics 
to glamorize “Midnight Black dresses, shoes, 
and for exciting evenings.” The 
whimsical black cats cavorted all through 
the series of four displays on white picket 
fences to impress the with the 
fashion importance of black for evening fes- 
tivities. The impeccable black and white 
decor was relieved by blades of grass in the 
gravel floor and splashes of orange in hats 
called “orange 


settings, cleverly 


bags 


shopper 


and scarves, which were 


marmalade.” 
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Wearing apparel of Botany woolens made 
from Vogue couturier patterns derived its 
dramatization at The Fair from open-air 
merchandising, inspired by the book-stalls 
of Paris (second photograph). Sketches of 
Parisian scenes on a _ free-standing back 
wall were drawn by a staff artist and archi- 
tectural structures in the foreground, to- 
gether with ice cream chairs, furnished the 
means to drape the fabrics. Display Man- 
ager Reed Schlademann, who designed the 
windows, also used bolts of the fabric to 
introduce color in flat surfaces and to vary 


design. Sketches and architectural props 


were in muted tones so as to bring out the 
colors of the woolens, some of which were 
made from the Vogue patterns and worn by 
mannequins represented as customers of the 


shops. 

At Marshall Field & Co., John Moss, di- 
rector of design, employed a stylized urban 
type of architecture of black that flowed to 
dramatize “Shades of 


gray to white to 


Autumn that vie with nature's artistry.” An 
interesting perspective was achieved by 
diminishing the height of a series of arch 
ways as the structure gradually receded into 
the background. The foreshortening tended 
to focus more attention the six 
and suits paraded in the large double win- 
dow. That part of the theme “vie with 
nature's artistry” was supplied by dyed and 
dried foliage and the wood chip flooring in 
brown hues. The introduction of the warm 
browns relieved the stark, achromatic out 
lines of city buildings and, against sky blue 


on dresses 


walls, captured the splendor of the season's 
color glory 

An example of how unrelated objects can 
be improvised for display purposes is shown 
by one of Peck & Peck’s windows (fourth 
photograph) In installing the windows, 
David Wensel, display manager, states he 
had no objective aside from color harmony 


—Top, by G. C. Bowen, Henry C. Lytton & Co. 
. . Above, by Reed Schlademan, The Fair. 
... Left, by John Moss, Marshall Field & Co.— 
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Dominate Chicago Windows | »sme wat 


While non-objective forms reflected the red, 
yellow, and black merchandise, they were 
spaced so that no one color dominated but 
rather flowed through the scene. Most of 
the surface planes were verticdl to permit 
maximum display area and aside from their 
color value, the props had no definite func 
tion other than to complement the 
prophetic fashions. The free-standing form 
at the right was black, its color being re 
peated by a coal floor covering. A _ red 
picture frame made a portrait of a manne- 
quin in black, its size and shape duplicated 
opposite for balance by a yellow square to 
complement a red coat. Gloves in the three 
colors were tacked to the square. A center 
wire motif derived its color from the two 
yellow seamless paper walls to! highlight a 
leopard-cloth dress. At eithet side full- 
round forms were painted red! and yellow 
and functioned as millinery displayers 

In tune with the rhythm of the fall season 
were five windows at Goldblatt Brothers, one 


season's 


seen in the fifth photograph 
favorite suits and 
posed before a fragment of an 


ot which is 
Fashion's 
were 
filled in with beech leaves and a harvest of 
fall fruits that spilled on to an orange wood 
chip flooring. “Basic beautiful 

series by J 


coats, dresses 


arch 


wool 


Bog 


and 
from the 
hosse, display manager, were featured 


jersey” dresses 


“Pretty shoes that flaunt the dressmaker 
touch” were an exclusive offering at Chas 
A. Stevens & Co. “To make your pretty 
foot look prettier” the copy went on. The 
were arranged on a natural rattan 
chair and table and the salient feature 
highlighted by a dressmaker’s figure drawn 
rattan framed card and by the 


shoes 
was 


on a copy 


—-Upper left, by David Wensel, Peck & Peck. 

. . « Upper right, by J. Boghosse, Goldblatt's. 

‘ Lower left, by Bruce Elliott, Chas. A. 

Stevens & Co. Lower right, by Reed 
Schlademan— 


soft lines of the suits modeled by a single 
mannequin in each one of the four group- 
ings. The series was by Bruce Elliott, dis 
play manager 

\ promotion for a best seller, “White 
Witch Doctor”, developed by Reed 
Schlademan at The Fair to convey the feel 
dark mystery. The display features 
books, as shown here, but it has dramatic 
possibilities for other types of small items 
where a bewitching angle is desired, such as 
perfumes. A large papier mache mask was 
reproduced from the jacket of the book by 
the display staff, the hair fashioned of grass 
matting dyed black. The walls were cov 
ered with tree-bark paper; old dead trees 
were draped with Spanish and the 
floor covered with peat moss. Curiosity was 
further aroused by dimming the window by 
using green and yellow lights 

The following displays are not illustrated 

The main bank of Chas. A. Stevens & Co 

[Continued on page 70] 
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—This is the layout for the exclusive candy 

store described in the article. Featured are 

diagonal bands of lighting recesesd in the ceil- 

ing, an unusual method of display for the 

center tables, and a snake-shaped hanging 
wall table— 


UINTESSENCE is the name for the 
fifth essence, the ranked 
higher by the ancient Greeks than the 
four elements fire, air, water and earth. It 
is the expression for the finest, purest, the 
most spiritual extract of a thing or a 
thought 
And what has 
the planning of a candy store? It 
much to do with a confectionery as with the 
planning of any store 
It is merely the task of a designer to 
crystallize the essential quality of the store 
policy and of the merchandise, to point out 
the quintessence of the idea behind the store 
and make it known to the public, whether 
they happen to know the word quintessence 
or not 


essence 


with 
has as 


quintessence to do 
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The most immediate thought is pleasure 
for the taste buds and agreeable satisfaction 
of the appetite. But the embarrassing after- 
thought may be of a gain in weight and the 
need for a diet. It is of course the idea of 
every candy store owner to accentuate the 


aspects of pleasure to be had from the 


So on we go, stressing the thought of gift- 
wrapping, fancy separate showcases, colors 
and light. Coming into a candy store must 
remind you of birthdays, holidays and tables 
full of presents beribboned and all for you. 

The merchandise is small. It varies con- 
siderably, it is priced in many different 


Two Suggested Treatments For 


define the associations 
word 


there are 


If we were to 
people couple with the candy, there 
might be trouble. For different 
views and thoughts concerning those beau- 
tifully packaged temptations 





candy, the beautiful packaging, the colors, 
lights and ribbons. He wants us to forget 
the aspect of gaining weight; he may even 
carry candies which help you lose weight 
and which are designed for those on a diet. 








ranges. This means small tables, neatly 
planned, with every piece presented like a 
jewel — not piled one on top of the other, 
but separately placed in dainty paper con- 
tainers, looking their best. Small tables and 
many of them are needed because each type 
of candy needs to be seen in its own sur- 
rounding. 

And then there are the packages con- 
taining mixtures of the various groups. 
They find their place on other tables and 
in shadow-boxes. 

Dealing with the average condition found 
in this type of store we show a long and 
narrow area once again. The space equals 
about 15 feet in width and 40 feet in length, 
almost three to one in proportion. 

The two solutions submitted here show 
how the same room can be developed under 
the same principles, yet look different. The 
Pips store is somehow more straight for- 
ward and streamlined. The Riley 
somewhat more dainty. 

While the 


made-to-order 


store is 
Pips store may carry special 
chocolates the Riley store 
could easily be one of a number of chain 
stores, 

The Pips store features diagonal bands of 
lighting recessed in the ceiling 
bands of light seem to rest on 
umns on the left side of the 


These 
three 
store 


col- 


The 


columns themselves project at a slight angle. 
Their front, facing the entrance, is covered 


with corrugated construction 
covers additional bands of light 

Wing-shaped tables with a rotating cir- 
cular unit in the center display candies in 
an unusual fashion. A snake-shaped hang- 
ing wall table carries more merchandise. It 
saves space by protruding into the room at 


glass and 


—This store front is suggested for a confec- 

tionery specializing in candies of the finest 

type. Solid wooden triangles with metal bars 

carry the store name. The inclination of the 

lettering toward the street makes it easy to 
see and read— 
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—This is a general view of the Pips store in- 
terior, with the snake-shaped wall case ot the 
right and the use of a diagonal treatment 
clearly shown. . . . At the right is a view of 
the Riley store front. Here a palette of wire 
mesh has been set against three wide alumi- 
num bands fastened to the building and pro- 
truding in triangular fashion to hold the let- 
ters of the store name— 


The Riley store as generally seen stresses 
symmetry, regular shapes and a more con- 
servative approach. 

To divide the long store in three 
sections, at least optically, we created three 
arches constructed with corrugated glass 
covering fluorescent light. The two center 
sections of the ceiling are decorated with a 
colorful fresco. 

Mirror-framed shadow-boxes occupy the 
wall space in regular intervals. Three 
wing-shaped display and sales tables de- 
signed according to the same principles as 


short 


eh | 





= 


\ 














the right hand side of the store, where the 
wing-shaped tables recede towards the left 
hand wall. This way the traffic problem in 
the narrow store is made easy. 

Above the snake-band tables we find regu- 
larly spaced shadow-boxes instailed at the 
most narrow points of the right side wall 
tables. Opposite the widest parts of the 
wall table and on the left wall there are 
more shadow-boxes set into the receding 
sections of those triangular light-bearing 
columns. Underneath these niches sliding 
doors hide additional stock 

The point where the two solutions re- 
semble each other most is the small tri- 
angular lobby. In both instances the show- 
case near the window inside the store re- 
sembles in conception the outside the 
window so much that the 
created that a large table has been cut in 
half by the store window and continues from 
the store into the lobby. While the Pips 
store features a streamlined table, the one 
for the chain store of Riley meets a 
sophisticated conception. Instead of an 
irregular shape we selected a heart-contour 
remindful of Valentine's presents and 
sweetness 


one 


impression is 


less 


day, 


—Above is the layout of the Riley store, while 

at the right is a sketch of the interior. Note 

the heart-shaned display case in the fore- 

ground and the provision for shadow-box dis- 
plays along the walls— 


those at the other store are placed on each 
wall. 

A separate wrapping table with a cash 
register is placed in the back of the store, 
while a large display covering the greater 
part of the back-wall makes additional set- 
tings visible even to the passerby. 

This display wall separates the front sec 














By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


tion of the store from the back part where 
stock and wrapping materials are kept. 

While the ceiling (and the store itself) is 
kept low and while the facade shows a 
relatively small window the wall above the 
facade has been utilized in each case to 
make the name of the store visible in big 
letters. 

In the case of the Riley store a palette 
made of wire mesh has been set against 
three wide aluminum bands fastened to 
the building and protruding in triangular 
fashion. The letters of the store name have 
been fastened to the wire mesh of the 
palette. The triangular arrangement of the 
aluminum bands creates a slanting surface 
which inclines toward the street and makes 
it simple to read the store name. 

The Pips store makes use of the same 
principle. However, here we used solid 
wooden triangles with metal bars carrying 
the firm’s name 
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ALL is Fashion on the Miracle Mile quality appeal of the gown on display ties, while a couple of shotguns and some 
was the title used by Display Di Display Director Glenn Baugh did an in shotgun shells were used to heighten the 
rector Bill Meissner for his series of teresting neckwear window at Silverwood’s appeal to the sportsman In the  fore- 
windows at Ohrbach’s (first photograph). for the benefit of those members of the ground was an open copy of Esquire maga 



















A simulated wrought iron lattice, mage of so-called stronger sex who might wish to — zine. 
wood and painted brown, was set against dress in the latest of fall fashions The A bride is always an excellent subject for 
the beige background Four mannequins ties were the new Wembley game bird pat a display, regardless of the season So 
dressed in Ohrbach’s featured tall tashions tern featured in a recent edition of Esquire when the Broadway-Crenshaw opened its 
were placed in front of the lattice. Meissner The walls were painted a tamarack brown — new bridal salon, Display Director Ernest J 
achieved a striking effect by using red with flooring matching. A framed print of Nardini was quick to take advantage of the 
lights in the big light well in back of the a wild duck was hung on the back wall event. The window represented the bride’s 
lattice, while the overhead spots were amber Standing on the floor in the background boudoir, with the back wall painted a light 
Display Director Paul C. Smith used a was a tree stump covered with fall foliage rose. The bride, dressed in a lovely, candle 
series of five windows for the J. W. Robin Display units on each side of the tree stump light satin, seed-pearl embroidered wedding 
son Company's promotion of “Howard Greer were covered with a length of fabric match gown, was seated in front of a white mar- 
Originals \ single mannequin was used ing in both color and design one of the  quisette trimmed vanity table. A white mar- 
in each window us seen in the second quisette flounce was hung on the wall above 
illustration Around each figure was a big the vanity mirror. In the foreground, the 





—Upper left, by Hee yg ray display card in the form of a huge book an- 





circular frame, made of foliage, that picked 





Upper right 








up the colors in the featured gown and the ms ae & Co. . . Lower left, by Glenn nounced the opening of the new department, 
accessories. The background was plain in Baugh, Silverwood's. . . . Lower right, by including a photograph of the store’s bridal 
erder to emphasize as much as possible the Ernest J. Nardini, The Broadway-Crenshow— service director and the names of the per- 
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by iTeeis Gehring 


Display Designer and Consultant 
New York 












Arrangement: The social season is a time of 
glamour and sophistication, and sketched here is 
a good example of a display with these attributes. 
Three definite units are noted and the arrangement 
is interesting. 













Properties: Mannequin in formal attire takes the 
spotlight in this display. The three violins, painted 
in gold, are hung in the background and three 
clarinets are placed upright on the floor under the 
violins. A fine selection of accessories, with em- 
phasis on jewelry, is shown on the floor of the 
window together with the copy card. 

















Arrangement: Two units are noted in this Army 
and Navy game display. Arrangement is neat and 
the idea is timely. 













Properties: A row of saluting midshipmen and 
cadets forms the background. They are divided 
into two groups with Army and Navy footballs 
designating each group. Girl spectator is shown 
at left in sport cape coat. Related accessories are 








shown along with copy card. 














yet practical display 





wo detinite units forming an interesting 






Flannelette 










the caption. A blanket of synthet now, dotted 





eath the manneauin's 
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sonnel in the shop. A big white marquisette 
ruffled curtain was placed across the front 
of the entire window 

Gray was the featured color at The Broad- 
way-Crenshaw where Nardini did a series of 
windows featuring gray suits and dresses 
accessorized in different colors. The grays 
ranged in shade from a light smoke to a 
deep charcoal. A _ single mannequin was 
used in each display unit. Beside the man- 
nequin was an arrangement of foliage done 
in the featured color of the accessories 
wine, gold, orange, red, green. A graceful 
spiral, cut from paper, reached from the 
foliage to the ceiling. The display card, 
placed between the mannequin and _ the 
foliage, read, “Fall, 1950—Gray from smoke 
to charcoal, dramatized with Wine”. Other 
windows in the series used the same copy 
with the substitution of a different color 
for the accessories. 

A large yellow panel with bricks dry 
brushed in brown carried the copy for the 
opening of Ohrbach’s College Shop, “High 
Fashion Teams with Low Prices in our 
College Shop”. Bill Meissner used five 
mannequins to show the ideal college ward 
robe featuring coordinated fashions. The 
lettering on the panel was wine. Wine wood 
shavings were used on the floor, and a wine 
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—Top, left, by Ernest Nardini. . . . Top, right, both advertising and display since all of the 
by William Meissner. . . . Lower left, by men's departments were moved to the main 
Stanley Thompson, The May Company. . . . floor 
Lower right, by Paul Smith— At J. W. Robinson & Co,, Paul Smith 
used silhouettes of wild ducks and a gnarled 
tree stump, both cut out of felt and set 
colored foliage arrangement was fastened to against a felt background Cattails and 
the top of the wall. The background was_ reeds, also cut from felt, were placed near 
green, and pale green lights were used in the base of the tree. In front of these 
the light well. silhouettes was a foliage arrangement done 
Plaids for men are fashion news this fall in the new fall colors, matching the apparel 
and one of the real eye-opening styles is a worn by the two mannequins. Extending up 
dinner jacket in a bright plaid Display from the foliage arrangement were a few 
Director Stanley E. Thompson used such a_ twisted cypress branches that had been 
dinner jacket for one of his Men's Shops _ sandblasted and shellacked 
windows at The May Company Natural At The May Company, Stan Thompson 
wood dowel frames were hung against the did an entire series of eight windows with 
beige background and fastened to these each window built around a particular color 
frames were squares woven in Puerto Rico In the window (not pictured) featuring 
from natural sisal. In the center frame was what the May Company called “Damascus 
an arrangement of foliage and fruit, the Plum”, vertical poles painted the same color 
colors matching the colors of the plaid. A as the merchandise reached from the floor 
length of plaid yardage, matching the plaid to the ceiling in the background Dark 
of the dinner jacket, was on the floors In gray beveled frames were hung on these 
the foreground was a cartoon type papier poles and wire was stretched in a lattice 
mache hunter with extended shotgun. Be pattern inside the frames. Fastened to this 
side him was a sign reading “No Hunting”, wire on one frame was a fall leaf arrange- 
and immediately beneath it the tag line— ment done in copper, tin, steel wire and 
“i . everything on one floor”, a point the brass with all metals left in their natural 
May Company has been emphasizing in colors 
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Arrangement: Here is a simple yet appealing dis- 
ploy for promoting men's neckwear. Several ele- 
ments combine to form a single unit and neatness 


is noted throughout. 


Properties: The outline of a fort is constructed of 
composition board, painted black and set against 
a blue field. Within the structure are featured 
striped ties and copy describes them as ‘‘Regi- 
mental Ties". Copy card is flanked against fort 
at right of window. 


Arrangement: Three distinct units are seen in this 
men's suit display. There is good balance and 


neatness throughout. 


Properties: This display is designed to tie-up with 
the November elections. A suit in each of the 
three colors, blue, gray and brown, is selected and 
box-like signs soliciting votes accompany each suit. 


ean 





Arrangement: The football season affords an op 
portunity to display much in the line of sportswear. 
This display is made up of three definite units 


nicely arranged. 


Properties: Each town can play up its own home 
team and use the uniform and colors of that team. 
Football player in background may be fashioned of 
papier mache or, if preferred, a mannequin can 
be used. Footballs and other related items are 
displayed among wardrobe. Copy card is shown 


at lower right. 


HAD MAMAN 5 





dramatic traffic-stopper in the form 
A: an itinerant display has just made 
its appearance on behalf of Schick 
shavers. Distinctly new in design and clever 
in detail, the display is mechanized to attract 
attention. A stylized 


walnut base of the 


more carved “S” in 
mounted on a 
supports a pair of 


the theme of this display 


rich same 


balancing scales 


Mechani 


down rhe 


wood 
acton 
moves the scales up and scales 
are suspended from a large, ornately carved 
wood design which is attached to the stylized 
“S”, On one scale, which is held by three 
metal Schick “20” 
supplemented by a 


important 


and 
framed 


rods, a shaver case 


are displaye d, 


close-up of views of features of 
gen- 


chair, 


the shaver On the scale is a 


tleman 


opposite 
seated in an easy 
The figure and 
carved full-round and hand-painted 


comfortably 


using the shaver chair are 


Framed 


CISPLAY WORLD 


—At the left is an itinerant display for 
Schick razors, produced by W. L. Stensgoard 
& Associates, Inc., Chicago. . . . Right, an 
eye-catching display for “Budweiser, by 
Einson-Freeman Company, Long Island City— 


copy panels attached to this unit carry Schick 
selling features. The display is the work of 
W. L. Stensgaard & Associates, Inc., Chicago, 
and is 28 inches high, 35 inches wide, and 9 
inches in depth 

There’s glamour in the new life-size die- 
cut “Budweiser” floor stand, as well as great 
appeal to those who enjoy snacks with their 
The “Bud- 
weiser” in logical 
More- 
over, she gives customers the idea of buying 
food to with the The display 
was created and lithographed in eight colors 
by Einson-Freeman, Long Island City. 

Also by 


beer blonde hostess helps sell 
and bottles as the 


accompaniment to the array of food 


cans 


serve beer 


Einson-Freeman is a novel new 
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Late Developments In 


‘Paul Jones” flasher display now being dis 
tributed to the trade by Frankfort Distillers 
Corporation, New York City. The full-color 
lithographed centerpiece is shown in_ the 
accompanying photograph. The camera flash 
bulb and “Paul Jones” in the panel light alter- 
nately. The reflector is three-dimensional and 
has a face of silver foil paper. 

This smart display for 
Rochester, N. Y., is by W. L. 
Associates, Inc. The center unit, smartly fin- 
ished in pickled oak, presents three large 
wood-carved reproductions of the new Hickok 
buckles. Mounted in each side panel are 
three beautifully carved plastic plaques which 
are edge-lighted. The overall dimensions of 
this particular unit are 84 inches high, 72 
inches wide and 30 inches deep. The side 
units, 41 inches high, 23 inches wide and 19 
inches deep, are provided for the presentation 


Hickok, of 
Stensgaard & 





but Id rather take a little 


PAULJONES §& 


of Hickok belts and buckles as 

The Crosley Division of Avco, Cincinnati, 
is making greater use of motion in displays 
to intensify the promotion of its line of house- 
hold appliances, television sets and radios. 
Among the most recent display involving mo- 
tion is a colorful “Crosley Painter” motion 
unit that for two weeks on a ten 
cent flashlight battery. It is a powerful sell- 
ing aid for “Coloradios by Crosley” and can 
double as either window or counter display 
The scored shelf in front of the artist holds 
a number of actual Crosley “Coloradio” sets 
The accompanying photograph has been re- 


shown. 


operates 


—Above is a display with a humorous theme 
for ‘Paul Jones’ whiskey. It is by Einson- 
Left, an itinerant display for 
Hickok products, by W. L. Stensgaard & 

Associates 


Freeman. 


Inc.— 
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touched by ink outlines of the painter’s arm 
and brush, to demonstrate the full extent of 
the motion supplied by the little battery 
powered mechanism. The display was created 
and lithographed in eight colors by Einson- 
Freeman 


Gulf Brewing Company, Houston, has a 
3-foot reproduction of a can of pale dry 
“Grand Prize” beer which is proving to be 
an outstanding point-of-sale piece in off- 
premise outlets. A full-color lithograph card- 
board floor stand 18 inches in diameter, it 
holds 24 cans of beer or high-profit related 
items. A virtual self-service beer department 
in a very small space, one of the novel fea- 
tures of the piece is that the customary 
interior supports are unnecessary with this 
display. Two cardboard disks hold it in posi- 
tion; one disk fits on the bottom, the other 
rests on a patented folding ledge. The dis- 
play, by Einson-Freeman, folds flat for ship- 
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—All displays on this page are by Ejinson- 
Freeman. . . . Left, for Crosley Division of 
Avco, Cincinnati. . . . Right, a jumble-basket 
in the foom of a heer con. . . . Center, Can- 
. « Below, “Stopette” 
national advortising is now being aided by a 


non's treasure chest. 


strong point-of-sale campaign— 


ment and can be put together in 15 seconds 

Shown next is the strikingly realistic full- 
color cardboard treasure chest displayer cur 
rently being featured by Cannon Mills as a 
dealer tie-in with the four-color double page 
ad in Life magazine on the same theme. The 
display, by Einson-Freeman, measures 20 by 
12 by 8 inches from “brassbound” base to rim, 
ships flat and assembles easily. Cannon 
towels and sheets shown with the unit in the 
photograph are a demonstration set-up; deal- 
ers use their own discretion in stocking the 
chest with merchandise 

“New Stopette” 


deodorant moved in on 


established leaders two years ago when Jules 
Monthier, Inc., Chicago, pioneered the use of 
the flexi-plastic for deodorant dispensing. The 
novelty of the dispenser helped “Stopette” win 
early acceptance, and strong national adver- 
tising in magazines, newspapers and television 
spiralling. Now the company is 
giving its national advertising powerful sup- 
port at the point-of-sale with an arresting 
window and store display campaign that is 
winning the favor of dealers. The photograph 
shows the colorful counter display, with two 
actual purse size bottles of “Stopette”’, which 
is being supplied. The illustration in the 
counter display is a reduction of the eight- 
color die-cut center piece which measures 27 
by 40 inches. It is superbly done and re- 
peats the illustrations in national advertising 
for added strength. Window material in 
cludes reproductions of the “Stopette” bottle, 
15 inches high. The display is by Einson- 
Freeman 


sent sales 





OLEY'’S, the Federated department store 
in Houston, began its fall fashion pre- 
sentation with the opening of a newly 
Mdesigned third floor of fashion 
Redesigned by Raymond 
ates, New York City, to provide a beauti 
Hully luxurious atmosphere, the floor also 
toffers increased shopping convenience to the 
fashion-conscious women of Houston 
The new third floor has been completely 
re-spaced and glamorized Fashions are 
Brouped in a series of shops designed to 
simplify the customer's selection. The shops, 
which have with the 
particular needs in mind, pre 
Sent an exciting type ot 
Mine apparel is available in a complete price 
range 
The floor 
idecorative 


Loewy Associ- 


been done customer's 


tastes and 


vista. Every femi 


combines a variety of colorful, 


motits Interesting murals, s¢ 
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lected to individualize each department, were 
painted by William Patton, well-known artist 
of New York. 

The departments have been redesigned in 
a cyclorama pattern, all angled so that 
their interiors can be easily viewed from 
the moving stairways. This rearrangement 
also affords a smoother traffic flow, elimi- 
nates congestion and generates a more 
leisurely shopping atmosphere. 

Incorporated in the re-planning of depart- 
ments, particularly those in which a degree 
of self-service is desirable, are new type 
chrome fixtures which place merchandise on 
an eye level. These fixtures enable the cus- 
tomer to see an entire group of merchan- 
dise at a glance and facilitate customer self- 
selection, thereby providing a saving in time 
for both the shopper and sales person. The 
racks are adjustable in height to accommo- 
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Floor 


date different types of merchandise, and 
their modular construction makes them more 
versatile and interchangeable. Increased 
productivity of space and sales personnel is 
the result. 

Important features in the re-planning are 
the apparel bars situated at each end of the 
moving stairways. The Separates Bar is 
opposite the “up” stairway; at the other 
end, opposite the “down” stairway, is the 
Bra Bar. As an added convenience to 
shopping, the end of the Bar, which is 
adjacent to the daytime dresses section, is 
devoted to housedresses, pinafores, and 
brunch coats — merchandise which can be 
selected easily by the customer without 
fittings. 

The shops in which self-selection is de- 
sirable still maintain the arrangement of 
apparel by sizes which has proved so popular 
with Houston women because of the quick 
selection it affords. 

The importance of these specialized shops 
to the customer is demonstrated by Foley’s 
Women’s Shop. Here in a “store within a 
store” women may find complete apparel in 
larger sizes. There are dresses, coats, suits, 
dinner gowns and sportswear in sizes 36 to 
52 and in half sizes 12% to 26%. The 
smaller sizes are arranged in front racks, 
increasing in toward the back. A 
counter bar in the center front of the shop 
accommodates blouses and sportswear 

The Women's decorated in a 
modified Venetian baroque theme with mir- 
rored pilasters, five-light wall sconces and 
plaster shell decorating the hand- 
painted walls gray and muted 
terra cotta 

Outstanding among the re-spaced depart- 


size 


Shop 1s 


designs 
Colors are 


[Continued on page 68] 


—The misses's sportswear shop on the newly 

designed fashion floor is departmentalized 

within itself. One section is known as the 

Western Shop and is paneled in rustic chest- 

nut... . Left, a cross-section view of the new 
floor— 
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20 Clear “STAR-LITES” * 


on one “stay-lit” string 


No. 20 STREAM-O-LITE—20 clear bulbs on a 


straight line string for easy handling. decorating! 


Connector on end of each string allows addi- 


tional attachments. 


STREAM-O-LITES are equipped with the 
famous “PERMA-LITE” LAMPS. _ If a lamp 
goes out, the others stay lit!) NO transformer re- 
quired. Lamps guaranteed for 5 years burning 


during XMAS season. 





No. 20 STREAM-O-LITE 


Sparkling Clear Ligkts for Year ‘Round Usel They're Display Material Jobbers—Write, wire or phone 
Guaranteed . . . STAY LIT! LAST LONGER! COST LESS! ° 


ASSOCIATED MANUFACTURERS CO, Inc., co reocna. srecer . saw reanesco 7, cALFORN, 


Subsidiary of Noma Electric Corporation, N. Y. Phone — Garfield 1-1986 


WALL BOARD TUBES 


LARGE STOCK ON HAND 
FOR IMMEDIATE SHIPMENT 


No. 1 (Number One) Basic Props 
For Windows And Interiors 


TUBE PRICES 
Diameters of Tubes 
Lenaths = oe 3" 4" 6” 8" 10" 12" 14" 16%" 22” 
3 tt.. .$.20 $ .35 $ 50 $ .65 $ .9O $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ff... 30 50 65 90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6: -d 65 85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
5 Se 90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
ae 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


For less than $10.00 there is an additional Handling Charge of $.75. 


These 20-light sets are surprisingly low priced. 











See your nearest jobber or write direct 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND, OHIO 














DISPLAY 


..-on and off the record 








—Clemens Schever, on the 
left, of Scheuer Creations, 
Inc., New York City, and 
Charles A. Merrill, S. Kann 
Sons Company, Washing- 
ton, offer visual proof of a 
successful fishing expedition 
on August 20. The catch 
was 13 tuna, weighing from 
18 to 22 pounds apiece— 


Weekly donations to a “party kitty’ are made by 

members of the display department of Maison Blanche, 
ew Orleans, and here is how the money was spent on 

50 recent occasion. Enjoying the shrimp and beer are, 

istanding left to right, Harold Frank, Ruth Crystal, 

©Gloria Winnige, Leonard Markham, Emile Geisen- 

theimer, Emile Alline (display dircctor), Larry Fitz- 

tgerald, Patricia Gernon, Marion Brooks and Jerry 

‘Touche. . . . Seated, Shirley Mailhes, Lolita Nelson, 

| Whitney Buras, Mrs. 

)Buras, Mrs. Aline, 

| Mike Bartolotta, Lu- 

/ cienne Newton, Mrs. 

‘Jesse Dugas, Larry 

~ Lonatro, Jesse Dugas, 

tand Gladis Duffy— 


—Guy Laidlaw takes 
a last look around 
the premises of J. 
A. Foster Company, 
Providence, before 
his retirement from 
business. He spent 
57 years in display 
work, 25 of them as 
i : display manager for 
| —The display staff ; Foster's— 

_of Shartenberg's, 
'Inc., New Haven, 
+ Conn. In the usual 
order, Muriel Cook, 
| Walter Dwyer (dis- 
) play manager), Moe 
* Rosello. In the fore- 

ground is lvarean 

ott— 


—Joe Duffey, display manager for 
Wolf Brothers, Tampa, gets in 
some art work for his back-to- 
college display series. A series 
of diorama-type cartoons was ex- 
ecuted for the promotion, and 
met with much favorable com- 
ment— 


—East met West when C. J. 
Devere (left) assistant to the 
president at L. A. Darling Com- 
pany, Bronson, Mich., compared 
notes with Haydn R. DeVol, West 
coast representative of the firm. 
The occasion was the opening of 
a Los Angeles showroom for Dis- 
play Equipment Company of 
California, exclusive distributor 
for Darling— 
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ALbany 2-656! — Dickens 2-4155 


CHRISTMAS DECORATIONS 


Poinsettias —Crepe, Foil And Acetate Flowers — Feathers — Sprays 


FLOAT DECORATIONS 


Over 100 Beautiful Float Designs — 


America's Most Complete Line of Float Decorations. 


CATALOGUE OF OUR 100 FLOAT DESIGNS SENT FREE UPON REQUEST. 


ORDERS SHIPPED SAME DAY AS RECEIVED! 
CHICAGO ARTIFICIAL FLOWER CO. 


3520 WEST FULLERTON AVE. 


CHICAGO 47, ILL. 








SHARPEN YOUR POINT-OF-SALE DISPLAYS 


With TF 


Hayden Displays, N. Y. 


EKWOOD 


Look at these Tekwood® qualities 
that help you build more attractive 
displays: 
UNUSUALLY LIGHT 
TREMENDOUSLY STRONG 
PRINTS AND PAINTS READILY 
DIE-CUTS EASILY . . . without 
sharp edges 
SELF-HINGING . . . when scored 
and cut partially through 
SMOOTH SURFACE... . requires 
no preparatory finishing 
Sounds like ‘most everything you 
want in a material for display fix- 
tures, doesn’t it? 


But that’s only a part of the story. 
For Tekwood . . . the revolutionary 


paper-and-wood “sandwich” ... . 
is astonishingly versatile. Its great 
flexibility permits forming around 
an unusually small radius... without 
danger of tearing or breaking. You 
can combine structural strength and 
an almost perfect surface for decora- 
tion in one material. 


AND... if you have special color 
requirements .. . just give us a 
sample of the color you want. On 
Tekwood orders for 50,000 sq. ft. or 
more, we'll match it. Ask for prices 
on this service. 


Write us today, and we'll send you 
complete product data and speci- 
fications on Tekwood, the modern 
material for displays. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N.Y. 


Manufacturers of Tekwood and Weldwood® Plywood 





Branches in Principal Cities ° Distributing Units in Chief Trading Areas ° 


Tekwood is a patented product—U. S. Pat. No. 1997344 


Dealers Everywhere 
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Australian Spring 


With the seasons in Australia reversed from those in 
country, spring was the display subject when the Neiman 
(Dallas) traveling fashion show made its appearance at 
Myer Emporium, Melbourne, a short time ago. These are part 
of a group of windows by F. B. Asmussen, display director, used 
for the event. 

Upper left, the setting for a black patent leather shoe window, 
with the background and floor in tangerine with a gold baffle 
board. Copy: “Brilliant black footwear fashions airborne from 
America.” 

Upper right, the chiffon handkerchief dress in tangerine was 
simply presented beside two Dresden figure lamps with a back- 
ground of moss green with a gold baffle board. 

Center, this original by Jacques Fath was white and black 
and the props were in white and black, also, against a perfectly 
plain background of tangerine 

Lower left, the millinery window was in black and white 
with splashes of tangerine. Console and two hat boxes were of 
plaster. 

Lower right, the setting designed for the “Miss America 1950 
Swim Suit”. The figure sat alone on a plaster figurehead against 
a gold background. 
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WHAT IS YOUR MOST EFFECTIVE 
ALES = 
RODUCER? 


1,290,000 
CUSTOMERS SAY 


DISPLAY! 


Varied merchandise was used in 58 test 
")*\ windows in a store in each of twelve cities. 
> \ 1,290,000 customers were covered — believed 


to be the largest sampling group in any 
marketing research. 

Sales jumped from 18 to 67% by the use of 
proved display technics, for merchandise 
totally unpublicized in any other way. The 


Ch k Y ability of display to start and sustain sales was 
4 eC. our conclusively proved from these results. 

‘ 39 Report No. 2, the second in our Visual Merchan- 

“a\ \ \\ Sales#Pulse aa ag dising Research Series, reveals complete de- 

tails on traffic, readership and sales effect 

f a brought out by this study. This 128 page book, 

a @) R D E R Y ‘@) U R é fully illustrated and bound, is now available. 

- Check your “sales pulse” against these records. 

a R E Pp @]) R T No a 2 Send coupon below for your copy of Report 

No. 2 — or if you haven't seen Report No. 1 


* T Oo D A 4 ! —send for both, $5.00 a copy. 


~ 
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Poesraesaneares pO O88 OS SSSSASOSSSSSSSSSSSSOSSSSOSSS 


Member sie. a National Association of Display Industries 
eatiowar seseciaties Ps - vf ; 
OF bisrcay smeesTares ee & , 203 N. Wabash, Chicago 1, Illinois 
copies of N.A.D.1. Visual Mer- 


) iZ : ginG Please send me 
{ | Py wee Sei. chandising Research Series Report No. ‘!, at $5.00 
| Fy Ps , me each. Enclosed is my check for $ : 


Name 
PhOsatSSiVe MieCRAnniae 
petscetaties 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash Ave., Chicago 1, Illinois 


Store 


Address 


City 
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a view to 
today in 
display 
have 


with 
available 

rotating 
purchaser may 


HIS article is written 
clarifying what is 
electrically driven 
turntables, so that a 
some guide in selection and use. 
According to Webster, a turntable is a 
revolving platform consisting of a structure 
that supports the platform and revolves it 


in a horizontal plane. In display applica- 
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—No. |, left, is the standard turntable... . 

No. 2 comes as a standard turntable plus a 

set of attachable tiers to make the three-tier 
unit shown— 


widely accepted and used. The mechanism 
has many similarities to an automobile 
motor. However, unlike an automobile, on 
which an owner dotes and religiously has 
oiled and greased, the turntable is usually 
put to full use as soon as it is received and 
with no thought given to maintenance. Fur- 
ther, it may have to start with a heavy load 
in a freezing cold window or continue to 
operate with no ventilation and at tem- 
peratures that would make water boil out of 
a car radiator. 

Consequently, because of these problems, 
many of the first units manufactured were 
not as perfected as those of today. Some 
were noisy, making them limited to use in 
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Selecting A Turntable 


tions, the structure can be modified so that 
the platform revolves in planes other than 
horizontal, notably large flat 
wall type shown the 
standard turntable 

lurntables are the best known and most 
form of motion display for 
general use. They increase display area, 
feature items, attract due to their 
motion, and generally give life to a display. 
The display area is actually increased with 
tiers and effectively 
due to avoidance of clutter and by presenta- 
tion of each article at the front of the disk 
Since the turntable top is moving a few 
inches above the base, items on it are 
featured by their above 
the general level as they can be seen from 
Particularly where space is at 
a premium, a single turntable frequently 
makes a buyer out of a passer. In addition, 
they can be used as they come from the 
packing redecorated to fit into a 
dominant position in a large display scheme. 


vertical, for 


displays Above is 


inexpensive 


specific 


the use of increased 


actually movement 


all sides 


box or 


Change of display requires only removal of 


the merchandise and resetting other mer- 
moving top 

Most of the older displaymen will rec all 
the wind-up turntables. and a few may still 
When the electric motor drive 
field, units could operate with 


and therefore more 


chandise on the 


be seen 
entered the 


out attention became 


By ROBERT O. SOMAN, Sales Manager 
Brevel Products Corporation, New York City 


windows or locations where the sound would 
not be disturbing. Certain manufacturers 
offered only one or two high-priced, un- 
guaranteed models whose appearance made 
them unsuited to general work. Consider- 
able refinishing or recovering was necessary, 
putting the turntable out of the range of 
limited budgets. Dealers were reluctant to 
handle them because making a second trip 
to replace a faulty unit would fritter away 
their profit. Final users shied away be- 
cause of their own or a neighbor's previous 
difficulties. However, the value of even 
these first models was such that in spite 
of the drawbacks which existed, turntables 
were sold in increasing numbers because 
they did draw attention to the merchandise 


} on them and soon paid for themselves 


' 


—No. 3, left, is the skeleton turner of a model 

carrying from 50 to 100 pounds. . . . No. 4, 

top center, skeleton turner of a mode} carrying 

from 150 to 250 pounds. ... No. 5, above, a 

vertical turning turntable, without a disk, on a 

stand, No. 6, right, the turntable motor 
alone— 


Great strides k!ve been made since those 
days and a purchuser in today’s market may 
look for and find the following: 

[Continued on page 63] & 
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FoR YOUR CHRISTMAS bispLay NEEDS 


CANDY CANES 
White with red stripes. Finished to stand the 
weather and can be used for outside trims. 
18% x 1%” @ $14.00 per dozen 
24” x 1%” @ 16.00 per dozen 
jo 2. @ 18.00 per dozen 
x 2%” @ 36.00 per dozen 
WHITE FROSTED BELLS 
Diamond Dust finished bells with hanging wire. 
Finished white inside without clapper. 
1 doz. 3 doz. 6 doz. 
» sg $5.00 $ 9.50 
8” $3.90 10.50 19.50 36.00 
12” 6.00 16.50 30.00 55.00 
5”—8”—12” packed | dozen of each size to the 
carton $10.50 


SNOW WHITE GLITTER BRANCHES 
3’ to 4’ packed 25 to Bundle @ $3.50 
5’ to 7’ packed 25 to Bundle @ 5.00 


PRINCESS PINE OR ROPING, PRINCESS AND HOLLY WREATHS. 
If your Jobber can not serve you 


ORDER DIRECT FROM THIS AD 
FOR IMMEDIATE DELIVERY! 


ANKERUM MFG. (CO. 


19th AND ARCH STREETS PHILADELPHIA 


12 doz. 
$18.00 


PLASTIC SNOW—Drift Cut 
2 Bushel Carton $3.00 








WALL! PAPER EXTRAORDINARY 


Because of the authentic reproduction of some of nature’s 
most beautiful masterpieces DI-LON wallpaper is arresting 
to the eye of any passer-by. It can be made to blend in with 
any display—or because of its sheer beauty, direct the eye 
of the beholder to the merchandise displayed. Wood grains, 
leathers, raffias, marbles and other choice patterns offer an 


THE DI-NOC COMPANY 


unlimited opportunity for the decorator to create that ‘some- 
thing different” that stops customers and sends them into 
the stores. 
DI-LON is washable, sunfast and easy to apply. 
Write for literature, samples and 
nearest source of supply. 


1700 LONDON ROAD e CLEVELAND 12, OHIO 
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Television Settings 
For The Store 


Two outstanding displaymen discuss in this article some of the problems 


of settings and props for retail store television programs. 


Frank Sauter, 


interior display manager of R. H. Macy & Co., describes some of the 
difficulties encountered and overcome in preparing for a store telecast, 
while Tom Lee, of Tom Lee, Ltd., takes up the subject of props and theatrics. 


WO of the speakers at the Radio and 

Television Workshop of the Sales Pro- 

motion Division and Visual Merchan- 
dising Group, National Retail Dry 
Association, were Frank Sauter, 
display manager for R. H. Macy & Co., 
Tom Lee, Tom Lee, Ltd, both of New 
York City. The discussion of radio and 
television in retailing was held at the Hotel 
Statler, New York, on September 29 
Sauter's address follows: 

Just as the advent of the movies, radio 
and sound pictures each brought some new 
entertainment field and to 
television today presents 
combining all of these 
new problems of its 
been en- 


Goods 
interior 
and 


element to the 
salesmanship, so 
us with 
elements, 
that 
countered 
Perhaps it is reasonable for the format of 
of the TV entertainment shows to 
closely the pattern established on 
radio shows. However, the pre- 
sentation of merchandise on television can 
not be successfully accomplished by the 
identical formulas that achieve a good win- 
dow display or a good showcase display 
I can not profess to produce these 
formulas as a cure-all for television's grow- 
ing pains, but I would like to tell 
our Macy experience at first hand, and what 
we think we learned from it 
Although floor space is at a premium in a 
fortunate to have one 
time that 
Macy's 
tele 


problems 
plus some 


own have not previously 


so many 
follow 
previous 


new 


you of 


were 
available at the 
decision made that 
was going to put on the air its 
vision merchandising program, broadcast 
directly from the Herald square store. As 
usual, this decision included the stipulation 
that our show would be on the air within 
one week, I found myself in a hurry-call 
meeting with other representatives of our 
sales promotion division, with the 
maintenance manager, and the chief 
trician. WOR-TV, the Macy affiliate sta 
tion which was to broadcast the show, sent 
its technical experts to prescribe and pro 
vide the needed studio equipment 


large store, we 
particular 
the policy 


room 
was 
own 


store's 


elec 


The director of the program outlined his 
operating plan and we each received our 
individual assignment. This was only the 
first time that the marvelous teamwork and 
cooperation that manifested itself through- 
out the whole operation of the program 
produced some speedy results. Within 24 
hours we all came up with our estimates 
and concrete plans, and the job was under 
way. 

The specific task given to me was to 
create a room-setting background that would 
represent an attractive living room in which 
the mistress of ceremonies, Barbara Welles, 
could interview guest stars and Macy buyers 
The action of each show would lead from 
the living room area over onto another 
portion of the set where a more direct mer- 
chandise presentation would be made. This 
part of the set was to be flexible for changes 
demanded by the needs of the varying items 
of merchandise scheduled on the succeeding 
programs, 

Once the physical dimensions, wall space, 
height, etc., had been set and orders placed 
in work in the carpenter shop, I started out 
to see what other TV stage sets looked like 
in the raw. An interior display executive 
possessing a wide and sound knowledge of 
room decoration accompanied me. We 
found on the sets we visited during their 
rehearsals or broadcasts an emptiness, a 
lack of warmth, and an apparent inattention 
to scale and proportion and to other dec- 
orating details. Flats were loosely joined 
together; props were ugly or indifferent: 
general color was a cold, light gray that 
had a dampening effect on’ our spirits. Of 
course there was a great deal of activity 
and we realized that a set must primarily 
remain in the background and not interfere 
with the live actors nor with the numerous 
technical personnel that must operate while 
the show is going out on the air. We de- 
cided that, taking into consideration the 
elements that make TV different from static 
display: live actors, movement, speech, and 
the living, moving camera eye itself with its 
panning up and down, close-ups and wide 
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shots, we still wanted to create a more 
charming atmosphere that established a 
mood. This mood could help both the 
actors and the non-professional people to 
be interviewed on our show, and could also 
carry through to the audience, we hoped. 

Therefore we envisioned our room setting 
as a combination of modern and 18th century 
furniture pieces, color coordinated in tones 
of chartreuse, olive green, and coral, against 
a middle-value soft warm gray-green wall. 
We started with a floor plan that would 
permit freedom of movement fer the action 
of the performers, good camera angles, and 
allow working space for the two cameras 
as well as for the microphones and their 
working personnel. In our furniture selec- 
tion we kept in mind scale, bulk and wall 
height of each piece, as well as its color 
contrast to the background. Therefore, 
against the end wall with the wide high 
window we placed the sofa, and against the 
other longer unbroken wall stretch we used 
an 18th century breakfront secretary. Our 
other furniture — lamp tables, coffee table, 
open arm desk chair, occasional chairs, and 
a television set — all just naturally fitted 
into place around these two large major 
pieces. The coffee table we had selected for 
scale had a glass top which would have 
caused high glaring reflections from the 
strong overhead lights. We replaced the 
glass top with an insert of plywood which 
was painted a light warm yellow-green 
spatter-dashed with dark green and coral 
for surface interest. This light surface 
color was selected in order to throw up some 
diffused light, but not a glaring reflection, 
and to serve as a method of under-lighting 
the actors who sat around the coffee table: 
It did have an effect of counteracting the 
strong shadows on their faces from the 
overhead lighting. Our fabrics were selected 
for pattern as well as color and value. To 
offset the large plain covered area of the 
sofa, we used a crisp, legible flower print 
design for the draperies. Simple-shaped, 
but dark-valued, lamps and shades were 
used, as were pictures in good clean frames 
to break up empty wall spaces. Even the 
books and decorative china pieces placed 
in the breakfront were selected to give con- 
trast and richness of detail, but never to 
stand out too strongly. 

Leafy foliage such as rhododendron or 
magnolia. leaves proved of more visual 
interest than bouquets of flowers. Any 
items on the set that stood forth with 
bright, shiny highlights, such as the silver 
coffee service and the gold lampshade finials, 
were tamped with putty to dull their bright 
reflectiveness. 

Thus our room setting was created, tested 
by the actors and the director, and only one 
fault was found. It was too comfortable. 
We corrected that by placing a board under 
cushions of the sofa so that a person sitting 
there didn’t sink in too deeply and could 
get to his feet without obvious awkward 
effort. 

I felt that although some of the small 
details of the accessories of the set did not 
carry out to the receiving audience’s tele- 
vision viewing screen, that the total effect, 
with eye interest, good taste, and a believ- 
able sense of reality, did carry forth. Our 
finest compliment came from Miss Welles, 
playing Macy's hostess on the set, who sin- 
cerely was pleased to invite the television 
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audience and her guest stars into her living 


 aer gortn of our sae ow ve | FRAMEproot Expanded Aluminum Foil 


sented a completely different type of ob- 
Waeting ca ans ae i eae ce GARLANDS — WREATHS — POST TRIMS — DISPLAYERS 


lem. Outside of some few generalities such 
as wall height and over-all lighting, it had 
nothing in common with our room setting. 
To provide a demarcation between the two, 
a projecting open divider was used. On the 
air this gave an effect of change or break 
from one set to the other, but was not as 
complicated in construction or operation as 
actual French doors would have been. 

The long plain wall of the merchandis- 
ing area of the stage was covered with 
seamless paper in a light clear chartreuse. 
The solution of how we would treat this 
background had to stem from the merchan- 
dise to be displayed against it. In working 
with Miss Welles and with Miss Schlesinger, 
Macy’s accessory stylist who was to be 
interviewed on the opening show and who 
was to present her new Paris-inspired ac- 
cessories, a phrase came out of the dialogue 
which gave us our display idea. Miss 
Schlesinger said she wished she could de- EXPANDED FOIL WREATH 
scribe for the audience the pleasure of visit- | Made on sturdy wire hoop. Trimmed with as- 
ing the interesting Parisian shopping streets. oa — 24 in. diam 98.98 
To provide this, our display artist sketched | yy XR-50-C—Red, Gold, Green or 
out in simple line drawing in dark green on Blue. Each i 
the chartreuse paper some interesting archi- 
tectural store fronts. Some added brush 
strokes of a neutral gray-green softened 
the contrast of the line to the background. 
Then our display decorator grouped and 
pinned the many items of merchandise into STAR POST TRIMS 
the framework effect of the drawn display 30 in. star, complete with metal bracket 
“s e : EXPANDED ALUMINUM FOIL GARLAND and 5 in. ornament. 
windows and panels. : Brilliant, flameproof, expanded metal puffing foil garland in scin- No. XR-59—Silver. Each . $9.95 

Our whole technique in this was striving | tillating, sparkling silver and colors. Very full and fluffy, yet light No. XR-60—Iin red, green, gold or blue. 
for a musical comedy freshness, looseness po MS BE Rage en ecg ples or holly qariend in “y NR OR ae 
and simplicity, rather than for a realistic | No. XR-49—Silver on both sides. Per 15 ft. length... $3.95 . No ornament. 
and detailed reproduction. ‘The character of | Re-Hkgi~Aea/sinw wo euitgsid/siner "fo. BRATS, Gah. shan 
the setting had to be as legible on the | Per 15 ft. length $4.50 Each : $16.50 


audience’s viewing screen as simply and as 
effectively as a poster or a bill board on 
the highway is to the passer-by. It did 
make a handsome over-all picture and the 
camera came in for attractive close-ups of 
each item. We learned an important lesson 
on that first show, though. Our merchan- 
dise was too pinned down, too static. Gay 
and attractive as it was, the live actors 
could only come near to it, point to it, ex- 
claim over it but they couldn't handle it, 
lift it, turn it over, put it on or do any of 
the natural gestures a woman would do in 
either buying or proudly showing her pur- 
chases to friends. 

From this I realized that many of our 
tried and proven display techniques had to 
be made more flexible and usable for the 
live actors on the show to work with. Our 
plans for the succeeding shows were ad- 
justed to permit this new demonstrative dis- 
play technique. Never did we allow our- 
selves to strive for some special effect if it 
hampered the live action. In some cases we 
solved this problem by pinning! or draping 
a garment for its best visual; effect and EXPANDED ALUMINUM FOIL BELL SHAPED ACCESSORY DISPLAYERS 
providing a duplicate for the commentator Made on sturdy wire forms. tn silver, red, gold, green, or blue foil. No. XR-63—Unit of Jeff. 


to pick up, turn inside out, and. explain its | Small bell with concealed shoe displayer verall 14 in. high. 
Silver. Each $2.95 Colors. Each 


$6.75 
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features or construction. The camera eye 
moving back and forth, focussing on the Silver. Each 


visual aspects and then to the action of | Write for Catalog No. 233-D 


demonstrating, always kept a vital and in- 


teresting picture on the viewer's screen. 
The succeeding shows covered a wide N - WA G N F R ( O 
i 


range of merchandise. Our backgrounds 


[Continued on page 87] | 2018 Washington Avenue St. Louis 3, Missouri 


, $3.25 
No. XR-64—Unit at right. Large bell with 18 in. wire displayer shelf. Overall 28 in. high 
$8.95 Cc $9.95 


colors. Each 
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History Repeats Itself 
In Late Buying 

Back before World War II it 
among displaymen to 
buying as late as pos 


was almost 
a universal 
do their Christmas 
sible in spite of all the display firms could 


practice 


do to encourage them to place their orders 
Not all this category, of 
but a great many of the displaymen 
sized stores bought 


early were in 
course, 
for small and medium 
late as a matter of course 
The situation changed greatly during the 
labor and materials, plus 
buying of display equipment, was 
that firms supplying the profession 
simply could not handle orders placed at a 
late date. Displaymen changed their buying 
habits accordingly, and it was devoutly 
hoped by the manufacturers that the 
practice was here to stay 


war Scarcity ot 
lavish 


such 


new 


this is 
notable 


that 
Was a 


But it seems, unfortunately 
not the 1949 there 
reversion to late buying and this year it is 
Several of the leading 
are reporting the receipt of which 
have had to turn down there 
isn't time enough to handle them on top of 


case In 


even worse houses 
orders 
they because 
earlier orders in production 

As a result, quite a number of displaymen 
and the they will have to 
make out whatever can pick up 
here and Original plans for the 
Christmas decor will 
drastically or abandoned 


stores 
with 
there 


represent 
they 
have to be revised 

All this could be avoided if some display 
men would only place 
cial promotional material further in advance 
of the time they will require it. This would 
help level off the peaks and fill in the valleys 
in display production, enable the manufac 
turers to plan their production more effec- 
tively and economically, and would make it 


their orders for spe 
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possible for the displaymen to do a far 
better job for their stores. 

With the labor situation tightening daily 
because of the mobilization program, next 
year promises to be even worse for those 
who buy late. It seems a good time to re- 
turn to the buying customs developed during 
the war 


Decentralization, Shopping Centers 
Increase Display Opportunities 

In practically every major city there is a 
trend toward decentralization among lead- 
ing retailers — getting away from the over- 
crowded downtown area by establishing new 
branch in outlying sections, or by 
participating in new shopping center con- 
struction. Each such movement creates new 
openings for displaymen and new opportuni- 
ties, such as, for example, when some mem- 
ber of the main store's display department 
is promoted to manage display in the new 
store 


stores 


How ambitious these suburban shopping 
centers are becoming is illustrated well by 
an account of the plans for Lakewood 
Center, in the Angeles area. It will 
be one of the world’s largest, and will con 
tain the fourth May Company store to be 
established in and around the city; in addi- 
tion to the May department store, two other 
major department stores will be included in 
the project 


Los 


Located in the heart of Lakewood Park, 
the greatest housing development in history, 
Lakewood Center will be built on 154 acres 
of truck farm land. The 
shopping area was worked out only after 
careful were made of every major 
shopping center in the United States, and 
every attempt was made to avoid mistakes 
of the past. The result will be a complete 
shopping city with every type of merchan 
dising represented along with office build 
ings, hospital and medical center, 
ment and recreation area, banks and 
and many welcome innovations for 
the shopper. 


design of the 


surveys 


amuse 
post 


othee, 


One of the most outstanding features is 
the way in which the primary shopping area 
has been arranged. A wide shopping walk 
lined with either side stretches 
for more than a quarter of a mile without 
interruption by streets or vehicular 
traffic of any kind. The May Company de 
partment store will be located in the center 
of this shopping mall with the two other 
major department stores anchoring down 
both ends. Situated between these primary 
shopper attractions will be a wide variety 
of apparel stores, drug specialty 
shops, restaurants, banks, and a post office 
The stores in this primary area will all be 
serviced by a tunnel delivery system be- 
neath the business center in order that all 
unloading of deliveries can be at the base- 
ment level, thus keeping heavy traffic away 
from the shopping area 


stores on 


cross 


stores, 


Adequate parking has not been overlooked 
There will be off-street free parking facili- 
ties for approximately 10,000 cars at one 
time 

In other areas of the center will be super 
markets, office buildings and additional 
shops making up a secondary shopping area, 
including automobile sales and service, the- 
aters and amusement areas; bowling alleys, 
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swimming pools, tennis courts, along with a 
hospital and complete medical center. 

In addition, space has been reserved for 
the erection of civic buildings. 

The entire Lakewood Park development 
has established a record of phenomenal 
growth. The first home foundation was 
poured last February 24. Since that time 
7,000 two and three bedroom homes have 
either been completed or are in various 
stages of construction. <A total of more 
than 17,000 dwellings is planned. New 
families are moving into Lakewood at the 
rate of 1,000 a month. By the end of 1950 
the population is expected to reach approxi- 
mately 65,000, larger than 76 per cent of 
all U. S. cities. 

“This represents only a small part of the 
total number of people Lakewood Center 
will serve,” said Joseph K. Eichenbaum, 
who heads the huge enterprise. “Within a 
30-minute driving radius of Lakewood Cen- 
ter is located nearly one quarter of the buy- 
ing potential of Los Angeles county. Fur- 
ther, industrial development in that same 
radius is greater than the combined areas 
of the six counties of the San Francisco- 
Oakland bay area. With the tremendous 
growth of the entire Southern California 
area there will be room for several more 
developments like Lakewood Center.” 


Art Students Learn 
Something Of Display 

Students taking the art course at the High 
School of Commerce, Yonkers, N. Y., are 
taught the rudiments of display, as_ well. 
According to Mrs. Lilyan Buchwalder, re- 
lated art teacher: 

“I feel that display courses should be a 
part of the training for every pupil going 
out into business after high school. At our 
transformed our old bookcases 
into display windows through the use of a 
bit of imagination, paper cutouts, wire, 
cardboard and paint. We took the shelves 
out of the five glass-door bookcases in the 
art room, and students alternated in dec- 
orating them as window displays. 

“Pupils taking art in our school specialize 
in a trade beauty culture, food 
trades, and dress-making 

“Holidays are chiefly stressed for our 
windows, although the windows are used as 
needed to advertise some special event. For 
instance, the food trades pupils use the 
windows to advertise their special holiday 

cookie These displays 
an important part of successful 


school we 


such as 


lunches, or sales 


have been 
selling 

“The beauty culture girls, last spring, 
made displays of gaily colored flower pots. 
There were instead of flowers, with 
different hair styles made of cut paper. The 
sign advertised new hair styles for spring. 

“By using display as a practical method 
for lettering, color, and the principles of 
design, these pupils are getting a practical 
training for the future job. They will be an 
asset to any business.” 


faces 


Daughter Born 
To Weavers 

Vincent D. Weaver, display manager of 
Fowler, Dick & Walker, of Binghamton, 
N. Y., and Mrs. Weaver announce the birth 
of a daughter. She has been named Eliza- 
beth Ann. 
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Display men, enter 


—HICKOK'S GREAT WINDOW 


DISPLAY CONTEST 


Runs concurrent with Hickok’s great Over-the-Counter 
Sales Contest in which your sales staff will be competing 
for rich merchandise prizes... to stimulate greater em- 
ployee interest in the retail operation you represent, 
through better display, better merchandising, better 
salesmanship. 


JUDGES @ W. L. Stensgaard, W. L. Stensgaard & Assoc., Chicago. 
@ R. C. Kash, Editor of “DISPLAY WORLD” 
@ Sam C. Singer, “MEN'S APPAREL REPORTER” 
@ An officer of the Hickok Manufacturing Company 


RULES 

nust put in 4 complete Hickok 
ber 10th, and must 
*k. 


i is Contest 
ing this © . 
n October 15th and Decem : 
for a period of at least one we 


1. Stores enter 
window betwee 
maintain that window 
Hickok salesman 4 photo 
or Hickok salesman shou 
Window pho 
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graph or snapshot of 


Id submit 4 snapshot 
tographs must be 
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2. Store must give 
the window. Store ¢ 
or description of ¢ 
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ounter tie-In. 
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man’s expense- 


OCTOBER 15th 


TO 


DECEMBER 10th 


PLUS 81 CASH PRIZES: 
A GRAND TOTAL OF 


$4100 


2nd Prize . 
3rd Prize 

2 Prizes of 
2 Prizes of 
5 Prizes of 
10 Prizes of 
10 Prizes of 
50 Prizes of 


$750 CASH 
$500 CASH 
$350 CASH 
$200 CASH 
$100 CASH 
$50 CASH 
$25 CASH 
$10 CASH 


es 


3. Decisions of Judges will be final. 


4, Windows will be judged for 
e Originality 
b Beauty 


¢ Value of idea as , 
d@ Co-ordination of windo 


a sales-maker. ; ; 
w with interior and counter display 
advertising, envelope stuf- 


s such as 
serves j, but under no « ircum- 


will be consideree 
led be a factor in final 


Additional merchandisin 
, contests, etc., 
y expene 


fers, radi pain 


stances will the mone 





© The Hickok Manufacturing Company, Rochester, New York 


Consult your HICKOK sales representative 


for additional details 











CHRISTMAS LIGHTING 
[Continued from page 27) 


lamp bulbs in green, yellow, orange, blue and 
red were strung on silvery branches; lamps 
and ornaments for the uppermost branches 
were put on before the tree was lifted into 
position. 

To provide a fairyland setting for the tree, 
plume-like sprays formed by whirling arti- 
ficial snowflakes lined the approach from 
Fifth avenue 

In Bethlehem, Pa., the Bethlehem Steel 
Company said Merry Christmas with two 
natural trees (the taller one 40 feet high) 
decorated with 3,100 lamps. Scaffolds were 
built around each tree to facilitate decorating. 
Wiring with sockets on 12-inch spacing was 
strung on each branch, working from the 
trunk out. 

The community of Bethlehem, Pa., used a 
40-foot tree which was made up of 60 14-foot 
spruce trees; it was decorated with 2,000 10- 
watt lamps. Scaffolding was built around 
and above a 20-foot concrete pylon to sup- 
port the tree 


Reversing Midget Turntable 
Announced By Dorothea 

By providing 35 different back-and-forth 
arcs of travel, a new reversing midget turn- 
table by Gale Dorothea Mechanisms, Jack- 
son Heights, L. I, N. Y., is given much 
versatility. To change from one reversing 
rotation to another is a matter of moving 
a pin; any of the 35 arcs from 3 to 357 
degrees can be selected. The drive of the 
turntable is a compact 4 rpm motor, mounted 
in a painted angle-iron base. The turntable 
is rated at 1 pound and can be set at an 
angle, run horizontally, vertically, or upside 
It is equipped with a 6-inch dia- 
Descriptive 


down. 
meter painted hardboard disk 
literature is available on request 


Milliron's Appoints 
Gordon Butcher 

Milliron’s, Los Angeles, has named Gor- 
don Butcher to succeed Anthony Golff as 
display manager of the firm. Butcher was 
at one time with Sears, Roebuck & Co., and 
more recently Metro-Goldwyn- Mayer 
Studios. As announced, Golff 
has become president of National Indoor 
Advertising Company, Los Angeles 


with 
previously 


Shevell & Sons Expands 
Display Section 


The textile firm of J 


Shevell & Sons, 395 
Broadway, New York City 13, which re- 
cently opened a section devoted exclusively 
to display fabyics, has found the venture so 
successful that an expansion of the depart- 
ment is planned. The new section is super- 
vised by Saul Shevell 


Detwiler Takes Over 
At Schultz & Co. 


Following the resignation of Jack Schmidt, 
John J. Detwiler has become display man 
ager of Schultz & Co., Inc., Terre Haute, 
Ind. The latter was previously with Gross- 
man’s, Muskegon, Mich. Prior to joining 
the Indiana firm Schmidt was with Madi- 
gan’s, Chicago; his future plans have not 
been announced as yet. 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


Your New York BUYING GUIDE 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2.3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damoa, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits end Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 


ARTIFICIAL FLOWERS 


Decorative Display Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-8900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc: 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3378 


ARISTON MANNEQUINS 
A Complete Line of Mannequins 








Frankel Associates, Inc. 

218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 

424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





D. G. Williams, Inc. 
498 Seventh Ave. LA 44069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


























Just as twin- 
kling stars, hol- 
ly and evergreen 
symbolize Christmas, 
so do the New York firms 
listed at the left stand for the best 
in Christmas display. There is no substitute .~ 
for their experience, facilities and abilityfo 
produce the, outstanding. So now thet if is 
almost time to convert your store info a 
holiday wonderland,--think first of these 
famous fitms which, year ofter year, 
have aided the nation's top displaymen 
in bringing the spirit of Christmas 
'* thi, Senamwnities, 
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ingenuity for sale 


the department store of art materials 


products for the display shop 


We do more than sell display materials at 
Arthur Brown & Bro. We sell the makings 
of display ideas that give you a chance to 
use your own ingenuity; to adapt professional 
display essentials to your own unique dis- 
play needs! Here are two ingenious display 
helps that will arouse plenty of interest. 


MODEL O OPAQUE PROJECTOR 


Project a life-like screen image that's 4 ff. 
squore or forger, and make precise, true-to- 
life sketches! 

If you need a large sketch in a hurry, you've 
only to place the Model O over the object 
in question whether it’s a photo or the 
actual item and you'll get a larger-than- 
life image from which you can make an ac- 
curate sketch! 

Projects an area 5" x 5 at one time, or 
warger area a section at a time 


Complete with lamp and 
8 f. cord plug........... $29 5° 
LARGE PROJECTORS TOO! Send for descrip- 


tive folder showing entire line of opaque 
projectors 


MITTENS DISPLAY LETTERS 


Preah 
COPYRIGHT 194P MITTENS DISPLAY LETTERS 
These 3-dimensional letters are ready to use 
at once! They're inexpensive, they come in 
beautiful moderm types, they’re quick to 
handle! 
Note to Ingenious display men: Mittens letters 
ere as bright as neon when you gild them, or 
highlight them with shiny bead fragments! 
Send for folder showing complete listing of 
Mittens display letters 
Visit America's Largest Art 
Supply Center 


the department store of art materials 
Arthur Brown & Bro., inc. 
2 W 46th St NY 9N Y 


nl Os 


elem @r-) samara 
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The Most From Your Dollar 
At The Point-Of-Purchase 


By W. E. SAWYER 


Director of Education, Johnson & Johnson* 


HE four previous speakers have dis- 
g bene with you the means of forcing 
the customer against the retail counter 

. the point-of-purchase where the customer 
can satisfy the desires created by advertising 

My assignment is to discuss how we can 
improve retail merchandising and thus better 
project the sales person's efforts in the direc 
tion of the customer so that the point-of-pur 
chase becomes the point-of-sale. 

Nearly three years ago Johnson & Johnson 
set out to find the basic principles of point- 
of-purchase merchandising as a background 
for a long range educational program for the 
drug trade. What we saw proved the need 
of improvement, first in store display and 
second in counter selling techniques . and 
these are the main factors I will talk about 
today. 


But we had to go to the consumer to find 


| out why they needed improvement 


pictures 
It”) and 


(copies of 


The first in a series of motion 
(entitled “Sell—As Customers Like 
an on-the-job training booklet 

available to were 
garnered by independent re- 
searchers and shoppers during a six-month 
study in all parts of the country. While 
this study was among drug sales people and 
their customers, I believe the six basic prin 
« iples at veloped for selling as customers like 
varying most retail 


which you) based on 


findings 


are 
our 


it apply in degrees in 
trades. 

Before I set forth these principles, let me 
say that while they are directed at the retail 
level, they are of just as much importance to 
those of us who are manu- 
facturers because we have too often ignored 
our responsibility in supplying the retail 
merchant with the display and training ma- 
terial to make full use of these selling funda- 


wholesalers or 


mentals 

In order to evaluate these principles, we 
must remember that they are founded on the 
basic buying habits of all of us... that they 
reflect in reality the simple behavior patterns 
of human psychology. 

In short, if we are to make the most of 
our opportunity at the point-of-purchase, we 
must look at ourselves and our own reac- 
tions when we are the customer 

No. 1. Does the retail sales person make the 
customer feel welcome ? 

This is the first principle of any sales re- 
the sales person try to 
solve the customer's problems? Is he en- 
thusiastic about his his 
approach friendly and sincere 
expect attention, 
even perfection. Sarcasm sends the customer 
Sales people can accomplish the 
without single 


lationship Does 


merchandise? Is 


Customers in fe rmation, 


elsewhere 


same bad results saying a 


*Address before the Advertising Federation of 
America, Detroit 


word. They need only to sneer silently at 
the stupidity or the nerve of the customer 

At this point you may be saying to your- 
selves that this is insultingly basic. Sure it 
is. But if this disinterested attitude which 
makes us feel unwelcome exists in our stores 
or in the stores handling our goods, some- 
thing has to be done about it or our adver- 
tising effort goes for naught. 

That’s a job of training and too often the 
retailer doesn’t have the time or the tools to 
do it. That means we suppliers must do it 
and do it as an unselfish basic educational 
effort in order to get the most from our 
advertising dollar at the point-of-purchase 

I am going to relate the remaining five 
principles which came out of our six month 
retail study. 

After the principle of making customers 
feel welcome, we found the most important 
fundamental in selling as customers like it 
was that we: No. 2. Treat customers as eye- 
minded buyers. Have any of you been ad- 
vised on a Saturday that you were going to 
have chicken dinner on Sunday for your 
guests and then been bawled out by your 
better half because your carving knife is too 
dull to the roast beef? I have, and 
I'm sure you have. When you get her alone 
and ask her what changed her mind, the 
answer goes something like this: “Well, 
dear, I did plan on chicken, but that roast 
beef looked so good and jucy I thought 
you'd like it. Besides, it was two cents a 
pound cheaper than last week.” Perhaps half 
the purchases in drug and grocery stores are 
made on impulse. Medical science hasn't yet 
located the impulse battery in human beings, 
but one thing is certain that impulse 
battery, like a camera, is set off by what the 
lens of the eye absorbs! The roast beef is a 
case in point 

When we look at retail shelves through the 
customer's eyes, we see something quite dif- 
ferent from merchandise. We see a way to 
solve a problem. For instance, a hair brush 
that a customer sees may prompt her to say 
to herself, “That would really give my hair 
new life instead of snarling it the way my 
old one does.” 

With today’s kind of customers, displays are 
the connecting link between their problems 
and their purchases. That’s why we must 
treat customers as eye-minded buyers. 

You know, Great Grandma went shopping 
only occasionally because she could “get to 
town” so seldom. So in between she care- 
fully built up a shopping list of things to 
solve her problems. 

Today’s shopper, by comparison, doesn’t 
depend on a shopping list in many cases. 
Instead, she lets her eyes remind her of what 
she needs. But, bless her heart, she does it 
in reverse. While shopping in a drug store, 
she seldom thinks of the problem until she 


carve 
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sees the answer. Only then dods the prob- 
lem drive her to take action in solving it. 

Sure, as a retailer, we have a want book 
to record the things we need in the store .. . 

. . but our customers usually dé not. 

That’s why when we treat customers as 
eye-minded buyers, we must tur our whole 
store into a visual want book , a classified 
want book. 

What does this mean to those: of us who 
are manufacturers? If our displAys are pre- 
tested under all possible store conditions so 
that they are built by trial-and-error, with 
actual sales results determining jhe form of 
the final unit, we help ourselves; by helping 
the retailer be more effective in {treating his 
customers as eye-minded buyers) 

Last year on this basis our ccmpany sold 
by quoting pre-test results in a 22-page easel 
presentation, about 20 per cent of the drug 
store trade permanent floor fixtufes ... over 
10,000 at $89 apiece. We think we made 
history in the drug trade. But that’s not 
selling that’s help in training the retail 
sales person how to make displays sell. And 
in our book, that’s getting more; eut of our 
advertising dollar at the point4of-purchase 
We're sure of it because we thave actual 
sales -comparisons showing increased sales as 
high as 200 per cent. 

There are some special refinements we all 
need to practice in designing displays. One 
deals with building the kind of: selling dis- 
plays that invite customers to; handle the 
merchandise as a prelude to buying 

We know, too, that it’s not) only mass 
displays, but their placement in! our’ store’s 
“hot spots” that really moves metchandise 

We recently set up a test with these fixtures 


in several cities, using secondary “hot spot” | 


displays for two and three week periods 
These tests showed secondary displays in- 
creased sales from 36 to 141 per ‘cent for our 
full line of merchandise. 

Retailers have learned that no: matter how 
well. they appeal to their eye-tinded cus- 
tomers it does them little good! unless they 
display the brands most people! buy. And 
that leads us directly into our next prin- 
ciple : 

No. 3. Treat customers as brand-conscious 
buyers. 

You need only to do the week-¢nd shopping 
with the housewife to remind |yourself of 
this truth. In packaged goods most women 
not only know their brand prefetence, but in 
many cases their second choice. 

Many product names can be identified by 
their advertising slogans. Test yourself on 
these: Good To The Last Drop; It Floats; 
They Satisfy; Hasn’t Scratched Yet; The 
Breakfast of Champions 

Yes, customers are brand-cons¢ious buyers. 
Clearly, the way to sell more goods per hour 

. or a single item in the shortest time 
is to display the merchandise the customer 
recognizes and requests. 

Overwhelmingly, an impulse sale occurs be- 
cause a customer sees the merchandise that 
advertising has previously persuaded that 
customer to buy. 

For faster turnover and better return on 
his own advertising, the retailey should re 
member that his customers ard brand-con- 
scious buyers when allotting display space 
In return, those of us manufacturers whose 
products have such demand imust extend 
greater effort in creating, pre;testing and 





DISPLAY WORLD 


MACY'S N.Y., “=> INSTALLS 





No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded yi of %4” 
square steel, laid out in 6” squares. 06° ....c. 22:98 
4° =x 8 ...... 38.00 

Ceiling Toggles — .35 each 


(6 required for 3 x 6') 
(9 required for 4 x 8’) 


ORDER TODAY 











460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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Repeated by Popular Demand 


SANTA SUITS 55950 


of Lustrous, Deep-Pile 
Red and White Plush 


Why risk disappointment? Stocks are limited. 
Make sure of yours . . . order without delay. 


Rich, full heod-dress and beard of realistic 
white wool. Red plush Sonta cap with white 
plush trim and tipped with jaunty large white 
pom pom. Red plush coot with white plush trim 
and white plush belt with buckle. Shiny black 
heavy leather-like leggings, trimmed with plush. 
Complete suit lined with sateen. Made in large 
size only. 





Weel Beord $3.75 | Yok Beord $32. 50 


Heir Set Hele Set 











Flannel Santa Suits . . . $7.50 Set 


ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 


Member NAVI 

















GLASS 
CYLINDERS 


UNLIMITED 
DISPLAY 
POSSIBILITIES! 


Dunbar also features private-mold service — glass parts 
molded to your specifications in custom-made molds. 
Moderate production quantities. Ask about Dunbar’s 
private-mold service. 


Enhance your displays 


with glass cylinders. Dun- 


bar offers a wide variety 
of sparkling crystal cyl- 
inders for the display in- 


dustry. Sizes from 1%” x 
10” to 834” x 14”. Small 


or large quantities. Keep a 
supply on hand for con- 


stant or intermittent use. 


Write Dept. 37 for 
Dunbar Glass Cylinder 
Catalogue C-51 and price 
list showing sizes and 


prices on various quantities. 


Ln 


QDuntar Yleabs 1 Corporation 








DUNBAR: WEST VIRGINIA 


NEW YORK CHICAGO CLEVELAND 


LOS ANGELES 
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presenting the “why” of our displays for 
more effective use by the retailer. 

Ordinarily it’s suicide if a manufacturer 
makes a drug counter unit larger than 12 
inches wide. On January Ist we arnounced 
a first aid counter unit three times that 
wide — 36 inches. Because of our own 
products’ consumer acceptance, we have 
been able to change the retailer's: concept 
of a counter display and its proper use. 

In three months, over 13,000 were pur- 
chased by 25 per cent of the total drug out- 
lets. 

If we present our story properly at the 
retail level, we're not selling a counter mer- 
chandiser or a floor unit — we're selling the 
retailer the “how” and “why” of good dis- 
play ... and in this case, emphasizing that 
customers are brand-conscious buyers. 

The next principle we found was that 
retailers should: 

No. 4. Ask questions to reveal the whole 
story. 

This is obvious . . . first, to determine the 
customer’s need and sell the best answer, 
and second, to reveal related item needs. 

Right here is where our knowledge of 
human behavior can begin to pay off. An 
automatic dispensing machine sefves our 
customers just as well as we do until we 
ask questions. 

We in the drug store business know that 
the same person who “talks an arm off” an 


| old acquaintance about her aches and pains 
| will clam up at the counter and merely say: 


“Red Cross adhesive tape, please”. 
In this case there are 20 different pack- 


| ages varying in size, length, and kind. The 


right question qualifies the need and may 


' suggest related item sales of other first aid 


needs. 

As regards displays, where possible they, 
too, should answer the questions of use and, 
in some cases, they can suggest related 
item selling. One of our mustard plaster 
merchandisers allowed 50 per cent of the 
display space for other cold remedies to 
serve this purpose. 

One thing is sure. You can’t render the 
retail customer full service without his full 
story and the best way to get it jis to ask 
for it... and displays can do it; in many 
cases. 

With the full story, we're in; the best 
position to consider the next printiple: 

No. 5. Give the customers product in- 
formation along with the product. 

In the application of this principle, we 
come face to face with another significant 
trait in today’s customers. They just will 
not exercise the patience to learn how to 
use a product correctly. Instead of read- 


| ing the directions, they “go it blind”. 


Peculiarly enough, however, when sales 


| people take the time to tell the customers 
| what they could read for themselves, the 
| customers consider that they are being 


favored with special information.; And the 


| more we emphasize the value of the in- 
| formation we give them, the surer we can 
| be that three things will follow—far retailer, 
| wholesaler and manufacturer. 


1. The customer will use the merchandise 


in a way to gain the results he seeks. 


2. More customers will come back for 


more of the same product and while they're 
doing that, they'll recommend it to their 


| friends 


3. More customers will have tnore con- 
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fidence in both the sales person and the 
manufacturer of the product. } 

So let's make our displays ;remind the 
customer and the sales person of the benefits 
and proper use of our product. ' 

The last basic principle of selling that we 
learned from the consumer is: | 

No. 6. We must help customers save 
money. i 

This obviously means using pur displays 


to suggest to customers and fales people | 


the money saved by larger package pur- 
chases. Whether it’s a complete display or 
just a price card — the savings should be 
spelled out for the customer. 

We can be sure that when we help cus- 
tomers to purchase large size packages: 

1. We please the customer by ‘helping him 
to save money. j 

2. We help ourselves, because the more 
economically people can buy our product, 
the more people will buy it. : 

Now let's summarize these principles as 
they apply to display — from ithe point of 
view of the customer, the retailer, and the 
man behind the counter. 

For the customer, effective point-of-pur- 
chase displays make it easier to select and 
buy. Most important, however, they serve 
to make the retail store a visual want book. 
Most customers are eye-minded! buyers who 
are reminded of what they nded by what 
they see. i 

For the retail sales person, well designed 
point-of-purchase display can [increase his 
efficiency. First, it helps him} learn more 
about the products and how tp sell them 
Second, it makes it easy for him to serve 
customers quickly when traffic is heavy, and 
third, it gives him more time/to sell spe- 
cialized products. 

For the retailer, improved point-of-pur- 
chase display can increase sales volume and 
turnover. Most important, this means bet- 
ter gross profit for the retailer! because the 
extra sales permit him to buy (by the case) 
what his customers buy by choice 

The responsibility for taking advantage 
of these benefits of good point-of-purchase 
display falls largely on the shoulders of 
those of us who are manufacturers. Cer- 
tainly, we are in the best position to tailor 
the display to fit the audience: of our own 
products. | 

If we set a better pattern; in creating 
displays ... to sell as customers like it... 
the retailer is better able to follow through 
at the point-of-purchase. 

We must tailor our displays to the audi- 
ence 

Perhaps the keynote of my discussion, this 
morning is that, with retail sdles levelling 
off, we must expand our efforts jat the point- 
of-purchase in order to realite our sales 
potential in this country 

What is our sales potential? I read re- 
cently that 90 per cent of or customers 
today have 13 times as much méney to spend 
as they did before the war. | Whereas in 
World War I steam fitters wore silk shirts, 
in World War II they wore Savings Bond 
3uttons. These savings must be pried loose 
by better salesmanship at the point-of-pur 
chase. 

We have about half of the world’s goods 
because of our ability to prodtice and sell 

But as Claire Booth Luce said, “Hats off 
to the past but take your! coats off to 
the future.” 
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~~ Island display, 
wired with “Plug-In” 
Strip, eta ry ample 
electrical outlets for quick 
demonstration of appliances. 


solves island display 
wiring problem 


The problem of adequate, attractive wiring of island displays 
has been solved by National Electric’s “Plug-In” Strip at Spear 
and Company, Pittsburgh. Unsightly extension cords and duplex 
outlets have been completely eliminated, permitting a more 
pleasing and useful display area. 


“Plug-In” Strip provides a s-p-r-e-a-d of electrical outlets— 
spaced every 6” or 18”—which makes it ideal for window, shelf 
and floor displays, as well as spot, flood or special display lighting. 


YOU can have the convenience of versatile ‘PLUG-IN’ STRIP, 
too. It’s cut-on-the-job ... quick ... easy .. . economical to install, 
either flush with the surface or on the surface. Write for our catalog. 


National Electric 


PROOCOCTS CORPURATION 


1355 CHAMBER OF COMMERCE BUILDING + PITTSBURGH 19, PA. 


NATIONAL 
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In Cool Ice Blue 


easily stored. 





Write Today for Complete Catalog 


SNOW SCENE WITH ROAD 
No. 14—4 panels . . . $44 complete 


Now you can make seasonal background 


changes quickly and economically without 
the costly construction of wood and plaster. 
Photo-Mural Fabric is the answer—used suc- 
cessfully by leading stores all over the coun- 
try. And Photo-Mural Fabric may be used 
season after season; it's easily cleaned, 


WINTER WONDERLAND WITH BROOK 


In Blue 


No. 3—5 panels . . . $55 complete 


DECORATIVE DISPLAYS 57-57 63rd St., Maspeth, L. I, N. Y. 





Prize Winners’ Names 
Released By Easy 

The Easy Washing Machine 
Syracuse, N. Y., has released the names of 
the firms which won prizes in the company’s 
$15,000 summer window display contest 

Kaufman Straus Company of 
and Ernst Hardware Company of 
took first honors—$500—in their 
classes, besides winning $300 each in their 
zone competition Kirven's of Columbus, 
Ga., one of 1949's first national 
ners, came in a close second this year The 
other $300 second national went to 
Wright Electric Company, Elmira, N. Y 

Held June 12 to 24, the contest drew 2,245 
photograph entries. Designed to spur sum 
washer was called by W. H 
vice-president in charge of 


Corporation, 


Louisville 
Seattle 
respective 


prize win 


prize 


mer sales, it 


Reeve, sales 


“one of the most successful merchandising 
campaigns in our history, in terms of both 
dealer cooperation and sales” 

Easy dealers were divided into two classes 
to equalize competition: (1) Utilities, de- 
partment and furniture stores, from which 
classification 769 entries were received, and 
(2) appliance stores, hardware stores and 
all other outlets, which submitted 1,476 
entries 

Five prizes were awarded in each class, 
in each of ten geographical zones. In addi- 
tion, three national prizes were awarded in 
each class 

National prize winners in Class I were 
1. Kaufman Straus Company, Louisville; 
2. Kirven’s, Columbus, Ga.; 3. Jackson 
Company, Oakland, Na- 


Furniture Calif. 
winners in were: 


tional Class II 


prize 


1. Ernst Hardware Company, Seattle; 2. 
Wright Electric Company, New York; 3. 
J. J. Stangel Hardware Company, Manito- 
woc, Wis. 

Zone first prize winners were: John Wil- 
son Co., Greenfield, Mass.; Adam, Meldrum 
& Anderson, Buffalo; Kaufman Strans Com- 
pany, Louisville; Kirven’s, Columbus, Ga. ; 
Newman's, Enid, Okla.; Rike-Kumler Com- 
pany, Dayton; Linn & Scruggs Company, 
Decatur, Ill.; James Black Dry Goods 
Company, Waterloo, Iowa; Paris of Mon- 
tana, Great Falls, Mont.; Jackson Furni- 
ture Company, Oakland: Modern Refrigera- 
tion, Hartford, Conn.; Wright Electric Cor- 
poration, Elmira, N. Y.; Appliance Center, 
Baltimore; Dailey’s, Inc., Durham, N. C.; 
Ernest A. Houssiere, Inc., Jennings, La.; 
Stambaugh-Thompson, Youngstown; J. J. 





OCTOBER, DISPLAY WORLD 


APPEAL 


for 


1950 





VACATION 


TROPICAL BEACH SCENE 


In Tones of Green 


No. 8—5 panels . . . $55 complete 


Complete Window Background 


ONLY a | I PER PANEL 


Each Panel 100” high, 42" wide 


14 DIFFERENT MURALS 
TO FIT EVERY SEASON 


In addition to the 4 scenes illustrated, the following scenes 
are stocked for immediate delivery— 


Rustic Woodland Scene, College Campus (Back-to-School), 
Nautical Summer Scene, Woodland with Brook, Garden 
Scene, New York Skyline, Stairway to Opera House (Paris), 
The Acropolis (Greece), Cherry Blossoms in Washington, 
Snow Scene. 


ARC de TRIOMPHE (Paris) 
In Deep Blue 


No. 7—5 Panels . . . $55 complete 


DECORATIVE DISPLAYS 57-57 eara st. maspeth, Lt, W. Y. 


limited color choice plus a selection from 
Shulman Abrash's fine all-silk antique 
taffetas, silk face upholstery satins, shan 
tung twills, and many other outstanding 
texture types 


Ray Hecht Dies 
Of Heart Attack 

Ray J. Hecht, president of the Hecht 
Fixture Company, Chicago, died suddenly of 
a heart attack on September 12. He had 
been in the display fixture business for the 
past 30 years, all of it with the Chicago 
firm. He was past commander of an Amer- 


Order Direct or through Your Jobber 








dows, immediately in view on entering the 
department One displays a_ tab 
arrangement of over 250 colors available in 
a variety of nine fabrics. The adjacent case 
displays a series of plaids and correspond- 
ing solids suggested for possible ensemble 
groupings. Hung on curtain rods above the 
color displays are generous squares of the 
qualities offered so that the textures can be 
easily felt as the consumer is selecting her 
colors. Each fabric and color is identified 
by name for simple reference and to make 
reorder purchases easier 

With the aid of this functional display, 


Stangel Hardware, Manitowdc, Wis.; Iowa 
Gas & Appliance Company, Waterloo, Iowa; 
Fremont Electric, Vegas, Nev.; and 
Ernst Hardware Company, Stattle. 


case 


Las 


Color Selection Made Easier 
By Special Display 
Color, the consumer's 
shopping for fabrics, is dramatically fea- 
tured in the display of Stiulman Abrash 
fabrics currently on view at'R. H. Macy & 
Co., New York City. The display, coopera- 
tively conceived by Shulman Abrash and 
Macy’s, is functionally designed to satisfy 


first demand in 


every consumer color need and to provide a 
match for any color scheme the consumer 
has in mind. 

Two large easel-top tables are 
tageously placed against a bank of 


advan 
win- 


the consumer can see at a glance exactly 
the color she wants and the quality of her 
choice. It eliminates completely the time 
wasted in searching through stacks of un- 
desirable colors. The consumer has un- 


ican Legion post and was a member of the 
Lions and other civic groups. He is sur- 
vived by the widow, Estelle, one son, Ray, 
Jr., who will conduct the business, and one 
daughter, Nancy 
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DISPLAYS! 


Animation Motors 
& Special Mechanism 


Skeleton Turners 
For Display Builders 


VUE-MORE 


QLECTRIC DISPLAY TURmragiEs 


— 3 DIFFERENT MODELS 


Z 25 Ibs.-75 Ibs.-250 Ibs. 


CONVERTIBLE 
TIER 
STRUCTURES 


From 8" to 
23" in 
Diameter 


it units available with ro’ 


a! outlets. Provision for W 


MFO. BY 


PRODUCTS CORP. 


508 BROOME ST NY 12, NY 
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ew Back-To-School Angle 


N an effort to avoid the ubiquitous giant 
I pencils, slates, rulers, and other symbols 

of school which make their appearance 
year after year for back-to-school promotions, 
Dudley B. Pope, display director for Davison- 
Paxon Company, Atlanta, came up with a 
new angle for this season’s displays in the 
windows and interiors. 

The refreshing change in back-to-school 
display approach is described by Pope in the 
following : 

We gave the annual College Shop problem 


a slightly new twist this year and believe 
displaymen will find the illustrations shown 
here of considerable interest. 

With an emphasis on plaids, giant plaid 
telephones and_ life-size telephone poles 
papered in Laverne Original woodgrains, we 
completely packaged the theme “Coilege wires 
are humming about plaids gray flannel — 
velveteen”, and so forth. 

We liked the coverage and feeling of dis- 
tance achieved on the street floor with bright, 
multi-color yarn “telephone wires” running 
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from pole to pole, and the ease with which 
we were able to switch frdm plaids to 
flannels or to the other featured fabrics. 

A bank of windows with the ‘wires running 
from window to window completed our pre- 
sentation. In this case we platined one talk- 
ing point only to each window and showed 
the most exciting costume “parts” on wire 
mannequins flanked by plaid telyphones. 


SELECTING A TURNTABLE 
{Continued from page 48) 


1. Variety. Standard turntables are avail- 
able from tiny ones limited to carrying 1 
pound to those which will carry an auto- 
mobile, all of them at prices corresponding 
to service. Standard tops ar¢ also availa- 
ble in a wide range from a few inches to 
several feet in diameter. 

2. Attractive appearance. Since a turn- 
table is fundamentally a display aid, the 
finishes are generally neutral so as not to 
clash with displayed articles. Attention has 
been given to covering the mechanism, and 
styling for eye appeal 

3. Reliable operation. it is‘common for a 
turntable today to continue in use for many 
years after numerous re-decofations, in the 
same spot, or different locations, giving 
quiet, smooth and reliable service. Many 
built-in safeguards and improvements make 
this possible; the most obvious of these is 
the so-called slipping clutch which makes it 
possible to stop the disk without stopping 
the motor. i 

4. Guarantee. The manufacturer will usu 
ally guarantee his turntable fpr a period of 
one year against faulty workmanship, just 


as an automobile manufacturer guarantees | 


his car for 90 days. The user can be as- 


sured that the product will outlast the | 


guarantee in either case. 

5. Accessories. Tiers, Christmas tree 
turners and turntables with ‘rotating elec- 
trical outlets on or under thé moving disk 
for lighted motion display are now availa- 
ble from stock. Some manufacturers make 
these accessories in interchéngeable parts 
that can be attached to the standard, while 
others offer a single unconvertible unit. The 
three-tier turntable shown on page 48 
comes as a standard turntable plus a set of 
attachable tiers. When the structure is 
taken apart. the top disk may replace the 
bottom disk so that a single tier, small, 
compact display for one article such as a 
toaster is feasible. 

There are four popular groups in the field 
today. They are determined by weight- 
carrying capacity, which is figured to be a 
centered or balanced load on the rotating 
top. Groups one and two cover the range 
from 1 to 40 pounds and are driven by the 
type motor that is used in electric clocks 
Groups three and four cover the range from 
100 to 250 pounds and are driven by a motor 
similar to the one used in small fans. These 
motors may seem insufficient but when they 
are connected to a speed reduction arrange- 
ment to bring the speed down to that re- 
quired by the turntable, (about 2 revolutions 
a minute), the force they can exert is tre- 
mendously increased. The difference be- 
tween groups driven by the same motor is 
in mechanical construction; the group carry- 
ing more weight is better braced for load 
and costs more. Several disk sizes are 
available within each group but manufac- 
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A Flame-resistant 
Luxury Background 
Display Fabric 

ata 


Budget-right 
THE BEAUTY OF CRYSTAL 
TRANSFORMED INTO CLOTH Price 


? 


REG. U. S. PAT. OFF. 


Flame-resistant Woven Plastic Display Fabric 


The newest of all display fabrics, Glame’ will be the pace-setter for the 
holiday season. Glame’ has unrivalled brilliance . . . ‘the beauty of crystal 
transformed into cloth’... a cloth that drapes and folds softly and luxuriously 
to provide rich, magnificent backgrounds for window and interior displays. In 
stock in Crystal Clear, Red, Blue, Green, Black, Yellow, Brown, or Maroon. 


48-50 Inches Wide $1.2 5 


Per running yard 


The beautiful festoon drapery effect background shown above is known as 
“Austrian Valance”. This special effect con be made up on special order 
in any desired size, with overall width in a of approximately three feet. 
It is available now in Crystal Clear Glame’ only. Price, per square yard $3.50. 

Stock Numbers and Prices of Other Items Shown: 
Plastic Mannequin. No. M-506-W. Price $138.00. 
Lamp and Shelf Unit. No. XC-500. Price $23.95 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
— America's Most Complete Line of Display Materials — 














DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries 


XMAS BACKGROUNDS 


Patterns to suit all 
types of store windows 


Noseam paper 53" and 107" 
processed in beautiful tinsel effects 
for eye appeal. 


STREAMERS 


These streamers are of all sizes and 
colors denoting greetings as well as 
gift suggestions. 


STRIPES 
aide | 1," ani a a 6" is 
Printed or tincaled on noseam paper 


See your local jobber 


| turers will 


| up to 12 
| jewelry, 














LAY A RON 


A RABBIT 
=e ATTRACTS 
4) MORE WHEN 


MOTION 


MOTIONIZE YOUR 
DISPLAYS AND 
DEMONSTRATORS 
AND ATTRACT 
MORE CUSTOMERS 


WITH THE 











MOTION 
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FREE 
COLORED 
BOOKLET OF 
PRACTICAL 
DISPLAY 
SUGGESTIONS 
ON REQUEST. 
WRITE FOR IT TODAY! 


MANUFACTURED BY 
THE AMERICAN DISPLAY CO. 
DAYTON 2, OHIO 
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usually offer some maximum 
diameter with a particular model in an effort 


| to limit the number of articles that can be 
| placed on that disk. 


Group | is the cheapest unit and carries 


| from 1 to 5 pounds with a top of up to 7 
| inches 
| plicity in construction is followed. This 
| type is best suited to a specific promotional 
| program, 
| known and tests have been made 
| termine the life of the movement under this 


In aiming at minimum price, sim 


where the displayed product 1s 


to de- 


load. Price should not beguile the general 
user as his displays may vary in weight, 
size and balance and he is likely to go be 
yond the limits of this type of unit 

Group 2 is the smallest all-around size 
and carries from 20 to 40 pounds on a top 
inches. This group is good for 
hosiery, stationery and the general 


| run of small items as well as large scale 
promotions where the weight is heavier than 


in Group 1, or the few cents extra can be 
spared for a more substantial model. One 


| small extra tier or stand is possible, mak- 
| ing a flexible two-tier display. 


“TRADE PERSONALITIES. No. 90. 
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Group 3 is a medium model and carries 
from 50 to 100 pounds on a top of up to 
18 inches. It is intended for the general 
run of displays from cakes and hardware to 
small mannequins, and is also used in many 
chain and department store promotions. 
Two extra tiers or a medium sized stand 
are often used on it. At the lower left on 
page 48 is shown the skeleton turner of a 
model in Group 3. The difference in me- 
chanical *construction can be seen between 
this and the larger model, shown in Group 4 

Group 4 is the heaviest turntable for 
which there is a large need; it carries from 
150 to 250 pounds and is offered with stand- 
ard tops up to 2 feet. It has reinforced 
construction suitable for heavy or off-center 
loads and special applications like ma- 
chinery, large mannequins and large ex- 
hibits. At the top center on page 48 is 
shown the skeleton turner of a model in 
Group 4. 

The Group 4 turntables usually come with 
ears or some method to assist in bolting to 
the wall, ceiling or floor. For operation in 
any position other than standard, on the 








‘Born im NEW YORK CITY, JACK WAS 
APPOINTED TO WEST POINT BUT CHOSE 

TO ENLIST IN THE MARINES INSTEAD (WORLD 
WARTI). AFTER THE WAR HE STUDIED 
ENGINEERING AT STEVENS, THEN JOINED 
HIS FATHER'S FLORIST AND DECORATING BUS- 
INESS AND LATER STARTED A FIRM OF HIS 
OWN. HE WAS ASKED BY A LEADING NEW / 
YORK STORE TO DO SOME NATURAL Ve 
DECORATIONS AND THEIR SUCCESS WAS fa 


NATURAL CREATIONS, INC., NEW YORK CITY 


“i ( 
SE 


THE KeaiwhuKe OF 
NATURAL CREATIONS, INC. 
“IN WIS YOUTH JACK 
PLAYED PROFESSIONAL 
BASKETBALL AND FOOTBALL. 


—.. DECORATIONS TO 
LOCAL CHURCH AND SCHOOL 
FUNCTIONS , AND 16 YEAR 
OLD DAUGHTER JOYCE. 

SPENDS LOTS OF TIME 

IN HIS FACTORY, LOCATED 

NEAR HIS RESIDENCE IN 

THE COUNTRY. 
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floor, there are usually adjustments neces- | 


sary to compensate for the change in direc- 


tion of the load. For a vertical turning | 
disk, the turntable with these provisions | 


may be mounted directly to the wall. Since 


oversized disks are generally employed in | 


these vertical turners, the use; often fur- 
nishes the disk suited to his own particular 
needs ; however, manutacturer# carry one 
stock size, for example 3 feet in diameter 
Although vertical turners are rated to carry 
between 20 and 30 pounds at the center, off- 
center loads are limited to about a pound 
or two at | foot from center, therefore these 
displays must be very carefully balanced 
As the displays on these large disks are 


usually many small items, like pipes and | 


compacts or stationery, balance can be 
achieved quite easily, and usually is as a 


matter of symmetrical display.; The top is | 


attached firmly to the turning shaft with a 
set screw in this-model. If there were a 
slipping clutch, the large disk might not 
turn. 

Where there is no wall for! mounting, a 
floor stand is available to whitch the turn 
table can be attached. Adjustment of height 
on the stand upright is possibl¢, so that the 
disk may be placed at eye-level or at other 
levels as desired. The lower center illus- 


tration, page 48, shows a vertical turning | 


turntable, without a disk, set up on a stand 
These stands are usually s® constructed 


that the turntable can be removed as a | 


unit, so that when the vertical display is 
changed the stand may be removed and 
stored and the turntable set on the floor 
for conventional use. 

Although there are many sizes and kinds 
of turntables available as standard, all re- 
quirements can not be filled by them as 


such. Special units can be made from either | 


parts of standard units or variations of 


them. Parts of standard units are made | 
along with the regular production, and their | 
cost is in line with the uni¢ from which | 


they were obtained. Certain of these may 
be listed or shown in a price list or cata- 
logue sheet. Variations of turntables re- 


quire special parts and attention, therefore | 


they are likely to be costly 

Display builders most often need only the 
functional mechanism of a turntable as 
their construction may completely hide the 
turntable and they usually have a special 
top. Skeleton turners, such a¢ shown above 
in Groups 3 and 4, are available for them 
These have holes convenient for mounting 
the base and the top spider to their respec- 
tive parts. However, for certain displays 
only the top is different from standard and 
the base can be seen. For these applica- 
tions a turntable is furnished with a top 
spider for mounting, in place of the disk 
This type is called a motor box 

A common variation is speed. The nor- 
mal speed may be too fast where a large 
disk is used to show many small, detailed 
articles like jewelry, or too slow for a 
compact, round, plain display: Certain dif- 
ferent speeds are possible by changing the 
speed reduction arrangement. Where the 
top is required to go in a direction opposite 
to normal, the drive motor can usually be 
reversed. 

Another variation is a turntable with 
stops. This can be accomplished in several 
ways according to the results required. Each 
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Only NOEL manufactures 
Blinker-Lites & Twinkle-Lites! 


Something NEW and DIFFERENT for the display field — EXCITING 
BLINKER-LITES and TWINKLE-LITES. They're made exclusively by NOEL. 
Powerful sales producers . . . real attention getters. Pleasing patterns of 
LIGHTS-IN-MOTION thot emphasize the center of attraction of any display. 


EXTREMELY LOW PRICED! 


TRANSFORMER-TYPE BLINKER*LITES 


Twinkle’ Lites 


All lights burn steadily and 
independently. 

Create a soft, glimmering 
illusion. 

About 40 feet of wire for 
20 lites. 


4 NOEL + 


Co. Tat. 
Division 9 
16752 Third Avenue 
New York 28, N. Y. 
SAcramento 2-9178 


TRANSFORMER.-TYPE TWINKLE*LITES 
Write for interesting literature. 


Blinker Lites 


Each lite blinks on and off 
independently. 


Creates a gentle twinkling 


star effect. 


About 52 feet of wire for 
20 lites. 


Jobber inquiries invited. 














CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with A ser displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 $ 6.60 
Lots of 100 12.00 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 











fg oahet maim 


DISPLAY WORLD 








FINER QUALITY AT A LOWER PRICE! 


Bases and uprights finished in NEW ice bive 


enomel. Adjustable height wire clamps 


in rust resisting “Silvertex” plate. Substantial 


round bases. Made entirely of steel. 
CHOICE OF ALL SIZES 


$9°5 dozen 
TWELVE 


No. M059 
Adjustable 


finished peg 


PACKED TO A CARTON 


ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave 


Pittsburgh 22, Penna 


No. MD60 
Adjustoble 12” to 23° No. M078 


Adjustable 15” to 29" 








CHANGING COLORS 
CREATE ATTENTION 


For Your 


CHRISTMAS DISPLAYS 


Five avtomatic color chenges per minute add 


and 
show 


color harmony and 
exhib'ts for theatres, 
windows or ballrooms. 


interest to disp'ays 
churches, schools, 


Sturdy and compsct, with full Universal action 
bracket, the BEST Model 155-13" Color Wheel 
uses GE Par 3 and R-40 lamps on 110 V. 60 
cycle current. At your dealers or write— 


« best Devices (2 


3459 W. 140th St. 
CLEVELAND 1, Orig 


List price with 
New Plastic 
wheel 


$19.75 


List price with Plastic Whee! com 
plete with lamp, including excise tax. 


$20.91 








JOBBERS 


We specialize in high quality, low price, women's and 
children's 


MANNEQUINS 


For porticulars write 


Royal Mannequin Corporation 
254 Wallebout Street Brookiyn 6, N.Y 


USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
£3.00 Per Column Inch — CASH WITH ORDER 














OCTOBER, 1950 


requirement is individual, and the mech- 
anism must be built accordingly, although 
one small motor with a back and forth move- 
ment is available as standard. Putting 
stops on a turntable will decrease the load 
it can carry because the constant stop and 
start action is harder on the motor than 
the steady pull, and the stopping mechanism 
may take power. 

In motion displays not requiring a turn- 
table, the drive motor alone can be used. 
Arms or cams are attached to the motor 
shaft to give movement in a particular di- 
rection such as back and forth or achieve 
special timing effects with switches. The 
final illustration shows the turntable motor 
alone, which is available in a wide range of 
speeds for special actions. 

Most turntables are made to operate on 
110 volts, 50 to 60 cycles, alternating cur- 
rent. In some cities there are districts 
where the old direct current installations 
remain. An inverter can be furnished which 
converts the direct current to alternating 
current used by the turntables. For certain 
locations, particularly foreign countries, 
where they have 220 volts, 50 to 60 cycles, 
a resister cord can be furnished which will 
drop the 220 down to the 110 volts for which 
the table is built. 

If there is a display for which no stand- 
ard turntable is available, write to the 
manufacturer about it, giving as many of 
the details as possible. He may have some 
unlisted model or at least is in the best 
position to tell what is in the range of 
possibility. 

In selecting a turntable the first two con- 
siderations weight and disk size. 
Thought should be given not only to present 
needs, but to other displays that will make 
the turntable of further use. If larger or 
more weighty displays are planned, it is 
advisable to buy a heavier unit at first and 
avoid the temptation of gradually over- 
loading a smaller one. A_ few dollars 
saved not compensate for the risk of 
a failure due to wear or over- 
strain. The variety of accessories available 
with or to fit on a particular turntable can 
greatly enhance its value by flexibility, and 
they too should be considered. 

Weight rating on a turntable means the 
maximum it is designed to carry. To be 
safe it is best to within that limit. 
Regardless of the individual manufacturer's 
ratings, practically all turntables can be 
demonstrated to carry more than that weight 
under certain conditions. On occasion, two 
to three times the rated load of a particular 
model may be carried continuously for a 
month or more. These loads are usually on 
dead center and at room conditions. In 
use where the display is turned off at night 
and on again in the morning, a large load 
may not start, particularly in a cold window. 

One of the problems often arising is, what 
load can be carried off-center? A good rule 
to follow in off-center loads is to divide 
the weight-carrying capacity of the turn- 
table by ten for every foot out or up from 
the center of the top. That is, on a turn- 
table rated for 250 pounds, using a 2-foot 
diameter top, the unbalanced load that could 
safely be carried is 250 divided by 10—or 
25 pounds on the edge, or | foot out from 
center. At % foot out or up from the cen- 
ter, about 50 pounds of off-center weight 
could be safely carried. If the off-center 


are 


does 
excessive 


stay 
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load could be balanced by an equal load on 
the opposite side of the top, the carrying 
capacity can be increased because a bal- 
anced load is about equivalent to a centered 
load. In going up from the top, no oppo- 
site or balance loading is possible. A 
Christmas tree usually lists slightly as well 
as having the possibility of a small un- 
balance a few feet off the ground. By the 
rule of dividing by 10 for every foot out 
and up, it can be seen that the safe load of 
a tall tree on a 250 pound turntable may be 
25 pounds. If a person tries to hold a large 
tree upright in his hand for a while, let 
alone rotate it, he will quickly understand 
what the turntable is going through 10 
hours a day. 

Be sure to observe these precautions in 
connection with turntables : 

Don’t remove the turntable or its parts 
from the packing box carelessly. If the 
turntable falls on the floor the mechanism 
may be jarred out of place, causing early 
failure, and a part or shaft may be broken 
or bent. 

Don't hold the turntable by the disk as 
some disks have a loose fit on the motor 
shaft. The turntable may be picked up, but 
the motor box may fall on the floor while it 
is being carried. 

Don't use the turntable as a low chair for 


These two counter display Black Lights are 


a rest during decorating, a stepladder to both equipped with our scientifically devel- 
reach higher, or a footstool by placing a oped defused aluminum reflector made by a 
foot on the edge and pressing down. Avoid special secret process. The housings are also 
resting heavy or bulky objects on the turn- aluminum, finished in quality black crinkle. 
table either while decorating or in storage. 
The weight limit of the turntable may be When ordering specify blue, purple or 
exceeded inadvertently. spectral No. 12 filter. 





Don't load too many heavy objects on 
one side and then load a number on the Both are 18" long, have special phosphor 15 
other. The loading should be done in as | watt bulb. POP 15-80 has two 40 watt white 
nearly a balanced manner as possible, par- | lights operating on porcelain flasher. Wired 
ticularly if re turntable is running while it to plug in AC. DC aveileble on order. 
is being loaded. 


Don't continue to load on merchandise 
BLACK LIGHT PRODUCTS also manufactures a complete line of chalks, crayons, poster 


while the turntable is running with the ' . F i 
ee oa nk PRs Roatan iT colors and oil base paints. These products are available in 24 colors, of which 5 are 
feeling that as long as it runs, more can rye , pri ’ n or 
es prt gga alge Athearn a wae at visible only under Black Light. The visible colors glow under normal light and give a vivid 
e pu : ; oto Bamitarinaneet response to Black Light. The invisible colors glow only when activated by Black Light. 
start — load and, " it “~ penny wear | This action compels immediate attention and dramatically displays your selling message. 
may show up on a few of the parts. Observe 
the weight limitations and be safe 

Don’t cover up the ventilation holes on the 
motor box. These vents keep the motor and | 
working parts cooler and extend the useful | BLACK LIGHT PRODUCTS 
life of the gears, motor and bearings. 67 East Lane Street. Chicago 1. II 


COMING UP! 


National Posture Week Oct. 16-21 
National Bible Week Oct. 16-22 


Sweetest Day Oct. 21 ' SIGNS FOR EVERY NEED ‘ADVERTISED TODAY 
UV¥E : } 














United Nations Day Oct. 24 


National Apple Week Oct. 28-Nov. 4* | ; CHANGEABLE LETTER, NAME 


Girl Scout Week Oct. 29-Nov. 4 | emeay serene namie t ——— 
National Honey Week Oct. 29-Nov. 4* : STRIP OR CORK! Sat 
oo er tial wom on a ss j Write today for Acme’s FREE folder, 
, : “Selling Through Suggestion”, and the 
American Art Week Nov. 1-7 ' - latest Acme catalog on directories and 
American Education Week Nov. 5-11 bulletin boards for departmient stores 
Armistice Day Nov. 11 and menu boards for cafeterias. There 
Children’s Book Week Nov. 19-25 is no obligation and no salesman wili 
Thanksgiving Day Nov. 23 eall. ‘ 
Christmas Seal Sale Nov. 27-Dec. 25 i 
Golden Rule Week Dec. 3-1C ' 
World Christmas Festival Dec. 15 Mlle ore 12™ STREET 
Bill of Rights Day Dec. 15 i EW YORK 3, N. Y. 


com * |BULLETIN COMPANY] 


*Tentative 
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FOLEY'S FASHION FLOOR 


[Continued from page 42) 


ments is that for misses’ dresses, which 
has a Classic Italian theme complementing 
| this year’s luxury look. The new wider 
| department is another specialty shop stress- 
ing customer convenience, carrying sizes 10 
to 20. Decorated in tones of gray and 
pink, the Italian villa theme is brought out 
in murals, simulating old parchment copies 
of architectural drawings, superimposed and 
laced on the wall with pink satin ribbon. 
The misses dress shop incorporates a special 
formal gowns section, which is a built-in 
| display rack framed by a smoked antique 


mirror design on a pink felt background. 
HAN SE N This area also provides an ideal atmos- 

phere for the entrance to the bridal salon, 

which has been moved to this more secluded 
TACKE RS and intimate position. Done in egg-shell 


and gray, the new salon has elegant Regency 
“ | style furnishings with light toned woods. 

B atanceo DRIVE" describes the combination of accuracy, speed and ease of The fitting rooms are large and elaborate. 
operation of Hansen Tackers. It means, too, better displays — faster sign tacking — The cotton chenille carpet blends with tor- 
for you. Many uses — here ore a few: toise shell green furniture. 

Misses’ sportswear is in a section that is 
departmentalized within itself. Gay carou- 
sel canopies in multi-colors decorate the 
walls of the department. Along one side 

| in wide, brightly lighted display cases are 
Hansen Tackers and Staplers are made in 36 different models. Staples consist of the blouses. The entire stock is displayed 
| on recessed racks above the glass cases. 
In the center of the floor are the glass-top 
cases holding the wide skirt selection of the 
| department. To the rear of the department, 


Fe MT ee iis Chcstnat. On the opposite wide 


@ Attaching articles direct to display cards. @ Tocking up indoor and outdoor placards. 
@ Ereciing counter and window displays. @ Stringing hardware to display boards. 

@ Securing posters to supporting strings. @ Sealing transparent bags and containers. 
@ Fastening easels to bocks of cutouts. @ Making floral biankets, bunting, etc. 


80 sizes, widths and lengths. Choose Hansen for better display and sign tacking. 





5041 RAVENSWOOD AvE CHICAGO 40 ILL is the Western Shop, a special section for 
| blue jeans, dude ranch apparel, square dance 
dresses, Western shirts, jackets and belts 
Also paneled in light chestnut, the section 
has pony skin signs and bronze spurs 
framing the doorway to accent the Western 











atmosphere 
Along the side of the department opposite 
the blouse section is a unit that changes 
with the seasons 
An important part of the sportswear de 
partment are its separates bars situated out- 
For Exciting Backgrounds, side the department. The separates bar 
mentioned above features sweaters and 
Attention-Capturing Window skirts, blouses and_ skirts, etc. and the 
and Wall Displays ae Playtogs Bar utilizes the space at the side 
of the moving stairways to display sweaters 
Seasonal scenes, skylines, historic tab- and knitted dresses. 
leaus, breath-taking views — how these A new department devoted to casual 
beautiful realistic scenes catch the eye 
and create the buying mood! RCS 
brings you these lovely photo murals 
This = at: amazingly low prices! 





dresses has been created in an open section 
at the rear of the center of the misses’ 
sportswear department. Here casual, tailored 
dresses in sizes 10 to 20 are shown in an 
Attractive | informal atmosphere. The interesting mural 
giving a cracked plaster effect includes an 
Complete R c 5 5 T U 7 I 0 3 | abstract orange tree design. On either side 
Photolog rea : Lara rs: of the department are slatted panels sur- 
FREE 4 “ Dh : mounted by hurricane lamps which provide 
Yours : , ; ’ a harmonious background for display man- 
i 4 ‘ F | nequins 

Done in a Regency spirit, the misses’ coat 
| and suit shop is decorated in soft pinks and 
gray. The recessed lighted display racks 
ORICIBAL | USE THE are surmounted by a cornice simulating a 
theatre curtain. Display racks in this area 
COSTUMES of YESTERDAY OPPORTUNITY EXCHANGE increase in height from front to back, so 
Rent from For any WANT AD purpose: that the shopper has a clear view of the 
KATHERINE BURR FLEMING POSITION WANTED POSITION VACANT merchandise presentation throughout the 

76 Rogers St. Branford, Conn. USED DISPLAY EQUIPMENT FOR SALE department 
Phone: Branford 8-183 REPRESENTATIVES WANTED The fur salon is now located at the left 
Write for circular of photos $3.00 Per Column Inch — CASH WITH ORDER side of the Crystal Room. The lighted 
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cases are framed in mirror shadow-boxes. 
Walls are in robin’s egg blue with tones of 
sepia and vermillion. The ornate furniture 
is Regency and French Provincial. Two 
enormous fitting rooms with three-way mir- 
rors provide a luxurious atmosphere 

The Crystal Room, done in 


gold leaf motif in the background set off by 
three elaborate crystal chandeliers, creates 
an elegant, dignified setting. The complete 
shop, in addition to famous name creations, 
has a section devoted to high fashion mil- 
linery and an accessory bar for 
scarfs, gloves, jewelry and handbags 

Now decorated in tones of green to blend 
with the antique mirror, the Crystal Room 
has a more intimate air. Handsome screens 
on each side have been redecorated in 
Japanese grass cloth 

The Junior Shop is another department 
which has been divided into sections for 
customer convenience. Done in a youthful 
manner with pinks and blues predominating, 
the department contains sportswear, coats 
and suits and dresses divided by 
display cases. 

The first section, sportswear, has a free, 
airy look. The facade of the garment racks 
is an ornate bird castle attached to the 
wall. The far end of the section is done 
in chestnut, giving the area a rustic air 

The coats and suits section features a 
surrealistic mural of a birdcage, escaping 
blue birds and roses, and the dresses sec- 
tion carries out the feeling of springtime 
and youthfulness. Grilled wicker lattices, 
appliqued on the wall, frame gay rose bou- 
quets. 

The Thrift department, with its functional, 
angular lines, has forest 
green, chartreuse and gray. Gay wire grille 
appliques of flower pots around the wall 
brighten up this large shop. 

An important little shop beside the ele- 
vator adjoins the daytime dress shop. It is 
the Uniform Shop, which groups the uni- 
forms to make them immediately available 
to professional people and accessible with- 
out crossing the floor. 

The daytime dress department is one of 
the most cheerful on the new third floor; it 
is decorated in canary yellow, striped in a 
deeper complement. There are appliqued 
rosettes above the recessed display racks. 
The center bar near the opening of the 
department, which is combined with the bra 
bar, also features daytime dresses. 

At the rear of the daytime dresses depart- 
ment is the Robe Shop. A simulated drape 
over the entrance points the way to this 
department. Another specialty shop is the 
Maternity Shop. ‘The walls have been re- 
decorated in imported pink wallpaper an- 
tiqued in gold, and the department has a 
quiet and unhurried atmosphere. 

The corset shop has been greatly enlarged 
since the move of the bra bar to the center 
of the third floor. Done in modern manner, 
the department has subtle tones of flesh 
and ashes of roses, with a background of 
shadow-box display compartments. The new 
location of the bra bar takes much of cus- 
tomer traffic flow out of the department, 
making the corset shop more intimate. 

Stock rooms are located around the per- 
imeter of the floor, each directly behind the 
selling department which it serves. A stock 
corridor surrounding the floor eliminates 


blouses, 


sections, 


cool colors of 


German 
baroque style with an antique mirror and 
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X273- CHRISTMAS HERALD 
30 IN. x 40 IN. 








X272-SEDAN CHAIR 
30 IN. x 40 IN. 


X274- CHRISTMAS BELLS 
30 IN. x 40 IN. 


EACH PANEL, IDENTICAL IN SIZE, 
1S MADE OF FLEXIBLE REYKOTE 
EXPERTLY SILK SCREENED IN SIX 
BRILLIANT COLORS AND FRAMED 


IN GOLD. 
PER PANEL . 





$3.85 


pisPlay 


BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. 


e ROVERSFORD, PA. 


Maregiar® 





the necessity of trucking merchandise 
through selling areas. This corridor per 
mits a constant flow of stock from receiving 
room to stock rooms throughout the day 
without disturbing customers or salespeople 
The absence of stock movements across the 
floor is also an important safety feature 

Frank Vermilye is display director for 
the store. 


Display House Opened 
In Kalamazoo 

Bree Displays is the name of a new dis 
play firm opened by John A. Bree at 125 
East Michigan Kalamazoo, Mich 
He will handle a complete line of display 
materials and equipment 


avenue, 








RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ~=séETC. ~——BIRCH 


RUSTIC —rmccum 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 





@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS @ 























COLOR-LITE 


Translucent 
/ COLORED 
PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A variety 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices, 
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Wagner Sign Seruce. Inc 
207 $ Hoyne Avenve 
CHICAGO 12, ILLINOIS 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
FOSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








$3.00 Per Column Inch — CASH WITH ORDER 
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DISPLAY PROPERTIES: 
STORAGE AND REUSE 
(Continued from page 31) 


and fragile and expensive properties or raw 
materials segregated also. This has the 
added advantage of controlling indiscrimi- 
nate use of choice items and thus depreciat- 
ing their value. The local valuable prop- 
erties vault has racks for such collections 
as new foliage and flowers; glass in circles, 
cylinders, shelving and chandelier parts; the 
stock in plastic screen, sheet and rod; cork 
sheets, cubes, and bark; delicate expanded 
and woven metals; fragile and jewelled 
Christmas ornaments; highly finished wood 
blocks and steps in cloth sleeves; delicate 
antique screens; Oriental basketry, plaques 
and mats; perfumed bubble liquid; and 
swivelled assemblies for Calder type mo- 
biles. The electrical equipment room con- 
tains motors, fans and other animation ma- 
terial together with lighting troughs and 
fluorescent fixtures. Fluorescent tubing of 
the type rich in ultra-violet is on hand for 
use with fluorescent paint. 

Musical instruments and a couple of 
antique Victrolas have gravitated together 
in a classification by “nature of use.” Simi- 


| larly Western and rustic atmosphere is seg- 


regated in one of the numbered areas, and 


| nautical in another; wrought iron and other 


fireplaces 


Note 


furniture together with dummy 
have filled up one end of the floor. 


| the effect one of the fireplace facings lends 


a Christmas furniture and gift window by 
Jack Berry in the accompanying photograph. 

Older mannequins which can be painted 
exotic colors or otherwise mistreated are 
segregated in a section with millinery heads 
and assorted arms, hands, legs, and torsos, 
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all of which periodically see the light of 
day in some composition or other. Novel 
use of four old female torsos was made by 
Fay Suttles in a “spring” window front of 
four windows last March, as in the accom- 
panying illustration. Holes were cut in 
each form to take the root system of a tree, 
and roughed up a bit. They were then 
painted navy inside and out, and over this 
on the outside went gray crackle-lac. The 
gray pulled back, exposing a network pat- 
tern of navy in an effect which can only be 
described as. gruesome. The display was 
completed with the addition of the con- 
trasting theme: Delicate Japanese birds, 
silk ribbon, and pastel accessories. The 
effectively expressed idea was the first signs 
of spring emerging from dead winter. 

What comes in must eventually go out, 
and the problem is always acute as what to 
throw away to relieve the congestion which 
creeps up on even the largest property rooms 
with continued construction of new proper- 
ties. Fixtures and properties should be de- 
signed in the first place either cheaply for 
disposal after one use, or carefully with 
maximum flexibility for reuse in mind. The 
good display director says no to plans for 
expensive fashion show sets or windows 
involving new construction on a one-show 
basis unless very unusual circumstances 
change the picture. Two types of shop 
order are issued by McLaren: An under $10 
one for which no new materials may be 
used, and another form for over $10 and 
for cost transfers. 

Certain finished properties can be reused 
indefinitely with reasonable care — for ex- 
ample, the little tissue paper figures by 
Irene Fix illustrated with the practically in- 
destructible shop-built tree. Driftwood and 
cactus skeletons and grape roots take only 





—One of a series of dramatic cosmetic displays by Lolita and Richard Staines, Vandever Dry 
Goods Company, Tulso. A winced hand touches a pair of lins at the left, while the fairy queen 
touches the lips of the mannequin with her wand— 
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an additional coat of paint to present a new | 
appearance, as do lanterns, flower pots, 

mail boxes, horse collars and a host of 

other things. 

A great deal more of the raw materials 
and properties in storage can be reused with 
slight alteration or rebuilding, often for a 
purpose completely different from that for 
which they were originally designed. The 
type of active imagination producing this 
kind of economy produces the best 
windows, in our experience. Free-lance dis- 
playmen are the special masters of this | 
game of salvage and reuse. Cardboard 
linoleum tubes show up as jumbo Christmas 
candles and later as jumbo firecrackers or 
autumn tree trunks; egg crate dividers and 
crumpled paper towels show up as texturizers 
for plain surfaces ; composition board shapes 
are cut and recut in progressively smaller 
sizes for free-form panels, cloud shapes, 
waves, circles, palettes and stepping stones. 

Outstanding displaymen are rare com- 
binations of carpenter and artist, with over- 
doses of active imagination. To exploit 
effectively their talent, good management 
will see that they have the materials at 
hand with which to work. 

TABLE 1 

DISPLAY PROPERTY CALENDAR 
Christmas Father’s Day 
New Years Vacation Travel 
January White Sales July 4th 
Valentine’s Day Fur Storage 
Resort Travel Back-to-School 
Spring Fall 
Easter Hallowe’en 
Mother’s Day Thanksgiving 

Localities also have their promotions, such 
as rodeo time in the Southwest, Mardi Gras 
in New Orleans, The Season in Florida, 
and Pioneer Days in Western towns. Be- 
sides these Chamber of Commerce promo- 
tions there are industry promotions such as 
National Home Week, and store promo- 
tions such as Housewares and Appliance 
Fairs. 


also 
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selection in these colors casually arranged 
across the lap of the seated mannequin. The 
latter sat on the floor covering of wood 
shavings, among little wine and blue burlap 
pillows. 

A zest for an unusual and striking color for 
the fall and winter wardrobe has developed in 
the recent Saks-Fifth Avenue windows. 
“Sophie chooses the golden green of Bronzine 
as the all-beautifier” so read the fashion copy. 
Display Director Sidney Ring chose color and | 
texture for the presentation. 

A group of straight abstract designs made | 
background, the frames applied with Chinese 
gold antique paper. Each of the seven was 
inset with a different type of gold tone tex- 
ture, each having an individual and subtle 
gleam as if mak'ng its own light. Lame. gold 
mesh, gold net and such of the gold fabric 
family were included with delicate and re- 
strained details annearing and there 
through the application of gold braid, plastic 
jewels or bits of glitter-cloth “Bronzine” 
accurately described the color of the costume 
which was worn with all-brown accessories. 

Storm coats for the family made an early 
appearance in the windows at Gertz, Jamaica, 
and if anything pleasant could be said about 


here 
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AUTUMN 


is the time when women’s 
fancy turns to fashion! 
Be sure your manikins reflect 
fashion in its full glory. No 


other manikins wear clothes ogy 
perfection like Beau Mondes.>% 


ealmonde, ** 


Za Hemme Nalurelle 





winter weather it could apply to the refresh- 
ing treatment created by Display Director 
Walter Spiro for this promotion which in 
addition to visual interest possessed several 
interesting merchandising features. 

The window was transformed into a typical 
scene on a platform of the Long Island rail- 
road. The background consisted of a pen and 
ink type sketch applied in black on yellow 
paper and a wallboard structure of beam- 
work and roof. The gray floor of the win- 
dow was given the appearance of a station 
platform with drifts of snow here and there 

In this topical setting the family groups 
seemed very characteristic well filled 
shopping bags, carefully carried pastry box, 
school bags, newspapers, railroad tickets in 
one person’s hand — and the train behind 
schedule. 

The early promotion of storm coats seemed 
timely to Gertz because they are a natural 
over-garment for Long Island suburbanites ; 
the 1950 styling and colors are more elaborate 
and appealing than in previous seasons; the 
desire to make the customers think about a 
storm coat purchase for each member of the 
family; to exploit lay-away selling, and he- 
cause storm coats are predicted to sell heavier 
than ever for the coming winter season. 

For a millinery promotion at Altman’s, 
Display Director Louis Villela used the same 
display theme with one featured color to each 
of the six windows. The “Shadow 
White from the Altman exhibition of beauti- 
ful autumn hats”, set the mood for simulated 
gallery walls. The shadow-boxes were framed 
exactly as paintings would be. The three 
niches were set into walls of striped two-tone 


copy, 








RADIANT 
GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 





Headquarters 
for fireproof 
SPUN GLASS 


DECORATIVES 


America's largest and most 
complete stocks of glass fiber 
display materials . . . including 
glamorous originations created 
by us for the nation's leading 
stores. Ask us to put you 

on our mailing list for the latest 
news of what's what in glass 
fiber decoratives. 


IMMEDIATE DELIVERY 
FROM HUGE STOCKS AT 
LOWEST PRICES! 

















eap a rich harvest of 
nterest in your displays 
y using bright and 
eautiful ribbons 
O;: highest quality by 


ational Ribbon Corp. 


444 FOURTH AVENUE, NEW YORK 16, N. Y. 


The most complete line of decorative 
ribbons . oil widths and colors in 
tinsels, sotins, toffetes and novelties. 





SAMPLES AND PRICES 
ON REQUEST 
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ERE HOW! 


TIMELY TIPS 
@)\A\ FoR DIsPLaYMEN 


QUESTION?? 


if you want to give a window or show- 
case, that warm, inviting CHRISTMAS 
look?? 


HERE'S HOW!... 


Create an emotional surge. Fix up a 
warm true-to-life Church window. Use 
No. 506 Lithophanie in rich hues of amber, 
reds, purple, green and black leading 
Mount on glass, plastic, or even staple it 
to cut-outs At your dealers or order 
direct 


FAMOUS BELGIAN LITHOPHANIE NOW 


AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 


GARRISON WAGNER CO 
2018 Washington Ave., St 


ADLER-JONES CO 
S21 8. Wabash Ave... 


Louis, 
Chicago, Tl 
CAPPY & CO 

323 Bi'vd Of The Allies, Pittsburgh, Pa 
SHUR NUFF, INC 


24 S. 6th St., Minneapolis, Minn 


OR WRITE DIRECT —FOR FREE CATA- 
LOG, SAMPLES AND ANSWERS TO ALL 
YOUR DISPLAY PROBLEMS 











ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y. 
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green, this matted upon gray and the window 
as a whole framed in green. 

A few well chosen accessories further pro- 
jected the pale shades of the hats; these ac- 
cessories were a beautiful lace stole, sable 
scarf and suede gloves in spice shades. The 
larger shadow-box also permitted the inclu- 
sion of three important designs in blouses. 
The cocoa brown of the side and back walls 
of the “portraits” was continued in the ar- 
rangement of large dried leaves and a few 
sprays of wheat. 

Many displays were related in decor to the 
triumphal return of the inimitable Sadler’s 
Wells ballet. A favorite, “Sleeping Beauty”. 
was selected by Display Director Paul Rose 
at Milgrims to be translated as background 
for a presentation of ball gowns. Before a 
dusty pink backwall, the forest was defined as 
trees hung with Spanish moss and spaced with 
tiny bee-lights. The sculptured white raffia 
mask of the cat, ornamented with brilliants 
and with green whiskers, as worn by one 
mannequin, actually seemed to enhance the 
elegance of the mauve gown and little white 
muff. The black raffia mask worn by the 
second mannequin was accompanied with a 
fan ornamented with fragile butterflies. 


HOW MACY'S GUARDS 
AGAINST FIRE 
(Continued from page 25) 


must be deemed to prohibit the use of Christ- 
mas trees in ‘any building of a public charac- 
ter, including a hotel, theatre, restaurant, pub- 
lic hall, department store and a building used 
or intended to be used for purposes of public 
assembly — and a building where large num- 
bers of persons congregate.” 

Certain specified regulations permit a lim- 
ited amount of fresh-cut decorative greens, 
but used under permission of the Fire Com- 
missioner as adhering to the specific condi- 
tions. 

On the subject of flameproofing of decora- 
tions, drapes, curtains and scenery, as stated 
in that same section 161.1 of the Administra- 
tive Code, the ruling reads: “It shall be un- 
lawful for any person to use any decoration, 
drape, curtain, and scenery used for artistic 
enhancement, which is made of combustible 
material, unless painted or saturated with a 
non-combustible material or otherwise ren- 
dered safe against fire in accordance with the 
requ'rements of the Commissioner in any 
building of public character,” etc. Also the 
Code states, “the liquids, materials or com- 
pounds, as required under provision of this 
section, and their method of application, shall 
be approved by the Board of Standards and 
Appeals.” 

In rules set forth by the Board of Standards 
and Appeals for New York City ‘concerning 
tests for fire-resistive, flameproofed materials, 
an item under the heading of Approval and 
Certification states, “An affidavit by the per- 
son, firm or corporation flameproofing the 
combustible materials shall be filed with the 
Fire Commissioner stating that the flame- 
proofing compound and method complies with 
the approval of the Board, with calendar 
number thereof, and including the date of 
treatment and warranted period of effective- 
ness of the flameproofing.” Approval by the 
ruling is limited to one vear, and the Fire 
Commiss‘oner may require check tests at any 


time. Upon termination of the approval, a 
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retest of the flameproofed combustible mater- 
ials shall comply with: “Flameproofed ma- 
terials shall withstand a test of at least 400 
degrees F., as measured by a pyrometer, or 
other acceptable method, for approximately 
one minute’s duration by means of an open 
flame. Under such test, the flameproofed 
material shal] not flash or support combustion 
and shall not glow outside of the char if a 
char is set up by the open flame. Material 
found not to conform to these requirements 
shall be removed and replaced with materials 
conforming to the requirements of Rule 4.0.” 
Which means they must meet the following 
requirements as to fire retardant properties: 

Flashing: No flashing shall occur at any 
time on the length of the test specimen. A 
flashing due to fuzz or bad edges may be 
disregarded. 

Duration of flame: The average continua- 
tion of flaming shall not exceed 3 seconds. 

Duration of glow: The average continua- 
tion of glow at the edge of the charred area 
shall not exceed an additional 20 seconds after 
the cessation of flaming Glow confined to the 
charred area may be disregarded 

Exemption is made under the rulings to 
merchandise for sale or displayed for sale, 
to guest rooms in hotels, to offices, to works 
of art in museums, and to churches or places 
of religious worship. 

Processing, such as ironing, sewing and 
normal handling, is stated as having no detri- 
mental effects on the treatment of materials 
after flameproofing. 
Barranti Recalled 
For Army Duty 

Joe Barranti, assistant display manager 
for Lane Bryant, Pittsburgh, has been 
ordered to report for physical examination 
prior to re-induction into the army on Oc- 
tober 16. Now a member of the Reserve, 
Barranti served for three years in the last 
war as a staff sergeant in the Army Air- 
ways Communications System. Ironically 
enough, he had just been named display 
manager for the Brooklyn store of Lane 
Bryant and was due to take up his new 
duties on October 16. 
Display Motion Applications 
Shown In Booklet 

The American Display Company, Dayton 
2, will send on request a new booklet show- 
ing how to obtain motion effects of various 
kinds in display, as well as picturing and 
describing several of the firm’s “Motion 
Maker” mechanisms. Included are a num- 
ber of diagrams illustrating what different 
motion effects in display are possible with 
the company’s equipment. 


Monteverdi Heads Display 
For Two Macy Units 
In addition to managing the display de- 
partment of the Macy unit in Jamaica, L.L, 
John Monteverdi will in future be in charge 
of display for the Brooklyn store as well. 
Correa Replaces Koser 
At Harzfeld's 
Lou Koser, 
feld’s, Kansas 
military service 
assistant, has been 
manager 


display manager for Harz- 
City, has been called for 

Gerald Correa, formerly 
named acting display 
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Display Contest Offers 
Trip To Mexico 


A contest in which both the display di- 
rector and junior dress buyer of a depart- 
ment store or specialty shop can win a two- 
week all-expense paid trip for two persons 
to Mexico has been announced as part of a 
promotional tie-in involving Spears-Epstein, 
Inc., manufacturer of Virginia Spears junior 
dresses, Fuller Fabrics, and Pan American 
World Airways. 

The contest consists of creating a win- 
dow display around Virginia Spears’ “Holi- 
date” line of junior dresses, the theme be- 
ing “Virginia Spears juniors in Fuller's 
Spotlight cotton satin in Round-The-World 
colors inspired by the destinations on the 
routes of Pan American's around-the-world 
Clippers.” 

The sponsors are offering participating 
stores a six-piece display kit, made up of 
one combination Virginia Spears-Fuller 
Fabrics display card, four colorful Pan 
American posterettes depicting some of the 
destinations on the routes of Pan American, 
and one large “around-the-world” poster. 

Contestants are required to use all the 
material in the display kit plus a Virginia 
Spears dress. The contest rules make no 
other stipulations. 

Contestants are requested to submit 8 by 
10 photographs of their displays to Spears- 
Epstein’s advertising agency, Rehbock, Hol- 
linger & Wallis, Inc., 130 West 42nd street, 
New York City 18. Judges will be Irving 
Eldredge, assistant manager of the Visual 
Merchandising Group, National Retail Dry 
Goods Association, and R. C. Kash, editor, 
DISPLAY WORLD. All photographs must 
be submitted before December 31. 

The store whose display is judged the 
best will be awarded four all-expense two- 
week trips to Mexico, two of the trips going 
to the display director and two to the junior 
dress buyer. 

Winners will be flown from their home 
city to a Pan American gateway city, thence 
to Mexico City. During the time they are 
in Mexico City, they will stay at the Hotel 
Del Prado, Mexico’s newest and most mod- 
ern hotel. After three days in Mexico City, 
they will be taken to Hacienda Vista Her- 
mosa, Mexico’s newest and most spectacular 
resort, for a three-day stay which also will 
include a side-trip to Taxco. Three days 
at the Hotel De Las Americas in Acapulco 
and two more days at the El Prado in 
Mexico City will complete the visitors’ 
stay in Mexico. Then they will be flown 
back to their home city to complete the all- 
expense-paid prize trip 


Select Slogan 
For Mother's Day 


The National Committee on the Obser- 
vance of Mother’s Day, Inc., announces that 
the $100 prize in the contest for the best 
slogan for Mother's Day has been won by 
Jack Galub, who conducts a public rela- 
tions office in New York City. His prize- 
winning slogan is, “Remember Mother 
She Never Forgets You!” 

The prize-winning slogan will be used in 
connection with the 1951 observation of 
Mother's Day on Sunday, May 13. The 
offices of the Mother’s Day Committee are 
at 52 Vanderbilt avenue, New York City 17 
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Another 


MACY 


First! 


The new pop-up device 
for window display and 
department store interi- 
ors. Now in Macy's 
Broadway windows. An 
entirely new and novel 
animated display attrac- 
tion for every type of 
merchandise. Avaliable 
immediately to one store 
in each city outside the 
New York Metropolitan 
Ares. For full details 
write or telephone. 


SCENIC 
DEVICES, INC. 


Leonard Sillman 
33 W. 42 ST., N.Y.C. 18 
BR. 9-9727 
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For Better Display Use Flexible 


SLEEVE 
FORMS 


e USE THE BEST 
e PAY NO MORE 
e THERE'S A DIFFERENCE 


PALAZZO 


SLEEVE FORM MFG 


SIXTH AVE MEW YORK CIT 
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OUTSELL 
any 


other 
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De 
~ AUTUMN 


is the time when women’s 


fancy turns to fashion! 


Be sure your manikins reflect 
fashion in its full glory. No 
other manikins wear clothes ogy 
perfection like Beau Mondes.* 


\ 


\ 


yaatmonde, <8 


Sa Bemme « Vialurelle 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET Ly, a oN, (eh ieemmer Valse) 4, 17. 
MR. WM. E. KEHOE, exclusive Korrect-Way distributor 
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Maharam Introduces 
“Bender Boys” 


“Bender Boys” is the title given to a 
group of miniature display figures intro- 
duced by Maharam Fabric Corporation, 130 
West 46th street, New York City. Designed 
for numerous uses, they are 9 inches high 


and are made of wire and rubber so they 
can be bent into practically any position. 
The feet are weighted so the miniatures can 
stand without support. Their hands are 
metal spring clips to hold sales cards, price 
tickets, and the like. 

Melville Shoe Corporation, New York 
City, is using a group of six of the figures 
in its windows throughout the chain of 
Thom McAn stores. The photograph shows 
the costumes worn for tie-ins with the 
Melville promotion themes, 


“Day-Glo" Tempera Added 
To Color Line 


A new color product manufactured by 
The American Crayon Company, Sandusky, 
Ohio, has been announced under the name of 
“Day-Glo Prang Tempera”. The new colors 
are said to be light-reflecting to a degree 
never before equalled, achieving a day-time 
glowing brilliance that is very effective for 


| display and showcard use. Color card and 
| folder will be sent on request. 


Putnam And Duncan 


Are Promoted 


Al Putnam, display director of Gray 


| Mercantile Company, Memphis, has been 
| promoted to the position of promotional di- 


rector for the entire group of 12 stores in 


| the firm’s operation. He will have complete 


charge of all promotions and publicity, in- 
cluding supervision of the advertising and 
display departments. He was formerly with 
Phil A. Halle, Memphis, and Rich's, Inc., 
of Atlanta. 

Putnam is succeeded as display director 
by Kyle Duncan, who has been with the 


firm for a number of months as first as- 


| sistant. Duncan at one time attended Wil- 


liam Jewel college, Liberty, Mo.. and the 
Memphis Academy of Arts, Memphis. 


Greneker Severs 
Chicago Connection 

Edgar Rosenthal announces that The 
Greneker Corporation, 715 Fifth avenue, 
New York City, and its affiliated company, 
Visual Merchandise Displays, Inc., have 
terminated representation of their lines by 
Werner Lewy, Chicago. 
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Join the HUNDREDS who have entered 


DISPLAY WORLD'S 


FIRST ANNUAL INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD is sponsoring this 1950 international display 
contest — with 315 awards — as an incentive to still better 
display throughout the world and to reward outstanding dis- 
playmen with tangible evidence of their ability. It is our 
belief that this recognition of meritorious work will benefit the 
entire profession, and we view it as one of our obligations to 
the field we serve. If this contest has a stimulating effect on 
creative display and increases recognition of the fine work 
done by displaymen, then we will feel amply rewarded. All 
displaymen are invited to participate. There are no restrictions. 


As DISPLAY Wa¥Y WORLD 


WW WORLD \ 43 WSPLAY CONTEST 
AWARD 


Jet freer 


Top awards will be beautiful gold, silver and bronze plaques, 
and there will be gold, silver and bronze medals presented in 
each of 102 classifications covering every type of merchandise. 
In addition, a gold medal will be awarded each month for the ov 
best display entered in the contest during that month. 





Every displayman, no matter where, is invited to participate 
in this contest. Read the rules carefully and get your entries 
started today ... and keep them coming. 


CLASSIFICATIONS 


1. Kitchen equipment 
. Automobile showrooms 


G 
Ss Gf 
3 5 


+ Women’s and misses’ * Men's evening wear 
evening wear 7. Men's gloves 

Womens dresses . Boys’ clothing 

Women's sportswear . Boys’ furnishings 

Women's coats, suits . Toys 

Furs . Luggage 


Bridal display 
Millinery . Athletic equipment 


Women's footwear 
Women's hosiery 

. Neckwear and scorfs 
- Handbags, umbrellas 
- Women’s gloves 


. Any displayman in any store in the world may enter this — 
contest. It is not ¥y to bea to DISPLAY 
WORLD. 


. Al cussion must be of displays installed during the year — 
1950. : 








and equipment 

. Vacuum cleaners 

. Hardware 

. Photegraphic equipment 

. Optical goods 

. Exhibit booth 

. Exhibit disploy 

. Christmas interior 

. Christmas facade and 
marquee 

. Floats 

. Showcards, pen-lettered 


. Entry is by meons of one or more black-and-white glossy 
photographs, preferably 8 x 10 inches in size. As many ~ 
entries may be made as desired. No entries will be re — 
turned. 

. Each photograph must be clearly marked on the back 
with the name of the entrant. store. city. and contest 
classification. Example: “John Jones. Dexter & Sons, 
Kansas City, Mo. Classification No, 74”. 


. Institutional display 

. Civic display 

. Furniture 

. Radios, television sets 
. Musical instruments 

. Floor coverings 

. Wallpaper 


SeErxereon - 


. Handkerchiefs 
(women’s) 

. Girls’ opporel 

. Children’s footwear 

. Children’s hosiery 

. Intonts’ weer 

. Corsets, sugical gar- 
ments 

. Bathing suits (women’s) 

. Men's clothing 

. Men's shirts 

. Men's neckwear 

. Men's hats 

. Men's shoes 

. Men's socks 

. Men's underwear 

. Men's swim suits 

. Men's sportswear 

. Men's toiletries 

. Men's robes 


. Dreperies and curtains 

- Paints 

. China, glassware 

. Silverwore 

. Gift novelties 

- Books 

. Stotionery 

. Linens, bedding 
58. Drugs 

. Cosmetics, perfumes, etc. 
69. Tobacco, smoking equipment 

- Groceries 

. Candy 

. Liquor, other bottled goods 

. Refrigerators 

. Office evtuipnrent ond 


specialty machines 


. Ranges 

. Laundry equipment 

. Garden tools and equipment 
. Lamps 

. Electric and gas appliances 


. Showcards, brush lettered 
. Machine-letiered cards 
. Banks ond other service 


institutions 


. Trevel disploys 

. Animeted display, interior 
. Animated display. w ndow 
. National advertiser's 


display 


« Valentine’s Day display 
. Easter displcy 

. Mother’s Day display 

. Cotton Week disploy 

. Father's Day disploy 


Independence Day dispiay 


‘ Thenksgiving Day display 
. Christmas display 


99. Style show setting 


. Interior “shops” such as 


“Budcet Shop”, “Town 
& Country Shop”, etc. 


. Advertiser's Dispiay Units 


Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


. Entries may be submitted at any time. 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, 


DISPLAY 


All entries re- 
ceived during a given month will be judged for the 
monthly gold medal award for the “Display of the 
Month”. The contest ends December 5th, 1950. 


WORLD. Cincinnati |. 


. The entry judged best in its clessification will receive 3 


points and a gold medal: second best, 2 points and a 
silver medal; third best, | point and a bronze medal. 
The entront who receives the greatest total number of 
points will be awarded a gold plaque. suitably ea- 
graved; the one receiving the second greatest total num- 
ber of points will receive a silver plaque; the third 
grectest total mumber of points will be awarded a 
bronze plaque. 


. Each photograph entered will be eligible for only one 


classification. 


. Judging for the annual cowards will be done by an out- 


stonding boord of well-known display authorities. Their 
decisions will be final. 


- Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of DIS- 
PLAY WORLD. Their decisions will be final. 


. In case of a tie, duplicate awards will be made. 


CINCINNATI, 


OHIO 
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Keep your SHIRTS & PAJAMAS neat 


your wares 

on these 

New One 
Piece Traens- 
perent Molded 
Plastic Trays. 
They have “pull- 
out" handle and 
size card holder, 
and sliding rails 
on bottom, that 
prevents scratch- 
ing. Dress up your 
shelves . . . Dis- 
your merchandise 
correctly! 


Shirt Tray 
16" long, 
10," wide 


. 
NOW available: 
Henry's Rainbow Plastic 


Sock & Tie Trays. Pojeme Tray: 
° 


long; x 12" wide 








We are the leaders in the Plastic 
Hanger Field, making over 60 
po in hangers; and a new line 
of Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 





JOBBERS INQUIRIES INVITED! 


The HENRY HANGER CO of AMER Inc 

















WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


19-321 N. Paca St. Baltimore 1, Md. 
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Aquatennial Displays 


, ‘HE annual Aquatennial is one of Min- 
nesota’s biggest festivals and calls for 
special display attention on the part of 

retail stores. One of the yearly features is 

a giant parade of floats, dozens of them, 

passing on review during a daytime pro- 

cession and one at night. 

Ai the tep of this page is a photograph 
of the float that won first place in the day- 
time review this year and placed second in 
the night parade. It was sponsored by L. S. 
Donaldson Company, Minneapolis, for which 
firm Wes Ten Eyck is display director. The 
float was 48 feet in length. All the girls 


—Floats and displays at L. S. Donaldson 

Company, Minneapolis, did their part to make 

the annyal Aquatennial a success... . Wes 
Ten Eyck is display director— 


who rode the float were Donaldson em- 
ployes; those in the center wore glittered 
bathing suits and rode on “mystery” turn- 
tables furnished by W. L. Stensgaard & 
Co., Chicago 


A canoe derby lasting a week and cover- 
ing a stretch of 450 strenuous miles from 
Bemidji to Minneapolis is included in the 
Aquatennial program and to publicize it 
Ten Eyck erected a map of the route across 
the store marquee; the map was 100 feet 
long by 8 feet high. It showed the- towns 
and lakes along the course, with lettering 
done in “Day-Glo” colors and with orna- 
mental trees covered with green flitter. On 
the marquee and before this map was held 
a show at 12:30 each day. One of the acts 
was a daily trampolin exhibition. A different 
radio announcer served as master of cere- 


‘SEE THE HewRiT 
PROGRESS Of hur 
AQUATERNIA 
} wer 
ered’; 


JULY 1410 21 
Shaave Coma 
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monies for each program. Street traffic had 
to be re-routed for three days. 
Tying in with the canoe derby was the 


Donaldson display window pictured below. | 
Similarly, one window was given over to | IN 
a tie-in with Pic magazine's coverage of | 
previous Aquatennials, with photographs | 
suspended from ladders made of fishing | APPEARANCE 
floats and cord; three mannequins in bathing 
suits stood around another group of photo- 
graphs, mounted vertically, from the maga- | QUALITY 
zine. 
Production Method Cuts SERVICE 


Plastic Point-Of-Sale Cost 

Three dimensional objects of “Plexiglas” | 
or “Lucite” can now be molded at dye costs 
which bring them within the range of the ’ 
average advertising budget even for short | ; BRUNO’S 
runs, it is said. By starting with raw acry- 
lic powder instead of formed sheets it is | ‘ 4 
possible to produce clear pieces of uniform | : ari- AG e anne uin t 4 
or controlled thickness which have no ten- be P 9 9 
dency to revert to a flat sheet under heat 

a : p ' ° P P 

The elimination of the sheet-forming step : i It's tops! Investigation shows that Vari-Shape 
produces additional cost savings at certain 
quantities and permits the imbedment of 
articles in the acrylic either for design or . . . % 

not only that . . . Vari-Shape wigs are stylishly © 

functional value Y P i) tyl ly 

Manufactured by Basson Industries, sold coiffured . . . attractively finished . . . and long in ~ 
and designed by Tom Lawson Associates, 
New York City point-of-sale specialists, the value. So... step up your displays; give them a 
process is capable of producing larger dia f 
meter objects than conventional molding or 











Mannequin Wigs are superior in quality . . . And | 


promotional boost with Vari-Shape wigs. 


lorming 


eae Hass [ : , / 
William H. Stensgaard r 7), Measuring Necessary 


Recalled By Army 

William H.. Stensgaard, son of the presi 
dent of W. L. Stensgaard & Associates, Inc., j Designed with a special rubber base, Vari-Shape 
Chicago, has been called back to active j 
duty as an officer in the artillery He , : 
reported September 20 at Fort Lee, Va No Need For Measuring! Come in any color de- 
Stensgaard, who has been with the retail . 
sales division of the company, previously ms ‘ sired. Request new style chart. 
served as a first lieutenant in the artillery 
in the Pacific area and in the army of occu 
pation. 


wigs fit absolutely snugly and securely on the skull. 


eal 


Write for Descriptive Literature or Further Information 


New Plastic Letters 


Are Self-Adhering HERZBERG-ROBBINS, INC. 


Molde astic le s an bers, self- 
folded plastic letters and number eli 457 West Broadway. New York 2. N. Y. 


adhering and capable of reuse many times, 
adap offered the display field by Faulkner "Specialists in Mannequin Wigs and Repairs’. Years of 
Laboratories, Bradenton, Fla. They can be | skilled experience assure you quality work at bargain prices. 
had in seven colors, while a special tinsel 
effect comes in combination with red, amber, 
blue or green. The letters range in size 


from ™%-inch to 3 inches. Literature de- —— | Cc H MAS B E L L s 


scribing the line in detail will be sent on 3 ea. in units of 100 


request. OPPORTUNITY ee ; in cae of 100 


‘ , J . in units of 1000 

Seven More Firms Sign EXCHANGE a 
For Magic Window F WANT AD net Samples and quantity prices furnished upon request. Write 

Frederic Shipman, New York City, who | we any eee BAKERY CRAFTS _ ——- — 
specializes in mirror display effects, an- POSITION WANTED ames. ou 
nounces that during the past month the | POSITION VACANT 
following firms have made franchise ar- | 

USED DISPLAY EQUIPMENT 


rangements for his new “Magic Window”: | 10 
Owen-Corning Fiberglas Corporation, New | FOR SALE | AL  TLASSERa 
FLASHER 


York City; T. Eaton Company, Toronto; 

Jonwit Teller & Co., Philadelphia; S. H. REPRESENTATIVES WANTED 
George & Son, Knoxville; P. A. Bergner, | $3.00 Per Column Inch 
Peoria, Ill.; Wm. Filene’s Sons Company, | 
Worcester, Mass., and Albert Steiger & Co., | CASH WITH ORDER 


Springfield, Mass 





























LOOKING FOR 
A CAREER 


DISPLR 
NCW GLASSES Nadia 


y 
My ae 


Bula @ Career im this well peying, uncrowded 
protession. Leern every phase of window trim- 
ming end interior display. Study under out- 
standing fectulty. Practice in full length windows. 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Mens Weer, Children's Wear, Women's 
Ready to Weer and Speciaities, Small Wares, Window 
Design, Mennequin . y Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 
ACULTY 

MARC BIFLER, Bonwit Teller, Phila. 
FRNEST RK. HLUCHANAN, Formerly Baker Sign Co. 
JAMES PRE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila, School 
RE DOLPH GARCIA. Formerly the Spielman Co. 
FRANK HANNA, Formerly Chromart Co. 
EDWIN J. HEITMAN, Art Dept., Phila. 
ROKNERT KRAIN, Display Co, of America 
JOSEPH MAIDA, Formerly Maida Studios 
BULIAM MeHLAINE, Formerly Browning-King Co. 
ROKMAN MOOKE, Formerly BR. H. Mary Ce. 
WHELIAM 6B. MURROW, National Display Institute 
CHARLES A, NUGENT, Fermerly The Blum Store 
ELROOD RK. SULOFF, Penna, State College 

@ Approved for Veteran Training 

@ Free Placement Service — over ®©% of gradu- 

ates placed in well paying positions. 


“The Nations Center for Display Education” 


System 


School System 


A: DISP 
SV ANSTIL 


SCHOt 


‘S 


“tae s? 


} 1S Pi ‘A y 


WINDOW 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Hlustrated Price List 


RUDOLF ORTHWINE CORP. 
wWiw Urd St. New York i. N Y 
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$3.00 Per Columa inch — CASH WITH ORDER 
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Window Shopping Nights 
Held In Many Cities 

Prizes to customers and special events 
during “Window Shopping Nights” char- 
acterized the opening of the autumn season 
in many cities. In Battle Creek, Mich., for 
example, an elaborate program was held to 
attract shoppers to the downtown district on 
a given night, while in Kokomo, Ind., mer- 
chants went together to offer prizes to 
shoppers who registered with participating 
stores and then window shopped the entire 
group to see if their registration number 
appeared in a display. 

In Lincoln, Nebr., reports Tom Hughes, 
sales manager of The Garrison-Wagner 
Company, St. Louis, display directors were 
kept busy preparing for Fall Window Dis- 
play Night, which was unusually successful 
this year. The Lincoln Display Guild was 
selected by the Chamber of Commerce to 
have complete charge of the arrangements, 
and cashed in on large attendance at the 
local state fair by installing 5-foot plaques 
on all downtown street lights to call atten- 
tion to the event. A number of displaymen 
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spoke on advance radio programs, inviting 
listeners to attend the Fall Window Display 
Night. All windows were covered for two 
days prior to the opening, and all were un- 
veiled simultaneously. 

In Omaha a crowd estimated at 35,000 
turned out for the Night of Beautiful Win- 
dows sponsored by local newspapers, which 
made cash awards to the displaymen whose 
windows were judged the best. First place 
and $100 went to Byron Minter, Kilpatrick's, 
second, $75, to Les Blei, Nebraska Clothing 
Company, and third, $50, to George H. 
Wagner, J. L. Brandeis Company. Other 
winners were J. C. Penney Company, Herz- 
berg’s, Wilkinson's, Orchard & Wilhelm 
Company, and Bobbett Frame & Molding 
Company. 


Henry In Europe 
For Six Months 

Jack Henry, associated for the past two 
and a half years with James David Buckley, 
display director of Saks-Fifth Avenue, 
Beverly Hills, Calif., left in September for 
Europe. He will be away for six months. 





DISH WAV no. 138. 


ee ee 





FOR 15. YEARS @E- 
FORE ENTERING DISPLAY. 
JOINED BROADWAY- 
LOS ANGELES STORE in 
1935. 1% 1937 TRANS- 
FERRED TO THE BROADWAY- 
WOLLYWOOD, WHERE RE 
BECAME ASSISTANT DISPLAY 














ON BOARD OF DIRECTORS OF ABB 
SOUTHERN CALIFORNIA 

DISPLAY ASSOCIATION. 
HOBBIES; DRAFTING, 
DESIGNING, PANTING. 
LIKES ALL SPORTS, BUT 

ESPECIALLY TO RIDE 
WORSEBACK ANO 

BOWL. 





Grapuared FROM SCHOOL AS A 
STUDENT OF ARCHITECTURE, AND 
DID DRAFTING & DESIGNING FOR 
AN ART STONE CONSTRUCTION CO. 


SVARDINY 


OrsPLav pinecron THE BROADWAY-CRENSHAW , LOS ANGELES 
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CHICAGO DISPLAYS 
[Continued from page 33) 


State street windows is long and shallow 
and displays are generally developed in four 
identical groupings that adhere to a tailored 
type with a minimum of props. A recent 
fabric series by Bruce Elliott, display man- 
ager, was directed to those who “Enjoy an 
exclusive look”. “Make your own ‘French 
Import’” was suggested by a fanciful drap- 
ing of a dressmaker’s figure, a French accent 
being acquired by imported cosmetics and 
perfumes. In each grouping three lengths 
of fabric were draped from the high ceiling 
to the white tweed covered plateaus, set on 
a floor completely covered with black cork. 

Designed to sell ensembles of closet ac- 
cessories and boudoir niceties, a solo pro- 
motion of “Hollywood Satintone” plastic 
material displayed all the articles available 
in a floral pattern. The lavish use of the 
fabric for draperies and framed pictures 
stressed its versatility and luxurious ap- 
pearance. The window was created for 
Goldblatt Brothers by J. Boghosse for the 
purpose of getting before the public ready- 
made items as well as suggesting yard goods 
for other items for individual taste. 

In a colorful series G. C. Bowen at 
Lytton’s used two familiar media to impart 
the news value of a current fad and tied 
them in with the copy “Have you heard, 
Sacony separates are the talk of the town?” 
A huge papier mache telephone receiver was 
painted bright red and draped with news- 
print cotton for the display unit. White 
telephone wires spiraled out from the unit 
to hold miniature red telephones, the re- 
ceivers left hanging to create design. Chi- 
cago telephone directories supported a seated 
mannequin and three models were grouped 
around to illustrate the mix-and-match possi- 
bilities of the separate skirts and blouses 

Cooperating with the national promotion 
of “Meet Mr. T Esq.” conducted by Esquire 
magazine, Bowen installed a series of mens’ 
wear windows as a merchandising promo- 
tion. The features that gave “Mr. T” “the 
new trim look” were pointed out by a pla 
card and the identifying insignia decora 
tively connected white shelves, stepped for 
ward in the windows and utilized for ac 
cessory displays. A fully outfitted manne 
quin was silhouetted by a large “T” bearing 
the inscription “Meet Mr. Esq.” 

Imported English silverplate was offered 
at a saving of one-half at The Fair, sup 
ported by a window for which Reed Schlade 
man chose an eighteenth century setting in 
keeping with the character of the merchan 
dise. The slate-blue of the window walls 
was repeated for the back walls of two pink 
cabinets that represented the windows of a 
silversmith’s shop, identified by white wire- 
work signs that announced the sale. Pale 
pink draperies filled in the space ’ between 
the two cabinets, before which a tea service 
was set with a floral piece of pink and 
garnet roses picked up from the china pat- 
tern and arranged in a folding biscuit bas- 
ket, an item included in the sale. 


Wilma Gowns Appoints 
Norman Sansom 


Norman Sansom is now handling display, 


on a free-lance basis, for Wilma Gowns, 
New York City specialty shop. 
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We Are SPRINGing Some Big | 
Surprises For New York Market Week | 


Again it’s time to look ahead as we prepare a festive, gala showing of 
new Spring, Valentine and Southern Wear creations. 





We will present them exclusively at our showrooms, convenient to 
everywhere ... including the New Yorker during Market Week. 


Make a note NOW — To See Us THEN. 


DECORATIVE PLANT 


CORPORATION 


136 WEST 24th STREET © NEW YORK 11, Wi. Y, 
WAtkins 4-4405 





SUPERB FORMS 


@More than 100 
Different items 


ePapier Mache 
Guaranty 


Seven Finishes 


e@Any Color 


Sold Through 
Jobbers Only 


_ Made By The Wyf Display Form Co. 


119-121 AVE. D NEW YORK CITY 
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Ballou’s 


Products will add eye 


appeal and pep to your 
holiday displays 


GLASS TINSELS 
Silver, Gold, Red, Blue, Green and 
Block—five finenesses. Special shades 
to order. 


| DIAMOND DUST 

Beautiful snow effects can be obtained 
with this product. Obtainable in five 
finenesses. 


CRYSTAL BEADS 


Make your own signs using our special 
bead adhesive and obtain wonderful 
results at less than one-fourth the cost 
of “glue-on" reflectorization. 


PLASTIC FLITTERS 


Non-tarnishing. Gold, Silver and many 
colors. 
GOLD, ALUMINUM POWDERS 
AND ALUMINUM PASTES 
Send for color card showing seven 


beautiful shades made in the correct 
fineness to give maximum brilliancy. 





Write for Samples 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 





Black Light Drama 


By RUSSELL C. KEHRT 


Jenny's, Cincinnati 























used to describe the advanced styl at the mannequin on the left who had just 

| ing and beautiful woolen fabric in arrived from earth. These little people had 

NLY the Trigere coat displayed in the main large luminous eyes, huge oval heads topped 
window of Jenny's of Cincinnati recently by golden spirals and bristling puffs of 


’ | nl . . 
MITTEN § The setting was out of this world, too, cellophane ears. Their pin-wheel posteriors 
| were kept constantly whirling due to hidden 


O lr of this World” was the slogan the sign, the others looking in bewilderment 


for it depicted the landing of a rocket ship 
| on the moon fans in the window 
Black light pigments and bulbs were used \ dark green sign lettered in fluorescent 
to give a vividness to the setting in keeping yellow explained that Jenny's considered 
with its theme. In the background one could wool out of this world for winter wear. 
see the yellow Earth against the blue-black This was the largest window in a battery 
} void of outer space sprinkled with hundreds of three. The other two were similar and 
| of tiny silver stars. The rocky peaks and showed wool suits — one in the new wool 
| craters were shaded in deep blues and greens “Poodlecloth”, the other in a_ beautiful 


LETTERS 


artect white moi 





CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


jramoatic 

es appeal in 
Windows ® Point of 
e * Departmentalization 


r name of nearest dealer 


MITTEN'S 
DISPLAY LETTERS 
2 West 46th St. New York 


OR Rediands, California 


and were tipped in a fluorescent yellow that 
glowed in an unearthly manner. A large 
black light bulb hidden in the ceiling made 
the whole scene radiate a cool yellow-green 
The floor was covered with dark green sand 
and light green “Upson” board which was 
cut to portray realistically the rough, cracked 
surface of the moon 

On the right as one looked into the win- 
dow he could see a sleek silver rocket ship 
standing as if it had just landed on the 
moon The pilot could be seen in his red 
space suit and plastic helmet emerging from 
the open door of the ship at the top of the 
descending ladder 

\ family of lunar people could be seen 
standing, one near the rocket ship holding 


—The surface of the moon was the setting for 

this display of wool coats by Russell Kehrt. 

Use of black light bulbs and fluorescent pig- 
ments made it especially dramatic— 


worsted. 

The crowds elbowed their way to the front 
to see the window day after day. It really 
was a traffic-stopping display. 


Vid Rosner Joins 
Lucy's, Hollywood 

Lucy’s, Hollywood, announces the appoint- 
ment of Vid Rosner to the position of pro- 
motional manager in charge of all display 
for the firm’s three stores. Rosner has been 
associated with several Hollywood stores 
during the past several years. 
Werner Resigns Position 
With Red Robin 

Wells Werner has resigned his position 
with Red Robin Stores, New York City. He 
had been with the specialty chain for some 
months, and prior to that time was with 
Oppenheim Collins as display manager. 
His future plans will be announced soon. 
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Clyde Criger Selling 
For Shoe Form 


Clyde M. Criger, widely known in the shoe | 
industry for his 25 years of shoe making and | 
sales promotion of shoes, has been appointed | 
to the sales staff of the Shoe Form Com- | 
pany, Auburn, N. Y., according to an an- | 
nouncement from Frank P. DeWitt, presi- | 


dent. 


Criger, whose headquarters will be in St. | 


—Clyde M Criger, recently appointed to the 
Shoe Form Company sales staff, with com- 
pany executives. Left to right, Don Geary, 
istant sales ; Owen Comstock, sales 
manager; Criger; Isaac Goodfellow, superin- 
tendent, and Frank P. DeWitt, president— 





Louis, will not only handle the sale of 
“Fairy Forms” to shoe manufacturers but 
will also contact display jobbers, chain 
stores and hosiery manufacturers 

“Only an experienced shoe man _ under- 
stands the complicated problems of forming 
sample and display shoes,” said DeWitt. 
“‘Fairy’ shoe forms do such a good job of 
fitting shoes simply because our key per- 
sonnel in both production and sales are ex- 
perienced shoe men. Criger’s long experi- 
ence makes him fit ideally into our type of 
operation and should serve to make ‘Fairy 
Forms’ of even greater value to manufac- 
turers, jobbers and retailers.” 


Baltimore Firm 
Enters Field 

U. S. Display Advertising, Inc., is the 
name of a firm newly organized in Balti- 
more. It will specialize in silk screen 
printing and point-of-sale display produc- 
tion. The company is headed by Al Baker 
and John Gfeller. Baker has been in the 
display production business for many years, 
while Gfeller for 17 years managed the dis- 
play and silk screen division of “New-Day” 
cigar stands, a chain with headquarters in 
Baltimore. 


Birch-Faced Screen 
Is Introduced 

Haworth Displays, 339 East 16th street, 
Holland, Mich., has placed on the display 
market a novel screen which has many 
applications. Made of %-inch plywood, it 
has birch facing on both sides and is beau- 
tifully finished. The three panels are 2 feet 
wide by 6 feet in height, and contain cir- 
cular porthole openings 20 inches in dia- 
meter. The unit is triple-hinged for sturdi- 
ness 
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You can depend on 
This TURNTABLE 


PROVEN 
BY 
20 


OF 


Precision built throughout. Friction drive 
allows display to be stopped purposely or 
accidently without damage to gearing or 


motor. Finest ball bearing. Truly de- 
PERFORMANCE ===: 


Counts! wedi eee 945° 


With A.C. 18-watt current consumption 
Ruggedly constructed, heat-treated steel motor of balanced load capacity of 200 
gearing resists wear indefinitely under con- Ibs.; 12" d t e and 
tinuous operation. Use of spiral gear drive 8 foot heavy duty UL approved cord and 
affords smooth, effortless, transmission of plug. Shipping yg er 15 pounds. Speed 
power from motor to revolving turntable. Re- 3 R.P.M. Overall height 544”. 
duction gears sealed in oil for quietness and Electrical contacts for illumination $10 
efficiency. additional. 


ART R. COHEN CO. Available In AC- 


810 PENN AVE. PITTSBURGH 22, PA. 
Member NADI 




















CRESCENT 
QUALITY 
SIGN AND 

DISPLAY BOARDS 


ere Oe BO BeBe ee eee eee 


COLOR 
STIFFNESS 
‘ WORKABILITY 
MM SMOOTH, 
NON-FADING 
NON-BLEEDING 


< Krocku« dL of 


CHICAGO CAROBOARD COMPANY 


666 WASHINGTON BLVO Cc 


ALE ISMN HN Wi RON NESE. PRG RARE I DEAR IN SS 
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INCA. MERCHANDISER 


Or 


inquire ARROW DECORATING & FIXTURE CO «+ 


Clear Plastic 
Troy Size 
10” x 15” x 3A" 


eo —— Triple Your Sales 
Double Your Selling Space 


Made of Venetian Maple Blond Finish. A new method of adding impulse 
buying to any department in your store. Available in units of 6 to 20 
Trays. Price from $29.00 up, complete with Trays. Write for free folder 
of specifications and prices. 


SOLD THROUGH YOUR “ Jarrow j FIXTURE DISTRIBUTOR 


PHILADELPHIA 40 














EVERGREEN 


ROPING 


For STREET or STORE Holiday Decorations 


LAUREL ROPING 
Per yard 
250 yards, per yard 
500 yards or over, per yard 


WHITE PINE ROPING. 


Per yard 
250 yards or over, per yard 


HEMLOCK ROPING) 


Per yard 
250 yards or over, per yord 14 


sOureeen WILD SMILAX 
. O, B. Packing Plant in Ala.) 

Per 60 Ib. pi (Covers 600 sq. ft.) $7.50 

5 cases or over, per case . 6.50 

Per half-case 4.00 


These are Natural Fresh Cut Evergreens (Not Preserved), and should be 
erected soon ofter arrival. 


CAROLINA FOLIAGE CO. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 


MOUNT AIRY 
NORTH CAROLINA 
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Nylon Beard and Wig 
For 1950's Santa 

Santa Claus’ flowing white beard need no 
longer be a fire hazard, and at the same time 
he can exhibit hirsute adornment which is 
far handsomer than that previously avail- 
able. This year Santa can wear a new 
beard of nylon which, unlike other ma- 
terials frequently used, melts when exposed 
to fire instead of blazing. 


—Meyer Jacoby presents a Santa Claus with a 
new nylon wig and beard set, replacing a set 
made of the customary yak hair— 


Both beards and wigs for Santa are now 
being manufactured of nylon by Meyer 
Jacoby Corporation, 34 West 20th street, 
New York City 11. The material possesses 
many advantages, being washable and comb- 
able and non-matting either wet or dry. 
The nylon is curled in deep, wide waves 
and shines with a silky lustre. “Whiter 
than white” describes the color, which will 
not yellow with age. 

Nylon beards can be made to any desired 
length and are easily cared for; they can be 
combed before each appearance if desired, 
and washed and recurled. 


Wichita Firm's Growth 
Told In Article 

How the firm of Grove Displays, Inc., 
1519 East Second street, Wichita, grew from 
a tiny company in 1935 to a point where 
today it serves many retailers in Kansas, 
northern Oklahoma and western Missouri is 
told in a recent issue of the Wichita Beacon. 
Paul V. Grove and John Grove operate the 
company. 


Bent Metal Tales Provide 


| Versatile Displays 


Metal tubes, supplied in 8, 9 or 10-foot 


| length with various types of bends, are to 


be had from R. J. Patterson, 608 13th street, 
Alexandria, La. They can be used _hori- 
zontally, vertically, tilted, and in many other 
ways to create unusual displays. Used as 
supports, they will hold reasonable weights. 
Full details will be sent by Patterson on 
request. 
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Low-Cost Exhibit Display 
Developed By Capex 


The formula for mass production of | 


homes has now been applied to the exhibit 
display field at considerable savings to the 
exhibitors. 

The Capex Company, Evanston, Ill, has 
introduced a line of prefabricated displays 
built of “Rigicor” — a trade name for a 
double-faced corrugated board developed es- 
pecially for display purposes. The white 
sulphite surface looks like wood or wall- 
board when spray or brush painted. The 
dimension of wood frame displays is ob- 
tained with “Rigicor” by box-like construc- 
tion with forms attached to the back of 
panels, columns and display stands. These 
elements, with a depth that makes the dis- 
play self-supporting, are interlocked with 
fibre clips to form one complete sturdy 
background display. The cost of creative 
art work is eliminated by selecting a basic 
display from over 25 designs which are the 
work of nationally known display artists 
and are decidedly modern in decorative 
treatments. New designs and special con- 
struction features as developed from time to 
time to meet special requirements are added 
to the selection of prefab displays without 
the cost of creative art work and patterns. 

All displays are standard booth size—7% 
to 8 feet high and 10, 15 or 20 feet wide, 
although the displays can be adjusted to fit 
any width space. Ordering is simple. A 
portfolio of sketches is sent upon request 
without obligation; each sketch gives sizes, 
specifications and basic prices. After a 
design has been selected, colored sketches 
are submitted for approval. Ideas will also 
be offered if the display selected may require 
special utility features. Delivery can be 
made within three of four days time if 
necessary. 

All displays allow for a header panei and 
where provision is not made for an adver- 
tising copy “blurb”, this feature can be 
added at nominal cost. Many designs 
include transparent name panel, shadow- 
boxes, and sturdy display stands—features 
that are adapted to any basic design. The 
material is chemically treated for flame- 
proofing to meet rigid requirements. 

Another feature of these prefab displays 
is the saving in handling and re-shipping. 
A 20-foot display weighs around 100 pounds, 
packed in a combination wood frame and 
corrugated crate. The four cross bars 
secured with screws are removed and with- 
out tools two men can set up the most elab- 
orate display in less than an hour, or dis- 
mantle and repack the display in half the 
time. Illustrated instructions are on the 
back of each element so that each piece can 
be set up as removed from the crate. 


Fergusson Joins. 
Cincinnati Firm 

Formerly display manager for Giddings, 
Cincinnati, Harry Fergusson has joined 


Henry Harris, of the same city, in a similar | 


capacity. 
Vaughan Closes Showroom 
In Manhattan 

The line of Vaughan Mannequins is now 
being shown only at the firm’s showrooms 
in Long Island City, the office at 59 West 
56th street having been closed 
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| TH E ESS” SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED .. . SIMPLICITY ... LOW OPERATING COST 
_.. LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use. 
MADE IN THREE SIZES... . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
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DISPLAY EQUIPMENT CO. 


BOX J-144 ADRIAN, MICH. 











The GoldE Rotochrome creates in- 
terest, attracts attention, gives every 
display colorful life. Remember, 
moving color moves merchandise! 


6 continuous color changes--totally 
enclosed — absolutely safe — com- 
letely automatic — compact and 
— 500 watt brilliance — 
sturdy base—adjustable beam size. 
500 watt—500 hour long life lamps 
available. Pipe clamps, wall and 
ceiling hanging brackets also sup- 
plied at nominal cost. 


row Ideal for store windows, 
displays, exhibits, gaia 
theotres, etc. 





0 Rotochrome 
SPOTLIGHT 


Bei Guiest MAME jy tignt °F 


Go.dE Manufacturing Co., 124e-~ »-est Madison St., Chicago 7, I. 








DISPLAY WORLD 





WANTS JOBBERS 


To distribute a new line of attractive figures 


made by an experienced sculptor on mannequins. 


Figures to be changed frequently with many 


new ideas to give loads of advantages. 
Write for photographs and details. 


118 FORSYTH ST. TEL.: WALKER 5-0711 NEW YORK 2, N. Y. 




















FOR 
ae CHRISTMAS 


MARBALIA||~ 


BOOK IS NOW READY! 








. WREATHS 
It contains samples of two 


hundred numbers. TREES 


WRITE IN FOR YOUR COPY || 
TODAY | ORNAMENTS 


Samples also available of our com- | | PLASTICS 

plete line of decorative papers and | | 

coordinated fabrics, including: e SNOW 
e TORTOISE SHELL | 
° PYTHON @ ICICLES 
e ZEBRA Send for Price List 
e LACE EFFECT 


swooo conc | | ARTSaF LOWERS” 


DISPLAYS, ING. 
Monutacturers @ Importers @ Creofors 
43 W. 5éth St., near 5th Ave. 

New York City 19, N. Y. 


*U. S. Reg. Trade Mark. 
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—Ribbons are everywhere in the John Frederics 
showroom, New York City. Muted shades of 
gray, beige and brown in "Bur-Mil" satin and 
taffeta ribbons are dramatically accented 
throughout by shining gold tinsel— 


Hickok Display Contest 
Begins October 15 

Top award for displaymen in the national 
contest sponsored by Hickok, Rochester, 
N. Y., and which begins October 15, con- 
sists of an all-expense-paid trip for two to 
Mexico City. Second prize is $750, third is 
$500, and in addition there will be the fol- 
lowing cash awards: two prizes of $350 
each, two of $200, five of $100, ten of $50, 
ten of $25, and 50 prizes of $10 each. 

Stores entering the contest must put in a 
complete Hickok window between October 


| 15 and December 10 and must maintain the 


window for at least one week. The store 
must give to the Hickok salesman a photo- 
graph of the window, and the store or the 
Hickok salesman must submit a photograph 
or description of the counter tie-in. Sales- 
men in whose territories the top three dis- 
plays are located will likewise receive cash 


| awards. 


Windows will be judged for originality, 
beauty, value of the idea as a sales-maker, 
and coordination of the window with in- 
terior and counter display. Additional mer- 
chandising aids such as advertising, radio, 
customer contests, etc., will be considered 
but under no circumstance will the money 
expended be a factor in the final decision. 

Contest judges will be W. L. Stensgaard, 





| head of the display firm of that name in 

Chicago; R. C. Kash, editor, DISPLAY 
| WORLD, and a third judge yet to be ap- 
| pointed. 


| To Have Display Contest 

| For Sew And Save Week 

| Cash prizes in four store categories will 
be awarded in connection with the annual 
Sew and Save Week scheduled for February 
17-24, 1951. Prizes will be $250, $100, $50, 
and ten awards of $10 each. Display helps 

| for the event are now being prepared and 

| will be available at a later date 
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Chis Xmas 


USE THE BEST 
Insist onBulktou Seamless 





wThe COLORS are BRIGHT and VIVID (not dull and drab) 

% The PAPER is UNIFORM and CLEAN (not full of undyed specks and blotches) 
%The FINISH is ANTIQUE for true color value (not mottled and streaked) 
WSNAPPY RIGIDITY makes it easy to work with (not soft and floppy) 


IMMEDIATE DELIVERY .... 
DON'T ACCEPT A SUBSTITUTE 


BULKLEY DUNTON & CO. INC. 3. 





1 with Bulktou T 








Enjoy the ADDED Beauty of Your 
Lighted Tree in MOTION ... 





Revolves 
KASSON 
ELECTRIC 
CHRISTMAS 
TREC TURNER 


3 Times 
a Minute 








Adjustable 
to most 
Tree sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable seif- 
starting A.C. motor. Double, built-in outlet for 
tree lights. 


Modern Merchandise Displays 
Need LIGHTED MOTION! 


pxasson New Model 712 re- 
to:Sh volves 3 RPM while 
Oo self - contained 
tect Tuawtasies Permitting novel, 
lighting effects, or 
operation of elec- 
trical devices. 200 
Ibs. capacity; [8° 
dia. turntable. Will 
revolutionize your 
window trim! 


See your local jobber or write us for 
complete turntable catalog! 
GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St.. New York 12, N. Y 





| president of the St. 


| on December 23: 


| Company, 


| W. Garland, Inc., 


| sity, St 


| St. Louis Guild Appoints 
| Christmas Committee 


Joe Mercurio, Garrison-Wagner Company, 
Louis Display Guild, 
has appointed the following 
be held this year at the Forest Park hotel 
Chairman, John Linde, 


Famous-Barr (Clayton); Jess Reeves, Mel 


choir Eschene; Arthur McMahon, Golde’s; | 


Ralph Dauer, Cunningham's; Otto Lasche 
Kline’s; Ted Heiman, Alton Box Board 
Alton; Robert Millard, Thomas 
and Paul Kloeris, 
Electric Con pany 


"Collar-Rite" Forms 
Are Introduced 


Artistic Display Company, 705% Main 


street, Dallas, has placed on the market a | 
under the | 
use, the | 
device is a time-saver and is said to form | 


form 
Easy to 


inexpensive collar 
name of “Collar-Rite” 


new, 


a perfect collar as well as giving a finish 
ing touch to displays of shirts. It comes in 
“Wintertan” or can be supplied in 


flocked finish 


pastel 


Delsman To Take Part 


| In Ad Course 


Under the direction of St. Louis univer- 
Louis, an annual 
vertising is being conducted by the 
advertising club. One of the 
the course, which continues through next 
May, is Adrian Delsman, display director of 
Famous-Barr Company 


committee to | 
| plan the club’s annual Christmas party to | 


Union 


institute of ad- | 
local | 
lecturers for | 


Heavy Duty 24” x 5" JIG SAW 


Fast, clean, accurate, vibration. 
less contour and straight cutting, 
inserted blade work and heavy 
jig sawing. 50% longer biade 
wroke cuts thicker stock faster 
Oaly 24° 
materials up to S” thick, 
and the only one capable 
of using any blades 5” 
to % long. Produces let 
ters easily, quickly in any 
size from 3° out of 34” 
stock, to 12° from 3° 
stock Blades may be 
turned 90° rippt 
long stork. Oversize 
x 20” highly polished, cast 
iron work table. Two-way 
tit to 45°. Bich quality 
construction threagheat 
Seld through industrial 
supply distributors in 
most cities. 


BOICE-CRANE COMPANY 


896 CENTRAL AVE + TOLEDO 6,0HI0 | 


jig saw that cuts 


i Please send free literature on Boice-Crane 


| (C) Jig Saws (] Band Saws 
[NAME 
“famee 

STREET. 
levy STATE 
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No. 1564.... Christmas Chandelier 


Expertly made in wire, finished 
in white lacquer . 
cluded... 


x 34" in diameter. 


. « foliage in- 


overall size, 24" high 


(RIBBON AND ORNAMENTS NOT INCLUDED) 


Each $18.95 


In stock for immediate delivery. 


DOERR FS > =a 


Massie and Second Streets, Portsmouth, Ohio 





amproot our 
DISPLAY WINDOW! 


TREATMENT 


CLEARSITE 


(T94Dt maga; 


A revolutionary process 
guaranteed to steam proof 
your display windows, large 
or small. Easy to apply. Long 
lasting results. Inexpensive. 
Gives crystal clear windows, 
even in cold weather. A 
definite profit booster. 


CUFAGHTE LABORATORHS, WC 
O2TY forves treet = Pmbergh 19, Penne 


Poe TRE FACTS BY MAIL~-— 
J Contonen Send tel mtormonen on CLEARSTE 6500 
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| merchandise 
| Union, plus a dozen foreign countries. 
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eptember Medal Award 
To South African 


judged the best of all entries submitted 

in DISPLAY WORLD's international 
contest during the month of September, the 
monthly gold medal award has been made 
to H. Edel, display director for The Belfast, 
Johannesburg, South Africa. 

The floor was covered with grass matting, 
on which a mannequin stood in the back- 
ground as if watering flowers in the win- 
dow boxes. The background itself simu- 
lated weathered brick and had three win- 
dows with shades raised to various levels, 
with mannequins posed in the windows to 


‘OR the striking display pictured above, 


| display the nylon merchandise. 


This is the second time since the contest 
got under way last January 15 that the 
monthly gold medal award has gone to a 
foreign country. In May it was awarded to 
Frederick Asmussen, Myer Emporium, Mel- 


| bourne, Australia (a group of Asmussen’s 


displays appears elsewhere in this issue). 
At the end of September the total number 


| of entries in the contest stood at 1,744, with 


displays representing practically all types of 
and from every state in the 


The contest closes on December 15, after 


| which the judging will be done immediately 


and the results announced in each of 103 


| merchandise classifications in the January 


issue, out January 15. 
In addition to the two gold medal win- 


—From H. Edel, disploy director of The Bel- 

fast, Johannesburg, South Africa, comes the 

display shown above. It has been awarded 

the DISPLAY WORLD gold medal for Sep- 
tember— 


ners mentioned above, the following have 
received these awards: 

John Nugent, Halliburton’s, Oklahoma 
City, January; Elmer C. Diehl, The Bon 
Marche, Sacramento, Calif., February; Solly 
Sollenberger, Neiman - Marcus, Dallas, 
March; Randolph H. Irwin, Sears, Roebuck 
& Co., Baltimore, April; Clement Kieffer, 
Jr., The Kleinhans Company, Buffalo, June; 
Harold McLaren, The Bon Marche, Seattle, 
July, and George T. Robey, Arthur A. Everts 
Company, Dallas, August. 

There are 103 merchandise or service 
classifications in the contest and beautiful 
gold, silver and bronze plaques will be 
awarded for the individuals who compile the 
greatest number of points in the contest — 
points being awarded for the top three 
places in each classification; thus a first 
place award for the display of refrigerators, 
for example, will consist of a gold medal 
plus three points; second place will receive a 
silver medal and two points, while third 
place will be awarded a bronze medal and 
one point. 

The monthly gold medal awards have no 
bearing on points. 

There are no restrictions on who may 
enter the contest. Any displayman in any 
store in the world is eligible. It is not 
necessary to be a subscriber to DISPLAY 
WORLD. The whole purpose of the con- 
test is to stimulate interest in better dis- 
play and encourage displaymen to do a 
still better job for their stores. 

Entries may be submitted at any time and 
in any number until midnight, December 15. 
Complete contest rules and merchandise 
classifications appear elsewhere in this issue. 
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TELEVISION SETTINGS 


FOR THE STORE 
(Continued from page 51) 
were tempered to fit items of fashion ap- 
parel, of home furnishings, or of children 
and men’s wear. In each case, although we 
varied the background color from chartreuse 
to turquoise to light pink, we kept the 
same relative background value. The paper 
itself had a mat finish which did not throw 
back the light in a hard glare. Yet, strangely 
enough, other textures affected it by con- 
trast. We found that showcard color or 
poster paint applied to it reproduced even 
darker on the viewing screen than it ap- 
peared to the naked eye because the dried 
paint surface was more light-absorbent than 
the background paper. Similarly, small 
dots of paint, both light and dark, came 
out on the screen as dots of absolute black 
and white. The resulting “business” had to 
be toned down. Colors of fabrics didn’t re- 
produce even approximately accurately in 
the black and white medium if their light 
reflection or absorption caused by the pile 
or surface-finish was not carefully studied. 
Fine stripes and busy patterns lost sharp- 
ness; bold patterns and simple, but not too- 
sharp, contrasts came across most effectively. 

Many times an impasse was arrived at in 
the program and set plarining. As usual in 
an operation of this sort, every one in the 
store wanted to be a director. It was a 
temptation I couldn't resist and I made 
arbitrary decisions from prejudice, or to 
save myself work, or from just plain orneri- 
ness. Usually though, the cooperation and 
the willingness of all the other people con- 
nected with the show prevailed and we 
found a common sense solution to our 
problems. This should be called “Television- 
studio common sense” because such a solu- 
tion could not be arrived at on the basis of 
pure selling technique, display technique, 
or acting technique. When changes were 
demanded, I resisted some from the view- 
point of their not making “decorator sense”. 
But, as we discovered, the large sofa in our 
living room set seemed to lure the guest 
stars to sit in its opposite ends. The camera 
had to jump a gap between two people con- 
versing. A practical solution was found by 
substituting a love seat, which I thought 
lessened the expansiveness of the room. It 
was the expansiveness of the sofa that in- 
terfered with the final picture on the view- 
ing screen. 

I think that a man with retail display ex- 
perience can contribute a great deal to both 
entertainment and merchandise television 
presentation. A TV director and a pro- 
ducer were lamenting costs of studio set 
production to me when I went to them as a 
greenhorn looking for advice. It turned out 
that their sets, planned for a one-time use, 
were being constructed so solidly that they 
would have stood up after a year’s trouping 
on the road. Economy of construction 
without lessening the effect could certainly 
have been achieved here. 

An advertising agency once requested of 
us the help of a displayman in solving a 
problem that was baffling an art director, a 
camera man, and a studio prop man. It 
seems they were trying to shoot a film for 
a TV commercial about some special auto- 
matic pencils. But how to make the pencils 
stand suspended at a writing angle above the 
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UNIQUE DESIGN 
HAS EVERYTHING 


@ EASY HANDLING—Scoop- 
front puts every item at the 
finger-tips. Balanced pull 
handle. 


@ DUST PROOF CONSTRUC- 
TION 


@ SCRATCH PROOF RUN- 
NERS 


@ FLEXIBILITY — Convert box 
to two open trays for new 
arrangements and promotion 
events. 


@ DISPLAY FEATURE — Just 
place cover under box bot- 
tom to form tilted display. 
Watch customers reach for 
small impulse items! 


APPEARANCE 


EFFICIENCY 
ECONOMY 


use TRAYBOX* 


Proven in Thousands of Stores 





DEALER INQUIRIES INVITED 





THE PERFECT OPEN TRAY 
Four high corners hold more 
goods than any other open 
tray. Merchandise can't slip 
or slide. Has convenient pull 
handle. Economy-priced! 


No. 9C 
15x11 x 42 


*Pat. Pend. 





VISUAL 
SALES CO. 


132 Hudson S#., Hackensack, N. J. 


























Wires were tried but the light- 
ing cast shadows; frameworks were built 
but the illusion spoiled. The Macy dis- 
playman studied it for a minute, then pulled 
out a straight pin, tapped the point of it 
into the writing pad, snipped off the head of 
the pin with his wire-snippers, and after re- 
moving the lead from the barrel of the 
pencil, slipped the pencil over the pin shaft. 
Result—pencil secure, angle just right, no 
wires. Expense? Well, what could he charge 
them? 

If you gentlemen are planning or already 
merchandising TV shows of your own, I'm 
sure your local experienced display people 
can help you. I’m sure you'll find them 
willing and eager to help, because they 
are the kind of people who are always fac- 
ing fresh challenges with ingenuity. My 
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TINSEL and SEQUIN MESHES 
for the DISPLAY TRADE 


Featuring Awning Stripe Metallino and Sequin 
Mesh. Designs for FALL and CHRISTMAS. 


GRAND NOVELTY ASSOCIATES 


31 E. 27th St. New York 16, M. Y. 











EXQUISITE SMALL FLOWERS 


For Show Case and interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

remendous Varieties in Stock 
MILTON S. AHRENS, INC. 


Importers — Migs. — Exporters 
SW. %TH ST. NEW YORK is, N.Y. 
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AUTUMN 


is the time when women’s 
fancy turns to fashion! 


Be sure your manikins reflect 


fashion in its full glory. No 


other manikins wear clothes to iy 


perfection like Beau Mondes.> 


veamonde, ** 


GK Beomme Mulurelle 
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"EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 
colors and silver. 

Offers unlimited opportunities for 

the decorator. Flexible, easy to 

fashion, easy to cut. Your jobber 
can supply you. Ask to see samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. 


MFD. BY 
RESEARCH PRODUCTS 
CORPORATION 


1015 E&. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 


moterial, 12 
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ELASTIC PETAL TOP WIGS 
Fits any wy ‘Sound by Helen. 

Manufactured by 


NU-SHOW DISPLAYS, INC. 
67 Sixth Ave., BArclay 7-8974, New York City 13 














FOIL PAPER 


26" WIDTH — 25 ft. - 50 ft. - 100 ff. 
and full ream rolls. Carried in stock 
in 2 colors, 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


6519 West Blvd. Inglewood, Calif. 
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own experience with TV has been brief 
but stimulating and I look forward with 
keen anticipation to once more seeing the 
results of our handiwork going out on the 
air. 

Tom Lee’s address was devoted to “Props 
and Theatrics” and appears below: 

Props in TV programs depend entirely on 
the original conception of the show. It is 
the job of the designer to pull the precon- 
ceived picture out of the producer’s mind 
so that he can present it properly. Thus, he 
can set the keynote in style and mood for 
the show—modern clean-cut, ornamental and 
architectural, chichi and fancy, moody and 
mysterious, outdoors, indoors, intimate, etc. 

The ideal, naturally, is to do the job as 
simply as possible, with the minimum of 
construction and clutter. The proportions 
of a TV frame are limiting to the average 
scenic designer, less so to a film designer, 
but actually quite familiar to the window 
displayman who is accustomed to designing 
for a small area, and to designing props 
that do not obscure his merchandise but 
which still set the keynote for his story 
quickly. 

As you all are aware by now, however, 
the soft subtleties of sophisticated display 
techniques are lost on TV screens. It is 
possible, with consummate pains to light 
and subtleties on TV, but it takes 
time and infinite pains. There is no time on 
most TV programs, and little allowance for 
infinite pains ... research develops only as 
a corrollary to the process by a series of 
results, good or bad. No doubt laboratories 
are set up and training schools . . . but 
everything depends entirely on the final use 
of the camera. Consequently, props must be 
designed and presented for broad effects and 
quick understanding. I speak as a display- 
man, and an increasing number of display- 
men have little to do with TV set design 
because of salary limitations. In New York 
the top stage designers are all interested in 
TV set design but can not afford to do it. 
The Scenic Artist Union controls all de- 
signers. Therefore, a rather healthy situa 
tion exists. The young men in the theatre 
are the ones who have gone to the big com- 
panies to design — and they are open- 
minded much more amenable to the 
mechanical limitations of the medium and 
more aware of its potential 

In designing for TV sets in- 
volving live talent, one must concentrate on 
the “live zone” of the background, or that 
region directly around the head and down 
to what we laughingly call the waist region. 
This is camera tends to con- 
centrate on facial expression to get over a 
point, to make the human image large 
enough to carry on the final receiving set. 
Consequently, all significant objects should 
be placed in the live zone as much as pos- 
sible. This means that pictures in interiors 
should be lower, tree forks lower, flowers in 
vases higher and tie backs higher, etc. The 
shopping for significant props is mere im- 
portant such as a grandfather clock for 
an Early American deal, sculpture or 
baroque mirrors for chichi, etc. 

Displaymen are ideally suited to planning 
and building props for TV — except that 
they must be ready and portable; however, 
know the value of three dimension as 
opposed to flat surfaces. Actually, flats are 
good because vou are securing a two-dimen- 
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sional effect finally and do not have the | 


problems of a three-dimensional stage. How- | 
ever, all painting should be wel{ modeled as | 


possible. Flat surface backgrounds are 
good to contrast with busy merchandise or 
costumes, but a small overail figure on 
walls is good to break monotony and give 
depth to close-ups. 

In New York and other big cities, most 
construction has to be done in union shops 

whether in the network’s own shop or by 


an outside contractor; these are all done to 


blueprint. Set dressing is the important 
deal and here the displayman will eventually 
shine 
to be cold and need some humanizing. 

There are two sides to the prop situation: 
A. Commercials; B. Dramatic backgrounds 
In store merchandise programs these prob- 
ably are closer related than in most other 
shows because of the preponderance of 
wearing apparel and of merchandise that is 
used in homes and around people. Situa- 
tions have to be chosen to make good back- 
grounds for merchandise logical and 
clear. 

In specific commercials agency technicians 
have developed many gimmicks for the 
showing of merchandise animated and 
still. 
probably store people wil! avail themselves 
of these spots more and more as they im- 
prove. However, the store’s own commer- 
cials are the main problem, as suitable back 
grounds, settings and groupings have to be 
suitably planned. 

Stensgaards Return 
From West Coast 

W. L. Stensgaard, of the Chicago firm of 
that name, and Mrs. Stensgaard have re- 
turned from a three-week visit to the West 
coast. “We visited almost every city 
Seattle to Angeles.” Stensgaard re 
ports, “and had the opportunity of visiting 
many of our clients and many of the retail 
We found the Pacific coast ex 
busy and display is doing, in my 
estimation, an ever-increasingly better job.” 


Los 


stores 
tremely 


New Morgan Catalogue 
Features "Line-O-Scribe" 

Seven models of the “Line-O-Scribe’ 
card-writing machine are pictured and de 
scribed in a handsome 28-page 
released by The Morgan 
Avondale avenue, Chicago 41. 


catalogue 
Company 


Card size 


This is a highly specialized field and | 


Sets done only from blueprints tend | 


from | 


3984 | 


capacities range from price tickets up to 22 | 


by 28 inches 


be had by 


Copies of the catalogue may 


writing direct to the firm 


Andrew And Gore 
Form New Service 

Gene Andrew and Gene Gore, formerly of 
the display department of Ernst Kern De 
partment Store, Detroit, are now operating a 
free-lance display fer the 
The company 
is known as Vogue Display and is located 
at 4553 Avery avenue 


service smaller 


shops in and about the city 


Southern Conference 
Set For April 29-May 2 

The 1951 Conference of the Southern Dis- 
play Association will be held at the Hotel 


Adolphus, Dallas, April 29-May 2. Eddie 
Nunan is president of the organization. 
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STAPLING MACHINES 


SERVE INDUSTRY 


T-32 GUN TACKER FOR TRIGGER-RATE-SPEED-TACKING 


1001 USES 
TACKS EVEN TO SOLID OAK 
@ Sturdy all steel construction 
with chrome finish 
@ Holds 150 staples 
@ Same machine takes 3/16", 
14", 5/16" staple sizes. 
Price $9.50 


Saves Time - Speeds Up Production 


P-22 HAND STAPLER 
“Reaches into hard to get at places” 
where ordinary staplers are inaccessible. 
Ideal for tagging, labeling, 
boxes and many other uses. 


making 


@ Sturdy all steel construction with 
chrome finish 


@ Holds 150 staples 


@ Same machine takes 14" and 5/16" 
staple sizes. 


Price $6.00 


Nationally Advertised 
Priced for Dealer 
Profits. Guaranteed 
Staple - Repeat 
Business. 


DESIGNED FOR HEAVY- 


DUTY INDUSTRIAL STAPLING 


WRITE FOR COMPLETE INFORMATION 


ARROW FASTENER CO., INC. 


30-38 MAUJER ST., BROOKLYN, N. Y.— Dept. D. W. 
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HE apcoel’ 


Aiso special cut-outs and trade names 


produced for quantity orders 


UPSON 


CUT-OUT LETTER 
Alphabets 


IN 3 STANDARD FONTS 


rm turd 


imhE UrSON COMPANY 

429710 Point, Lockport, New York 

Mail samples and descriptive literature on Upson 
cut-out letter alphabets. 

NAME. : 
FIRM NAME 


ADORESS 
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GET ‘*A-ROUND”’ _2 A COLLAR 
er NEW ite” 


*® EASY TO USE 
® GIVE PERFECT 
COLLAR 

* SAVE TIME 

* INEXPENSIVE 

* ADAPTABLE TO 
MANY USES 


Winterton . . $1.75 each 


MADE OF PLASTER & MACHE _ 
prose ennencee= 
+ ARTISTIC DISPLAY CO., 7054; Moin $t., Datlos, Texas 
Winterton COLLAR-RITE forms ot $1.75 each 
Flocked COLLAR-RITES at $2.00 each in 
pastel color 


= ADDRESS. 
Te ee 





MICA —SNOW 


Tinsels — Diamond Dust — Sands 
Rare Shells — Wood Flakes — Kubes 
Snow Branches — Pine Cones — Fibre 
Glass, White and Colors 


Manufacturers, creators, leading stores 
from coast to coast use them. They are 
novel and unique. Very inexpensive. 











Nationa! Sewdust Co., Inc. 
65 N. 6th St., Brooklya 11, 


Please send me new FREE Christmas catalogue. 


N.Y. 


Name 


Address 





City & State 





STUDY 
WINDOW DISP 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. Schoo! founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41,11. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Columa Inch — CASH WITH ORDER 

















| Drug Company, 
| on display in small stores, 
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Plastic Christmas Decorations 
Subject Of Catalogue 
General Plastics Corporation, 1400 North 
Washington street, Marion, Ind., has pre- 
pared a catalogue covering illuminated plas- 
tic Christmas decorations for streets, build- 
ings, trees and homes. 
Included are plastic 


wreaths, large bells, 


Santas, lanterns, stars, Christmas balls, 
plaques, and the like. Sizes range up to 38 
inches for bells, 60 inches for a double-face 
Santa, 60 inches for a white plastic “Star of 
Jethlehem”, and 12 inches for plastic balls. 
Pictured here is one side of a Santa-bell 
wreath, showing the relief molded bright 
red bell cluster; on the obverse side is a 
colorful, relief molded head of Santa. 

Copies of the catalogue will be sent on 
request. 


“Eye For A Tie" Chichen 


Available To Retailers 

The Men's Tie Foundation, Inc., 271 Mad- 
ison avenue, New York City 16, has avail- 
able for retailers a pamphlet which gives 
official diagrams for the correct tying of 
four-in-hand, Windsor, and bow knots. They 
can be had either plain or imprinted at 
nominal cost. 


Adler-Jones Catalogue 
Devoted To Christmas 

All types of display 
Christmas season are covered in a new 
catalogue released by Adler-Jones Com- 
pany, 521 South Wabash avenue, Chicago 5, 
and which will be mailed to displaymen on 
request. Included are decoratives, set pieces, 
motion units, papier mache figures, and 
novelties. 


materials for the 


Al Bliss To Speak 
At Business School 

Albert Bliss, head of Bliss Display Cor- 
poration, New York City, will discuss dis- 
play research in an address on October 18 
before students taking the visual merchan- 
dising course at Brvant college of business 
administration, Providence, R. I. 

Other speakers to address the class during 
October were J. S. Kirby, of the Liggett 
New York City, who talked 
and John Betz, 
display manager of Gladdings, Inc., Provi- 
dence, who discussed department store dis- 
play. 
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FOR OUTSTANDING 
BACKDROPS 











Lloyd's Genuine 
GRASS CLOTH 











Add extra eye-appeal to your 
display promotions with 
Lloyd’s Grass Cloth—a favor- 
ite backdrop material with 
display men everywhere. he- 
cause it adds that “sales 
touch.” 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


WHS. Loyd CO., INC. 


16 E. 52ND ST., NEW YORK 22 
NEWARK e BOSTON e CHICAGO 
E. C. BONDY, BEVERLY HILLS, CAL. 














COME & SEE... 


RISTMAS 


Smnbera 


115 WEST 315 STREET 
NEW YORK CITY, N. Y. 
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We 
Proudly 
Announce 
That Our Christmas Line 
Is Ready 


Visit Our Showroom and 
Factory in the Heart of 
Downtown Cincinnati 


Beware! Our salesmen are 


out and will be in to see you. 


Flowers-Foliage 


(Sisncay 





DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


incinnati 2, Ohio 


HOME OFFICE - FACT! 

















As a private citizen and magazine writer, 
I would like to ask if you ever mention 
potential employment opportunities in your 
news columns. You see, I reside in a resort 
area where there are no experts in arrang- 
ing window displays or exterior-interior 
displays. There is certainly a wealth of 
opportunities available for a number of 
people in this field here. At present the 
field is wide open. 

Although Cape May county consists of 
16 ocean and bay-side resorts, the area in 
greatest need of expert window displays is 
Wildwood-by-the-Sea. Miles of business 
district, plus a five mile shop-lined board- 
walk, are in urgent need of this type of 
service. Although Wildwood is termed by 
Variety as the “liveliest resort along the 
Atlantic seaboard”, it is lackadaisical in 
the window display department. Wild- 
wood's winter population is 14,000, and the 
spring-summer-fall population ranges from 
150,000-300,000 to 600,000 on big week-ends. 
Summer population of all Cape May county 
is 1,000,000 persons. There is no competi- 
tion in the window display field. I cer- 
tainly hope you can make use of this in- 
formation to aid some of your readers, 
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Many thanks for your kind attention, and 
best wishes.—Charles V. Mathis, 6311 Park 
boulevard, Wildwood-by-the-Sea, N. J. 
make DISPLAY 


I have decided to 


| WORLD part of my text requirements in 
| my course of sales promotion in the retail- 


ing department at Stephens college. This 
being a four-month course, with a change 
in enrollment each semester, it is difficult 
for me to know exactly how to handle the 


purchasing of the magazine... . 


I anticipate the second semester (enroll- 
ment) to be anywhere between 60 and 100, 
Since each student is required to have her 
own copy, how should this be handled? 
Please advise me as to your suggestions, as 
I am quite anxious for the students to start 
with the isste that arrived today.—Mrs. 
Irma T. Wheelock, instructor, sales promo- 
tion, Stephens College, Columbia, Mo. 


I would be very much obliged if you could 
kindly help in the following matter. I 
have the intention to emigrate to the 
United States and as far as I have been in- 
formed on this side by the American con- 
sulate general this can be done as soon as 
all the necessary documents are in order. 

My age is 40. I am employed since 15 
years in a Brussels popular store of the 
Woolworth’s kind as display manager and 
sales promotion adviser. Do you think I 
can easily obtain a similar position in the 
States in one of your important stores? Do 
you suggest I should put an advertisement 
in your Opportunity Exchange columns? 

Please let me know the actual position 
regarding the engagement of a foreigner 
into the display branch—(Name withheld 
on request), Brussells, Belgium. 

(DISPLAY WORLD will be glad to pass 
along td this man any letters from firms 
which might be interested in employing him. 


—Ed.) 


We wish to submit the enclosed photo- 
graph of a window display installed a few 
weeks ago for consideration in your world- 
wide display competition. This window was 
a tie-up with the premiere showing in this 
city of an American film called “Cheaper 
by the Dozen”, a story of family life. We 
adopted from the film title the slogan “It's 
Always Cheaper at T. J. Hughes, the Great 
Family Store for Value”. At the same time 
we baclhed up the film show with “A great 
story of family life,” ete... . 

The writer wishes through the medium of 
your splendid publication to extend his best 
wishes to all the great display fraternity in 
the USA and to all readers of DISPLAY 
WORLD everywhere . . . and to thank 
DISPLAY WORLD for the kind and 
thoughtful invitation to participate in the 
competition—E. W. Mills, T. J. Hughes & 
Co., Ltd., Liverpool, England. 


I think your magazine is the best there is, 
and I always look forward to receiving it. 
—Fernando A. Salinas, Laredo, Texas. 

I want to take this opportunity to express 
my sincere thanks and appreciation to you 
for your nice letter and the beautiful gold 
medal which I received this morning. To 
have been selected as the winner of the 
gold medal for the best display submitted 





SUNFAST 


DISPLAY PAPER 


24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 
Distributed by Display Jobbers 
COMPLETE STOCKS—NEW YORK, 
CHICAGO, SAN FRANCISCO 
Sample Swatches and Price List 
on request, 


JOBBER INQUIRIES INVITED 


BUTLER COMPANY 
229 W. Monroe Street, Tel Franklin 2-5800 
Chicago 6, Illinois 
BUTLER PAPER NEW YORK 
CORPORATION 


247 Park Ave. Tel Plaza 3-7860 
New York City ! 
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You Can Bank on Wm. Bank 
Motion Display 


LIFELIKE MOVING 
SANTA 2 





Model “A™ 
Merry Christmas or aay 
copy you desire. 


MOTIONS. Sente” 
rings real bell 
and moves head. 


@ Brillient Colors 

@ Size 16” « 26" : 

@ AC. and D.C. Motet 

@ Made of extra duty 
4 ; 


LIFELIKE MOVING 
SANTA 


Model “B™ 
Merry Christmas or any 
copy you desire 

MOTION. Sante 
waves cap smartly. 
@ Brilliant Colors 
@ Size 16" =x 26" 
@ AC. ot D.C. motor 
@ Made of extra duty 
board 


@ Mounted in 

weed frame 

ONLY 
$12.95 


POSTPAID 


WM. BANK 


New York City 23 


strong 





207 Amsterdam Ave TR 3-4142 








WOOD LETTERS 


TRAFFIC SIGNS 
For Christmas Shoppers 


% 


1L@) Oya os71 akOle)”, 


Ledge Letters 
In Christmas Colors 


Trade Marks Reproduced 


Dispray Crart 


90) LAKE DRIVE SF GRAND RAPIDS 6 MICH 











“TURN - MITE” 


World's Smallest 
Efficient Turntable! 
«++ @ta Mite of a Price 


@ Only 24" 
@ Completely Closed Base — 


High with 4°° Steel Top 
Ready 
@ Covered in attractive green baize 
@ Underwriters’ Approved Line Cord 
@ Friction Drive — Rated at One Pound 
@ Tested by GDM for 8 Months 
@ Single Unit only $6.75! 
One ‘Turn-Mite’’ and one Midget Reversing 
Turntable — $16.75 Value for just $14.95 
Check with order please 
@ Attractive quantity prices 


The "TURN-MITE" 
is one of the low cost units of 


GALE DOROTHEA 


Animation Mechanisms for Display 
Jackson Heights, Long Island, N. Y. 


to Use 
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during the month of August is certainly a 
very great honor, and I am truly grateful. 

This is one of the very nicest things that 
has ever happened to me and I have had 


| quite a few things happen that rated pretty 


high. Ii I recall correctly, you served as 
one of the judges on the Milton Reynolds 


| pen contest of a few years back that selected 


|} my display as 


| opportunity to 


|} cylinders 
} tion to its 


| of display 


one of the ten $1,000 cash 
award winners. That, too, was one of the 
big thrills of a lifetime. 

I hope to be able to send you some more 
photographs in the very near future and, 
again, let me say many, many thanks.— 
George T. Robey, Arthur A. Everts Com- 
pany, Dallas 


As a new subscriber I should like to take 
tell you that DISPLAY 
WORLD has meant a lot to me during the 
past year. I really look forward to it for 
new sources of information each month, so 
much that I don’t want to single 
issue.—Joy J. Nash, Appalachian Electric 
Power Company, Roanoke, Va 


miss a 


Glass Display Cylinders 
Emphasize Merchandise 

A. S. Beck Shoe Corporation, New York 
City operator of more than 100 shoe stores 
throughout the country, recently created a 
dramatic “suspended effect” in window dis- 
play through the use of transparent glass 
cylinders as platform supports. The glass 
were supplied by Dunbar 
Corporation, Dunbar, W. Va., which in addi- 
consumer and industrial glass- 
ware output produces a varied assortment 
glassware, including the widest 
range of glass cylinders manufactured in 
the country 


Glass 


The big advantage of utilizing glass cylin 
ders in retail display, said Hugh M. Sey- 
farth, vice-president of Dunbar, is that be 
cause of their transparency maximum em 
phasis falls on the merchandise being shown. 
display material only 
minimum distraction to the consumer's eye 


Glass as a creates 

The flexibility of the glass cylinders en- 
ables their use in many ways. The imagina- 
tive ability of the display designer is the 
only limiting factor in creating unusual and 
attention-getting effects, said Seyfarth 

The Beck display utilized 18 cylinders of 
various With a 
tion, all the cylinders used were transparent 
One cylinder, hand-painted in Dunbar cer 
fired accent 


dimensions single excep 


amic colors, was used as an 


piece 


Macaluso Enters Business 
For Himself 

A. Macaluso, sold his 
the Adler-Jones Company, Chicago, and re 
signed as president of the firm a short time 
ago, has entered business for himself. He 
will handle an exclusively designed line ot 
original displays made of wood, wire and 
papier manufactured in Chicago 
under his will travel 
Illinois, Indiana, Ohio, Iowa, Tennessee, 
Georgia, North and South Carolina, and 
Florida in addition to covering 


who interests in 


mache, 
supervision He 


part of 
Chicago 
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SANTA-KINS 


So ene 
Adjustable, 12'/)"' high, three dimensional ap- 
pearing, metallic and flock on heavy board, 
hand finished. An attention getting mer- 
chandiser, ideal for windows and interior cases. 


Only a ° Tita Dozen 


GARRISON - WAGNER CO. 
2018 Washington Ave., St. Louis 3, Mo. 


America's Most Complete Line of 
Display Moterials 














PITTSBURGH 32, PA. 


Display’s Latest Automatic 
SPEED PLEATER 











little effort. 
No No No 
Stapling Drudgery Hemming 
WRITE FOR PARTICULARS 


HARRY C. COHEN 


5219 CENTRE AVENUE 
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OCTOBER, 1925 


Otto C. Moll, assistant to Edward Munn— 
display manager for Franklin Simon & Co., 
New York City—resigned; he was replaced 
by Fred Doscher, formerly of R. H. Macy 
& Co. 

J. W. Trimm became display manager of 
Lipman, Wolfe & Co., Portland, Ore. He 
had been first assistant at Meier & Frank, 
of the same city, and succeeded P. G 
Neville, resigned. 

Clarence Person resigned as display man- 
ager of J. Rose & Sons, Marquette, Mich., 
to take a similar position with Oak Hall 
Clothing Company, Duluth. 

W. L. Carden became display manager 
for McCutcheon's, New York City; he had 
been first assistant at James McCreery & Co. 

Paul W. Kloeris resigned as assistant to 
Joe Chadwick at Famous & Barr Company, 
St. Louis, in order to devote all his time to 
handling display for the Union Electric 
Light & Power Company of the same city 

W. R. Bevans, display manager of Smith 
& Welton, Norfolk, Va., was named presi- 
dent of the Tidewater Display Men's As- 
sociation. 

Fifty Denver displaymen organized the 
Rocky Mountain Display Men's Association 
Officers were A. R. Wagoner, A. T. Lewis 
& Son, president; first vice-president, W. C 
Grams, Denver Dry Goods Company; sec- 
ond vice-president, Orville McCray, Powers- 
Behen Clothing Company; secretary, James 
Powell, The May Company; treasurer, W. G 
Smith, Gano-Downs Clothing Company. 

P. S. Williams, Scruggs-Vandervoort- 
Barney, was elected president of the St 
Louis Display Men’s Club. 

OCTOBER, 1940 

Charles A. Merrill resigned as a 
representative of The Moortgat 
Glenshaw, Pa., in order to return to the re- 
tail display field. 

Kenneth Duncan, at one time in charge of 
display for The Boston Store, Milwaukee, 
joined Gimbels, of the same city, as dis 
play manager. 

Carl V. Haecker, national display man- 
ager for Montgomery Ward & Co., was the 
featured speaker at a meeting of the North- 
ern Indiana Association of Display Men 

Stephen Touch joined Arthur's, Wilming- 
ton, Dela., as display manager: he had held 
a similar position with Wertheimer’s, New 
York City. 

Ray Bianchi, display manager for Gold- 
blatt’s State street Chicago, was 
placed in charge of display for the entire 
group of ten Goldblatt William 
Cahill resigned as display manager for the 
State street store of Sears, Roebuck & Co 
to accept Bianchi's former position. Cahill 
was succeeded by John Courtney, formerly 
in charge of interior display for the same 


sales 


store, 


stores 


store. 

John C. Nichols joined The Ernst Kern 
Company, Detroit. as display manager. He 
had been with Bliss Display Corporation, 
New York City, following his resignation 
as display manager for Wanamaker'’s, Phila 
delphia 





Studios, | 
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NEWEST ADDITION to our 
DISTINCTIVE 


LEAF on LEAF Line 


RED, SILVER, GREEN 


FLAMEPROOF FOIL 
THREE DIMENSIONAL 


HOLLY LEAF 


26" wide x 8 long, plain. . .$5.50/roll 
26" x 8, flameproof $5.85/roll 


THREE DIMENSIONAL 
FOIL WREATHS 
RED, SILVER, GREEN, BLUE 


58". .$5.50; 36"..$4.50; 24". .$3.75 
Price includes red foil bow 


ABACOT DISPLAYS, Inc. 
FACTORY — BEDFORD HILLS, N. Y. 











MANNEQUIN WIGS! REPAIRS! 


Horse-hair and nevelty wigs made te 
order: lowest prices Old wigs mede 
ever to look ke pew Fast service 
Try as! 


ESTELLE BOBIC K 


964 21ST STREET SAM PEDRO, CALIF 





Max Rogers Appointed 
By American Fixture 

The Chain Store Division of American 
Fixture & Mfg. Company, St. Louis, an- 
nounces the appointment of Max Rogers to 
service its chain accounts in the Chicago 
area. Rogers is thoroughly experienced in 
all store display and equipment problems as 
he has represented other large display 
manufacturers in the same line of work. He 
is a veteran of World War II, spending two 


years in the European theatre 


Latimer Recovers 
From Accident 

Hal Latimer, American Model Form Com- 
pany, New York City, 
injuries in an automobile accident in Can 
ada a short time and 
resumed the selling trip interrupted by the 


who suffered severe 


ago has rec overed 
mishap. 

Elliott 
affiliate, 
sales repre- 
mid-Western 


that Sid 
and its 


Latimer also announces 
has joined the 
Vanity Form 
sentative 


territories for the time 


company 
Company, as a 
and is covering the 
being 








READY FOR 
IMMEDIATE 
DELIVERY! 


nationally famous 


FIBERGLAS 
SNOWFLAKES 


for a 


wonderful etched-in- 
the-glass effect for 
Christmas and Janu- 
ary promotions. 


.0O 
per gross 


5 styles—assorted—4” to 9” diam. 


W rite—phone or wire 
i 


Arkow-Lewis 


705 Arch St. Phila. 6, Pa. 
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CORRESPONDENCE INSTRUC- 
TION—in Window Display. in op 
eration for over 40 years with ove: 
2,000 graduates in nearly every 
country in the world. Write fo: 
extalog. THE KOESTER SCHOOL 
Keester Bidg., 3710-12 N. Cicero 
es Chicago 41, 111. 








JOBBERS WANTED 


Manufacturer of 
Christmas decorations desires 
Display Jobbers to sell product 
direct to city Chamber of 
Commerce and Merchant's As- 
sociations, 


Address Box 6MD 


Care of DISPLAY WORLD 


exterior 











POSITION WANTED 
First class artificial flower designer 
with 25 years’ experience in New 
York City. Also good displayman. 
ALBERT KLEINSORGEN 
3120 St. Paul St., Baltimore 18, Md. 
BE 2155 








REPRESENTATIVES 
WANTED 


One of the country’s better known 
Display Manufacturers has lost two 
of its sales representatives to the 
armed forces. We are interested 
in securing an experienced repre 
sentative with an established clien 
tele Substantial draw against 
commission Representative inter- 
ested in handling line in conjunc 
tion with present one, will also be 
considered Advise territory you 
are now covering and type of mer 
chandise in your present line 


Address Box 10DE 


Care of DISPLAY WORLD 


South — Southwest 


HIGH CLASS 
SALES REPRESENTATIVE 
WANTED 


by old established well introduced 


display novelty manufacturer. 


Detailed offers showing background, 
experiences, past results and refer- 
ences. 
Address Box 9AA 
Care of DISPLAY WORLD 


POSITION WANTED 
Top notch display and advertising 
manager desires change. Over 20 
years’ experience. Married. No 
children. Sober, reliable. Salary 
open. References. 

Address BOX 10HI 

Care of DISPLAY WORLD 








DISPLAY LINES 
WANTED 


Experienced N.Y.C. advertising & 
display agency wants to represent 
one or two top Midwest or Western 
Display Manufacturers in N, Y 
Metropolitan Area, New Jersey, 
New England States. Full time, 
quality decorative lines preferred. 
Reply to: 


L O 40, c/o Hermes 
Advertising Co. 


152 West 42nd St., New York City 








SALESMEN WANTED 
for outstanding NEW exclusive 
line of novelty displays. Protected 
Territory. Liberal commission, 
KLEINER DISPLAY STUDIOS 
Route 38 Hainesport, N. J. 




















POSITION WANTED 
Experienced in display — Trimming 
all types of windows, show-card, 
papier mache Vicinity of Wash 
ington, D. C 

z. HAWA 
4504 Gwilford Rd., College Park, M4. 


WANTED 
Sideline Salesmen Visiting Jobbers Only 


All territories open. We manufacture an extensive line 
of seasonal functional wood units and novelties. Give full 
information of territories covered. All replies held in 
strictest confidence. 


MET-WOOD DISPLAY CRAFT 
58 Middle Rose St. Trenton, N. J. 


Displayman Wanted 


Competent men’s displayman 
wanted by Detroit's largest 
men’s clothier. Must know 
how to rig men’s clothing in a 
quality manner. Excellent sal- 
ary. Apply 


R. I. Gordon 
Care of Harry Suffrin 
DETROIT, MICH. 














Display Man & Card Writer—For 
retail chain's own sign shop. Year 
round permanent position for man 
experienced in building displays 
and doing various types of sign 
work. Good opportunity and ex- 
cellent salary. State age, experi- 
ence. Address Box DW 151, 221 W. 
4ist St., New York 18, N. Y. 








Salesmen Wanted 


For Nationally Known Line of 
Wood Letters, Signs and sea 
sonal promotions. Can be car- 
ried as sideline. Open terri 
tory — New England, South 
and Central West States. 


Box 24, Station C 
Grand Rapids, Mich. 











FOR SALE 
SANTA CLAUS COSTUME SURPLUS 


50 Used Santa Claus Suits for Sale at Half Price 
Also 50 Unused Surplus Suits 


Red cotton backed velour, trimmed luxuriously with deep white 
plush. Suit complete with jacket, trousers, cap, belt, and heavy 
leatherette boot tops, $37.50 each (used). None of these suits 
have seen more than TWO HOURS wear: all have been cleaned 


and cannot be told from new. Unused suits $45.00. 


HOLIDAY’S 


Santa Claus Costumers 


709 Douglas Ave. 





Minneapol's 5, Minn. 








TOP SALESMEN 
WANTED 


For top New display line. Pro- 
tected Midwest and Southern 
territories. Can be carried 


as sideline. 


Address Box 10FG 


Care of DISPLAY WORLD 








} 
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WANTED — Experienced 
Window Decorator 
Apply by mail with complete 

details. 
Michael’s Department Store 
Athens, Georgia 


For Sale—Complete set-up for the 
manufacture of Mow:ter Display 
Card Frames. Consisting of Ro'! 
ing Mill fur forming channel, Bend- 
ing Dies, Slotting wies, rte vis 
dies for Bases, Clips and stems. 
Wonderful opportunity for the right 
party. Address Box 10JK, care of 
DISPLAY WORLD. 


WANTED — Experienced Window 
Trimmer and Card Writer. Indiana 
Men's and Boys’ Modern Clothing 
Store featuring Nationally adver- 
tised brands. Further details— 
Address BOX 10BC 
Care of DISPLAY WORLD 








REPRESENTATIVES 
WANTED 


Several territories now open. 
Beautiful line of cast alumi- 
num furniture and accessories 
for window and store interiors. 


Address Box 10EF 
Care of DISPLAY WORLD 








SALESMEN 


South & Midwest Territories. 
Very high quality items for 
department stores and better 
shops only. Excellent oppor- 
tunity. Well known New York 
Manufacturer. 


Address Box 10CD 


Care of DISPLAY WORLD 


TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 
graduation of another class in September, 1950. Well quali- 
fied men and women, trained in ALL aspects of Display, 


will be available for employment. 


Graduates are qualified 


to accept positions as trimmers of footwear, men’s wear, 
children’s wear, women’s specialty shops, drug and any 


other merchandise windows. 
demand for women graduates. 


There is especially a great 


Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street 


Philadelphia 6, Pa. 


Market 7-0645 








JOBBERS! 


FOR PROFITABLE, AMAZING, NEW 
FLUORESCENT GLOWING SIGN KIT 


Sensational new plastic kit makes signs that adhere to any smooth surface 
now being introduced nationally. And Catching On Fast! 

Write TODAY (on your letterhead) for FREE SAMPLE, complete informa- 
tion about generous discounts and available territories for ALPLIA-BETTY 


Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, N. Y. 














Salesman Wanted 


For Michigan and Indiana, to 
represent Display Fixture and 
Equipment Manufacturer es- 
tablished over 35 years. Can 
be handled exclusively, or as 
a sideline, by Salesman call- 
ing on Department Stores and 
Specialty Shops. Excellent 
commission arrangement. State 
experience. 


Address Box 10AB 


Care of DISPLAY WORLD 





MANNEQUIN AND FIXTURE SALESMEN 


Experienced men wanted for New England and Midwest 


States. 


If you really want to work and want a good future 


in a fully developed territory, now yielding top returns; 
and connect with a well known Display and Fixture House 
that can complete an entire store from front window to 
rear door; then answer this ad NOW. 


THE DISPLAY EQUIPMENT CORP. 


147 West 37th Street 


New York City 18 








POSITION WANTED 
Display manager and cardwriter 
desires position in high or medium 
class women’s, or first grade de 
partment store. Capable and ex- 
perienced, 


Address BOX 10LM 
Care of DISPLAY WORLD 








POSITION WANTED 


Many years of good experience 
to exchange for a _ position 
with reputable firm. All lines, 
including jewelry. Sack- 
grounds, interiors, showcards 
Also advertising training and 
experience. Resourceful, com- 
petent. Prefer Michigan or 
mid-West. 


Address Box 10GH 


Care of DISPLAY WORLD 





FOR SALE 

2—Full round 48” high Snow Queens, 
nylon skirts with 12 spun glass 
snow Hlakes.—Orig. cost $79.00 ea 

1—Full round papier mache angel 
50” high.—Orig. cost $158.00 

1—S’ full round standing Santa, 
plaster features, cloth clothed, 
fur trimmed.—Orig. cost $135.00 

1—5S’ fir tree spray with Santa bust 
—Orig. cost $78.00. 

All above props are one of a kind 

or‘ginals, used once. are perfect, 

will sell for best offer 

Completely refinished Mannequins 

with short boh wig Only #0 e€a 

Cash with order. F.O.B. N. Y¥. C 

(Special price to jobbers.) 


P. FRISCIA 
P.O. Box 4, Richmond Hill 18, N.Y. 








ATTENTION! 
SILK SCREEN MEN! 


How would you like to make 
your own film 30” x 40” 


For Only 10c! 


New, quick, easy method. 
Write for free particulars. 


Address Box 10KL 


Care of DISPLAY WORLD 














NOVEMBER FORMS 
CLOSE 
NOVEMBER 1 








DISPLAY 
WORLD 


Dispiay’s Great Monthiy Digest 


SERVICE BUREAU 


The DASPLAY WUKLD Setvice 
Bureau will be glad to supply the 
latest authentic infermativa abvul 
anything is 
which you afe interested. 
do not nad your needs listed on 
this Diank, write a separate letter. 
If we do net have the intormation 
you want on file, we'll find out for 
you. Avail yourself of our service 
facilities without cost or ebliga- 
tien. This service includes an aa- 
alysis of any display probiem. 

Air Brushes 
Airpainting Equipment 
Animated Sigus 
Artncal Flowers 
Aruncial Savw 
Backgrounds 
| Backgiound Colors 
Brushes and Pens 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Coler Lighting 
Compositiva Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decaicomasia 
Decorative Papers 
| Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Dye, Rug aad Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 


Foi 

Glass Specialties 
Grass Ma 

Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Shects 

Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 

pee 3 

| Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 

| Plywood 

Price Cards—Tickets 
Price Ticket Holders 

| Ribbons 

Sale Banners 

Show Card Colors 

how Cards 

' Show Case Lighting 
how Cases 

tore Designing 
Socks— Window 

tore Equipment 

| Signs— Brass— Bronze 
Signs—Card Holders 
igns— Electric 

ign Printing Machines 
leeve Forms 

tore Fronts 


Tackers 

Time Switches 

© Turntables 

Veneers (Imitation) 
Bein 

as 

Window Lighting 

ODo you wish a copy of their 
catalogue? 

(De you plan to remodel your 
store soon? 

(De you plan to build a store 
soon 


MATL TO 
DISPLAY WORLD 
CINCINNATI 1, OHIO 








Display Manager 
Firm 
Street 


City 














reristocrat 


PRICE- MARKERS 


i, ee 2  , c 


SMART - DIGNIFIED 


’ 


WITH THESE BEAUTIFUL SOLID METAL 
NUMERALS IN BRIGHT POLISHED CHROME 
OR SATIN FINISH. USED BY THE MOST 
EXCLUSIVE STORES. DISPLAYING SMART 
ITEMS — MADE IN 1/4” ~ 5/16" - 1/2" - 1” 
HEIGHTS — 160 PCS. PER SET—PACKED IN 
A COMPARTMENT BOX. 
MANUFACTURED BY 


CCMBINATION PRODUCTS CO 


64.74 WEST 23rd ST NEW YORK 


SELECT DEALERS AND SALESMEN WANTED 


DISPLAY WORLD 


Kreis Succeeds Sandman 
At Selman's, Louisville 


Formerly with the Davison-Paxon store 
in Columbus, Ga., Joseph Kreis has joined 
H. P. Selman Company, Louisville, as 
display manager. He succeeds Philip Sand- 
man, who resigned recently in order to 
operate his own display business 


Stensgaard Appoints Babcock 
Manager, New York Division 

Glenn Babcock has joined W. L. Stens- 
gaard & Associates, Inc., as manager of the 
Eastern Division with headquarters in its 
New York office located in the RCA build- 
ing, Rockefeller Plaza. The New York office 
ot the Stensgaard organization assists with 
designing, planning and contact service in 
the Eastern territory. 

Babcock is well known in the field of 
merchandising, promotion and advertising. 
He served 14 years as advertising manager 
of Talon, Inc., and more recently as sales 
promotion manager of Hunter Douglas Cor- 
poration 





$1,500 In Display Prizes 
For National Crochet Week 


Cash prizes totaling $1,500 will be awarded 
for the best displays installed in connec- 
tion with National Crochet Week, to be 
held January 6-13. Full details will be re- 
leased later by the National Needlecraft 
Bureau, Inc., 385 Fifth avenue, New York 
City 16. 
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KRYSTALITE DISPLAYS 


KRYSTALITE GIANT SNO-PANELS—SLABS 


Use Rrpetette Sno-Panels and Sno-Boards 
Up to 9 + Long — 24 Inches Wide — From 1 to 
12 Inches Thick — Just the right material for: 


CHRISTMAS DISPLAYS 


Dealers Inquiries Invited 


@ 
= 


PRODUCTS, Incorporated 
6415 N. California Avenue, Chicago 45, Ill. 
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NEW DISPLAY SENSATION 


rees 


Lum nous $s a nq a 
nto feather-like blades and fa on ? 
takingly beautiful EVERGLEAM tree. Skillfully desiqned 
for maximum light and color reflec n, EVERGLEAM 
absolutely fireproof, weatherproo tarnishproof 
lightweight and virt nde ndoor 

out, trimmed or ntr ne EVERGLEAM tree 
creates a veritable winter fairyland Trees nounted 
Tammeoli*laaltal*iaaMmalelic. ta Mm” Ania! ré f é o the 

can easily be placed on a 

securely packed and fastened in individuc 

and require no bending or shaping. We 

supply special turntables for the trees whict 
enhance their display value. EVERGLEAM + 

n silver or silver backed with ice blue, greer 

or chartreuse in heights of 1, 2, 3 and 

4 feet. Write us for information on 

special colors and sizes 


EVERGLEAM GARLANDS ; 
Brilliant EVERGLEAM garlands of sparkling fringed aluminum drape gracefully and are real : Evergleam 
attention getters. EVERGLEAM garlands are made in lengths of 25 feet and in diameters of 
4, 8, 10 and 12 inches. Available from stock in all silver or in silver combined with a color 
The colors are fuchsia, gold, red, green, royal blue and ice blue. Absolutely fireproof and 
tarnishproof, durably made EVERGLEAM garlands are also completely weatherproof and 
are ideal for out-of-door use. 
EVERGLEAM BRANCHES 
EVERGLEAM branches in assorted lengths of 8, 12, 16 and 20 inches are ideal to combine 
with holly or other Christmas greens. Made of brilliantly polished feathered aluminum, they're Pt ta 
fireproof and tarnishproof, of course. 
Order from your jobber today—or write for the name of 
your nearest EVERGLEAM jobber. 


WETAL GOODS CORPORATION 


623 ROSEDALE AVE. « ST. LCUIS 12, MO, 











your one dependable display source for... 


Everything from Manikins to Racks 


For 25 years Darling has manufactured the most comprehensive 
line of quality display equipment in the country at the lowest 
possible cost . . . Functional, store tested, sales producing units 
that soon pay for themselves through increased sales, proving them 
an investment rather than an expense. Illustrated are only a few 
of the many items available . . . to see Darling’s full range of 


display equipment send for your set of catalogs today. 


Complete selection of Misses’, Jun- 
iors’, Men’s, Preps’, Children’s and 


Infants’ manikins. 


Garment racks and costumers fo: 


every purpose. All price ranges. 


Signholders and ticket holders in 
all standard sizes to meet every 


pricing requireme nt. 


Elevations designed for all types 


of interior or window build-ups. 


Complete display stands in a wide 


selection of sizes and styles. 


Complete line of variety store fix- 
tures: Over-counter displayers, bin 


hardware, etc. 


Full range of men’s, women’s, and 
children’s full round and shell 


forms tor apparel display. 


Women’s millinery heads, latest 
coiffures. Men's, Children’s and In- 


fants’ display heads, 


Men’s, Women’s and Children’s ho- 
siery and glove forms. Displayers 


in clear plastic. 


Your one dependable source for 
everything in display equipment, 


Rotana La ling Lisplays L.A. DARLING COMPANY, RONSON, MicH. 
y/, 





